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Pleads  for  Free 
Easton  Case 


Hanson 
Press  in 

Counsel  Says  Fair  Labor  Standards  Act  Not 
Applicable  to  Newspapers 


Cose 


Held  Under  Advisement 


PHILADELPHIA,  Oct.  9— In  a  vigor- 
ons  plea  for  the  maintenance  of  the 
freedom  of  the  press,  Elisha  Hanson, 
counsel  for  the 
ANPA,  declared 
in  Federal  Dis¬ 
trict  Court  here 
today  that  the 
Fair  Labor 
Standards  Act  of 
1938  is  not  ap¬ 
plicable  to  news- 
papers.  The 
Constitution  of 
the  United 
States,  he  said, 
specifically  ex¬ 
empts  them  from 
any  such  regu- 


Eliih«  Hanson 


lation. 

He  developed  these  thoughts  in  an¬ 
swer  to  arguments  of  attorneys  for 
the  Wage  and  Hour  Division,  U.  S. 
Department  of  Labor,  which  is  seek¬ 
ing  to  compel  the  managements  of 
the  Easton  (Pa.)  Express  and  the 
Easton  Morning  Free  Press  to  produce 
their  books  and  records  in  answer  to 
subpoena  issued  in  June  by  Robert 
M.  Anderson,  attorney  for  the  regional 
office  of  the  Division  at  Philadelphia. 

3  Points  of  Attack 

Mr.  Hanson  attacked  the  action 
,  from  three  basic  points.  First,  he  con- 
'  tended  that  the  subpoena  was  not 
pr(^rly  filed  and  was  a  nullity  in 
[itself.  Secondly,  that  the  Federal 
‘Trade  Commission  Act  of  1916,  which 
has  been  invoked  by  the  Wage  and 
Hour  Division,  specifically  prohibits 
the  Administrator  from  filing  such 
action.  And  thirdly,  the  Act  itself 
was  unconstitutional  as  applied  to 
newspapers. 

The  case  is  being  held  under  ad¬ 
visement  by  Judge  J.  Cullen  Ganey 
and  both  sides  were  given  two  weeks 
to  file  supplemental  briefs. 

In  connection  with  the  legality  of 
the  filing  of  the  subpoena  duces 
{tecum,  Mr.  Hanson  pointed  that  this 
•action  was  taken  by  Mr.  Anderson, 
without  any  delegation  of  authority 
(by  the  regional  director,  the  adminis- 
^tor,  or  the  Attorney  General. 

;  Hie  application  before  the  court,” 
«e  said,  “shows  no  delegation  of  power 
«y  the  administrator,  to  the  regional 
director  and  down  to  Mr.  Anderson.” 

He  developed  further  the  idea  that 


emmental  agents;  this  power  is  even 
greater  than  that  exercised  by  the 
Royal  courts  of  England  in  1761,  1762 
and  1763.  Those  abuses  led  to  the 
American  Revolution.” 

Arguing  from  a  technical  point  of 
view,  Mr.  Hanson  said  that  this  action 
against  the  two  publishing  companies 
should  have  been  properly  started  by 
the  Attorney  General  of  the  United 
States. 

“There  is  nothing  to  indicate  in  this 
application  that  the  Attorney  General 
even  heard  of  this  action,’’  he  said. 
“This  subpoena  was  not  issued  under 
a  delegation  of  power.  It  is  not 
brought  under  compliance  with  the 
Federal  Trade  Commission  Act.” 

Vernon  Stoneman,  attorney  for  the 
Wage  and  Hour  Division,  cited  the 
Montgomery-Ward  case  in  Chicago,  in 
which  a  federal  judge  acted  in  favor 
of  the  complainant  on  the  issue  of 
producing  books  and  records. 

Mr.  Hanson  denied  the  similarity  of 
the  cases. 

Difference  in  Cates 

“This  differs  from  the  Montgomery- 
W'ard  case  in  that  the  subpoena  in  that 
case  was  issued  by  the  administrator 
himself.  Furthermore,  the  constitu¬ 
tionality  of  the  Act  was  not  cited  in 
mat  case. 

“The  fundamental  issue  here  is 
whether  the  newspaper  publishing 
business  is  subject  to  the  control  of 
Congress.  For  the  public  good,  it 
should  not  be  subject  to  that  control. 
The  Constitution  specifically  denies 
Congress  the  right  to  abridge  the  free¬ 
dom  of  the  press.  The  press  cannot 
be  regulated  by  Congress.  When 
regulation  comes  in,  freedom  flies  out 
the  window.  Newspapers  cannot  be 
requested  to  take  out  licenses.  News¬ 
papers  cannot  be  requested  to  do 
many  things. 

“Congress  cannot  say  who  or  who 
shall  not  engage  in  the  business  of  the 
press;  who  shall  work  for  newspapers; 
or  the  conditions  imder  which  they 
receive  their  news  reports.  This  law 
is  a  direct  restraint  on  the  business  of 
the  press.” 

Mr.  Hanson  cited  the  fact  that  week¬ 
lies  or  semi-weeklies,  with  circulation 
less  than  3,000,  are  exempt  from  the 
provisions  of  the  act.  He  inferred 
that  that  was  discrimination  because 
there  are  more  than  400  dailies  in  the 
coimtry  with  circulations  less  or 


Stoneman  that  the  newspaper  indus¬ 
try  was  the  second  largest  in  the 
United  States,  Mr.  Hanson  countered 
with  the  assertion  that  newspapers 
“pay  the  highest  salaries  and  wages 
in  the  United  States.” 

Another  strong  point  brought  out 
by  Mr.  Hanson  was  that  the  applica¬ 
tion  for  a  “show  cause”  order  does 
not  allege  any  violations  of  the  law , 
by  the  two  newspapers. 

It  merely  indicated,  he  added,  that 
Joseph  Landow,  an  agent  for  the  Wage 
and  Hour  Division  suspected  that 
something  was  wrong  and  demanded 
to  see  the  books  and  records. 

“The  Montgomery-Ward  case,”  he 
continued,  “cannot  be  compared  with 
this  case.  Here,  the  freedom  of  the 
press  is  involved.  The  press  of  every 
country  in  the  world  is  subject  to 
regulation  except  the  United  States. 

“In  England  the  press  does  not  print 
anything  which  is  not  approved  by 
the  Government.  In  Germany,  Italy 
and  Russia,  the  press  is  told  what  it 
must  print.  We  want  no  such  condi¬ 
tion  here.” 

Bankruptcy  Threatened 

Mr.  Hanson  contended  that  if  news¬ 
papers  had  to  comply  strictly  with 
the  provisions  of  the  Wage  and  Hour 
law,  most  of  them  would  go  bankrupt. 

In  his  opening  remarks,  the  attor¬ 
ney  for  the  complainant  said  the 
Montgomery-Ward  decision  “sheds  a 
great  deal  of  light  on  what  this  Court 
should  do.’’ 

Mr.  Stoneman  said  that  the  Wage 
and  Hour  Division  was  not  attempt¬ 
ing  to  censor  the  press;  it  was  mere¬ 
ly  seeking  information  on  the  condi¬ 
tions  of  employment  in  the  de¬ 
fendant’s  concern. 

In  that  connection,  he  said,  “I  don’t 
see  that  Congress  allows  newspapers 
any  special  privilege.  It  seems  plain 
that  Congress  intended  that  these 
regulations  should  be  applied  to  news¬ 
papers.  When  you  bear  in  mind  that 
the  press  is  the  second  largest  indus¬ 
try  in  this  country  and  the  public 
good  is  involved,  I  cannot  see  where 
they  can  claim  any  special  privilege.” 
■ 

PM  Signs  Guild  Shop 
Contract  in  New  York 

Ralph  Ingersoll,  publisher  of  New 
York  PM,  signed  a  six-month  imion- 
shop  contract  with  the  Newspaper 
Guild  of  New  York  Tuesday  in  the 
guild  headquarters. 

According  to  PM’s  own  story  of  the 
contract  it  covers  225  editorial  and 
commercial  employes,  provides  for  a 
guild  shop  requiring  all  present  and 
future  employes  to  join  the  guild, 
and  is  retroactive  to  June  18.  The 
guild  reports  the  contract  is  in  gen¬ 
eral  outline  the  same  as  that  at  the 
New  York  Daily  News  providing  a 
$70  minimum  for  experienced  rewrite 
and  desk  men,  5-day  40-hour  week, 
time  and  a  half  for  overtime,  etc. 


jHe  Wage  and  Hour  Division  is  up-  .  .i  o^nn 

Mding  the  legality  of  the  subpoeL  more  th^  3,000 

‘‘nder  the  premiss  that  Congress  ^  contention  of  Mr. 

gives  the  administrator  the  right  to  ""  - 

mS’  CARTOON  BEST  READ  FEATURE  IN  STUDY  NO.  23 

Mr.  Anderson  was  not  comply-  STUDY  No.  23  of  the  Continuing  Study  of  Newspaper  Reading,  released  this 
^  with  the  purported  provisions  of  week,  discloses  that  the  highest  reading  of  a  feature  in  the  Green  Bay 
art;  then  attacked  the  constitu-  (Wis.)  Press-Gazette  issue  of  July  18  was  given  the  editorial  cartoon,  by  82% 
of  those  sections  of  the  act  of  the  men  and  69%  of  the  women.  Comics  were  also  read  by  lai^e  per- 
nich  delegate  power  to  subordinates,  centages  of  both  men  and  women.  A  partial  answer  to  the  extent  of  reading 
“This  goes  into  the  very  heart  of  of  lengthy  texts  is  provided  in  the  disclosure  that  the  full  text  of  the  Demo- 

E  he  democratic  processes  of  govern-  cratic  platform  adopted  in  Chicago  that  day,  occupying  six  columns,  was 
>ient  in  this  countiy,”  he  said.  “The  read  by  19%  of  the  men  and  10%  of  the  women.  A  comparison  of  the  major 
soaks  to  justify  tre-  party  planks  on  foreign  affairs,  set  two  columns  wide  on  the  same  page,  was 
Qous  power  in  the  hands  of  gov-  read  by  33%  of  the  men  and  15%  of  the  women. 


Gain  Up  to  40% 

In  Auto  Show 
Numbers  in  N.  Y. 

All  Metropolitan  Dailies 
Expect  Linage  Increases 
In  Special  Sections 

Increases  in  automotive  linage 
ranging  up  to  40%  over  last  year  will 
be  shown  by  New  York  newspapers 
in  their  special  sections  devoted  to 
the  1941  automobile  show  which  opens 
in  Grand  Central  Palace  Oct.  12,  ad¬ 
vertising  executives  of  the  dailies  in¬ 
formed  Editor  &  Publisher  this  week. 
These  auto  show  numbers  usually 
are  indicative  of  the  trend  in  linage 
in  newspaper  sections  issued  locally 
throughout  the  nation  as  the  new  car 
models  go  on  public  display. 

'The  New  York  News  said  its  autO' 
show  issue  has  shown  a  40%  in¬ 
crease  over  last  year’s,  and  automo¬ 
tive  linage  is  showing  a  “healthy’’ 
gain  for  show  week.  William  E. 
Robinson,  advertising  director.  Her¬ 
ald  Tribune,  said  its  prospects  for 
automotive  linage  during  the  show 
indicates  the  possibility  of  a  gain  of 
20%. 

H.  B.  Fairchild,  Sun  advertising  di¬ 
rector,  said  that  daily’s  auto  show  is¬ 
sue  on  Oct.  12  will  carry  considerably 
more  advertising  than  last  year.  The 
Mirror  will  have  more  linage  than 
a  year  ago  during  the  show,  accord¬ 
ing  to  Walter  Rompel,  director  of  na¬ 
tional  advertising.  Don  U.  Bridge, 
Times  advertising  director,  also  said 
present  indications  are  for  an  in¬ 
crease  over  last  year. 

A  slight  increase  will  probably  be 
shown  in  Journal- American  linage, 
according  to  Dave  Preston,  automo¬ 
tive  department  manager.  The  World- 
Telegram  said  its  auto  section  linage 
will  be  above  last  year’s,  and  an  in¬ 
crease  for  the  week  also  will  be 
shown.  Auto  linage  for  show  week 
will  be  ahead  of  last  year’s  in  the 
Post,  but  probably  will  be  down  for 
the  month  due  to  earlier  announce¬ 
ments,  according  to  C.  L.  Starr,  na¬ 
tional  advertising  director. 

■ 

CONVICTED  IN  EXPOSE 

Testimony  of  Rosaleen  Doherty,  New 
York  Daily  News  reporter,  and 
Samuel  Slone,  New  York  Depart¬ 
ment  of  Welfare  investigator,  this 
w^k  brought  the  conviction  of  Irene 
Friedman,  one  of  a  “girl  brigade”  of 
solicitors  for  the  Beacon  Relief  Mis¬ 
sion,  Inc.,  on  charges  of  soliciting 
funds  under  false  representations.  A 
Supreme  Court  order  dissolved  the 
corporation.  Similar  organizations 
are  being  investigated  as  a  result  of 
Miss  Doherty’s  revelations. 

■ 

THIRD  TERM  AD 

Hie  Charles  W.  Hoyt  Company, 
New  York  advertising  agency,  has 
prepared  a  600-line  advertisement 
prot^ting  against  a  third  term  and  is 
offering  mats  to  newspapers  for  $1.50. 
Entitled:  No  Third  Term!  the  ad  car¬ 
ries  pictures  of  George  Washington 
and  Thomas  Jefferson  with  brief 
quotes  on  what  they  said  about  third 
terms,  under  each  cut.  The  bottom 
line  reads:  “Preserve  American  Dem¬ 
ocracy.” 
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Chevrolet  Praises 
Newspapers,  Newsmen 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  14-16 — American  Photo- 
Engravers  Assn.,  annual  con¬ 
vention,  Hotel  Pennsylvania, 


IN  AN  unusual  tribute  to  the  news- 

jjapers  and  newspapermen  of 
America,  William  E.  Holler,  general 
sales  manager  of  the  Chevrolet  Motor 
Division  of  General  Motors,  Wednes¬ 
day  night  told  500  agency,  newspaper 
and  automotive  executives  at  the  Wal¬ 
dorf-Astoria,  New  York,  that  the 
newspaper  is  the  “free  symbol  of  a 
free  America!” 

The  occasion  was  the  celebration  of 
the  seventh  year  of  Chevrolet  under 
Mr.  Holler’s  sales  managership.  The 
tribute  was  in  the  form  of  a  printed 
brochure  placed  at  the  dinner  tables 
for  every  guest.  It  was  titled:  “A  sin¬ 
cere  appreciation  of  a  great  American 
institution  which  has  always  per¬ 
formed  distinguished  service  in  fos¬ 
tering  and  furthering  the  American 
way  of  life  and  living.” 

Holler  stated: 

“Sometimes  it  is  a  genuine  pleasure 
to  lift  our  eyes  momentarily  from  our 
own  individual  fields  of  effort  and  pay 
frank  tribute  to  other  hard-working 
people  who  are  doing  an  outstand¬ 
ingly  able  and  worthwhile  job  in  an¬ 
other  and  totally  different  field  of  ef¬ 
fort. 

“That  is  exactly  what  this  writer 
wants  to  do  here  and  now,  to  the  best 
of  his  ability,  in  this  brief  apprecia¬ 
tion  of  the  newspapers  and  the  news¬ 
paper  profession  of  America. 

“I  want  to  salute  the  men  and 
v/omen  of  the  press — the  editors  and 
publishers,  reporters  and  photog- 


“Citation — For  your  interest  in 
youth  and  its  problems;  in  education; 
in  healthful  sports,  hobbies  and  rec¬ 
reation. 

“Citation — For  your  sympathetic 
treatment  of  religious  news  and  your 
constant  protection  of  religious  free¬ 
dom  for  all  sects  and  all  creeds. 

“Citation — For  your  policy  of  pre¬ 
senting  the  news  and  views  of  both 
major  political  parties  while  reserv¬ 
ing  the  right  to  champion  the  party  of 
your  choice. 

“Citation — For  your  deep  and  abid¬ 
ing  allegiance  to  America  and  Amer¬ 
ica’s  principles  first,  last,  and  all  the 
time. 

“We  applaud  you  for  all  of  these 
policies  and  programs  .  .  .  and  for  a 
great  many  additional  services  too 
numerous  to  mention  here  .  .  .  and 
we  want  you  to  know  we  are  backing 
both  you  and  them  every  step  of  the 
way. 

“You,  the  newspapers  and  the 
newspaper  men  of  America,  have 
great  and  growing  responsibilities  to 
all  the  people  in  view  of  the  condi¬ 
tions  the  nation  is  facing  today. 

“We  look  to  you  to  stand  guard 
over  our  liberties  ...  to  keep  us  in¬ 
formed  ...  to  warn  us  of  dangers 
...  to  urge  us  on  to  our  objectives 
...  to  point  the  way. 

“You  are  meeting  all  these  respons¬ 
ibilities  fxilly  and  faithfully  to^y — 
We  believe  you  will  continue  to  meet 
them  fully  and  faithfully  tomorrow. 
Do  this  to  the  best  of  yoiu*  ability. 


New  York. 

Oct.  14-15 — Newspaper  Ad¬ 
vertising  Executives  Assn.,  fall 
meeting,  Blackstone  Hotel,  Chi¬ 
cago. 

Oct.  15-16  —  Inland  Daily 
Press  Assn.,  fall  meeting.  Hotel 
Sherman,  Chicago. 

Oct.  17-19 — Advertising  Fed¬ 
eration  of  America,  10th  District 
meeting.  New  Orleans. 

Oct.  17-18 — Audit  Bureau  of 
Circulations,  annual  convention, 
Stevens  Hotel,  Chicago. 

Oct.  17-19  —  University  of 
Michigan  Press  Club,  annual 
meeting,  Ann  Arbor. 

Oct.  18  —  Advertising  Men’s 
Gridiron  Dinner,  Stevens  Hotel, 
Chicago. 

Oct.  19-21  —  New  England 
Newspaper  Mechanical  Confer¬ 
ence,  Hotel  Statler,  Boston. 

Oct.  20-22 — Mid-Atlantic  Cir¬ 
culation  Managers’  Assn.,  an¬ 
nual  convention.  Hotel  Char¬ 
lotte,  Charlotte,  N.  C. 

Oct.  20-22 — California  News¬ 
paper  Circulation  Managers’ 
Assn.,  annual  convention,  San 
Jose. 

Oct.  22 — New  England  Daily 
Newspaper  Assn.,  fall  meeting, 
Copley  Plaza  Hotel,  Boston. 

Oct.  23-26  —  Association  of 
National  Advertisers,  31st  an¬ 
nual  meeting.  The  Greenbrier, 
White  Sulphur  Springs,  W.  Va. 


New  Wage-Hour  t\: 

Definitions 

Due  Next  Week  PI 


raphers,  and  all  other  newspaper  ^  your  aouiiy,  rr  IJ  T 

workers— for  the  marvelous  job  you  and  neither  you  nor  we  will  have  any  J\.eZT  ^^peZlS  11-1 
are  doing  of  gathering,  editing  and  cause  to  regret  the  great  trust  that  Rii roQii  i 2  A 
interpreting  the  news  of  our  own  is  reposed  in  you.  u  "  iu  c 

cou^  and  the  rest  of  the  world  in  “Do  this  to  the  best  of  your  abUity,  A  new  one-man  bureau,  the  first  the 
these  fast-moving  and  critical  times,  and  you  wUl  continue  to  enjoy  the  newspaper  has  ever  had  in  Sou* 
“I  want  to  ^ute  you  and  say,  respect  and  the  confidence  and  the  was  establi^ed  1^  week  by 

‘Well  done!’  and  I  am  thoroughly  esteem  of  the  entire  nation  in  the  ihe  New  York  Herald  Tribune. 

future  as  in  the  past. 

“So  .  .  for  our  sake  as  well  as 
for  your  own  sake  .  .  .  ‘keep  on  keep- 


convinced  that  the  great  majority  of 
the  people  in  all  parts  of  the  land  are 
equally  eager  to  pay  you  this  same 
tribute. 

“All  the  more  so  because  newspa¬ 
pers  and  newspaper  men,  who  print 
millions  of  words  every  day  about  the 
rest  of  the  world,  seldom  bother  to 
say  anything  at  all  about  themselves. 

“All  the  more  so  because  news¬ 
papers  and  newspaper  men,  who  per¬ 
form  so  many  varied  and  valuable  ser¬ 
vices  for  oAer  branches  of  society, 
seldom  if  ever  ask  society  to  perform 
any  particular  service  for  them. 

“All  the  more  so  because  newspa¬ 
pers  and  newspaper  men,  who  wield 
such  great  power  and  influence  in  the 
community,  make  it  a  point  of  honor 
never  to  abuse  that  power  and  never 
to  misuse  it  for  their  own  selfish  in¬ 
terests. 

“And  so,  if  you  will  permit  the  great 
silent  majority  of  your  newspaper 
readers  to  become  newspaper  writers 
for  a  little  while,  here  are  a  few  of 
the  things  you  are  doing  that  we’d 
like  to  ‘write  up’  for  you  ...  a  few 
of  the  things  that  have  aroused  our 
deep  interest  and  admiration  ...  a 
few  of  the  things  that  inspire  our 
whole-hearted  appreciation. 

“Here  are  our  citations  for  your 
faithful  and  efficient  service  to  us 
and  to  all  America: 

“Citation — For  your  constant  efforts 
to  report  all  the  legitimate  news  of 
the  day  fairly,  accurately,  completely. 

“Citation— For  your  willingness  to 
aid  and  support  all  soimd  programs 
for  civic  and  social  betterment. 

“Citotion— For  your  policy  of  doirig 
everything  possible  to  promote  busi¬ 
ness  activity,  employment  and  gen¬ 
eral  prosperity. 


tug  on; 


Wm.  E.  Holler. 


NEWSPAPERS  BEST 

Newspaper  advertising  is  the  best 
medium  for  spreading  publicity,  Rob¬ 
ert  B.  Bolles,  director  of  the  Publicity 
Bureau  of  the  City  of  Buffalo,  told  the 
Greater  Buffalo  Advertising  Club  at 
its  meeting  Oct.  1  in  Hotel  Statler. 
Mr.  Bolles  said  that  as  a  result  of  in¬ 
sertions  in  newspapers  and  other  me¬ 
dia  8,974  mail  inquiries  have  been  re¬ 
ceived  at  a  cost  of  approximately 
$1.69  per  inquiry.  A  checkup  of  1,000 
inquiries  showed  that  68%  paid  a 
visit  to  Buffalo,  he  said. 


Walter  Kerr,  former  European  corre¬ 
spondent  for  the  Herald  Tribune,  is 
in  charge  of  the  bureau. 

Kerr,  in  his  first  story  from  the 
Argentine  capital,  which  appeared  in 
the  Herald  Tribime  Sunday,  Oct.  6, 
wrote  that  the  bureau  will  be  “the 
cornerstone  of  a  news  service  which 
will  in  time  cover  all  of  Latin 
America.” 


NAMED  G.  M. 

William  H.  Pond  has  severed  his 
connections  as  general  manager  of 
the  Bangor  (Me.)  Daily  Commercial. 
Robert  G.  MacPherson,  son  of  the 
publisher,  is  now  general  manager. 
Pond  went  to  the  Commercial  last 
March  from  the  Boston  Transcript. 
His  future  plans  are  unknown. 
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Fleming  to  Issue  Redeiiiii. 
tions  lor  Exempt  Classes 
Of  Newspaper  Employes 


Washington,  D.  C.,  Oct.  8 — Revise 
definitions  for  exempt  classes  of  nev> 
paper  publishing  employes  will  b 
annoimced  next  week  by  the  wage 
hour  division,  U.  S.  Department  t 
Labor. 

That  American  Newspaper  Gui 
was  unsuccessful  in  freezing  the  de& 
itions  in  their  present  state  was  b 
dicated  by  Administrator  Philip  £ 
Fleming  who  told  the  54th  annus 
convention  of  the  United  Typotheta 
of  America,  meeting  here  today:  ' 
expect  to  be  able  to  issue  redefinition 
within  a  few  days.” 

The  guild  made  two  appearances! 
meetings  which  began  in  April  and  a 
each  occasion  xurged  that  no  change 
be  made  in  the  job  descriptions  fir 
“administrative,  executive  or  prof» 
sional”  persons — the  exempt  classe 
Prepariaq  Report 
The  administrator’s  forecast  of  an¬ 
nouncement  “within  a  few  days,”  wi 
described  by  the  wage-hour  divisk 
as  too  optimistic.  The  mechania 
difficulties  of  preparing,  approving 
and  mimeographing  the  report  wil 
Ccury  it  into  the  early  part  of  ner 
week,  it  was  explained. 

Col.  Fleming  has  placed  the  rek 
aspects  of  job  printing  beyond  tk 
reach  of  the  wage-hour  law,  insofi 
as  intrastate  sales  are  concerned,  al¬ 
though  production  of  such  material  t 
legally  classified  as  interstate  c(»n- 
merce  and  subject  to  the  law. 

“You  must  remember,”  the  Admin¬ 
istrator  instanced,  “that  the  men 
printing  of  stationery  for  the  loa 
grocer,  which  stationery  is  later  usee 
to  write  a  letter  which  goes  out  i 
the  state,  is  considered  as  the  pro¬ 
duction  of  goods  for  interstate  com¬ 
merce.  If  Congress  had  written  tk 
Act  otherwise,  it  would  have  openec 
a  loophole  large  enough  to  dri« 
through  a  whole  trainload  of  product 
manufactured  in  violation  of  the  Iw 
The  producer  could  merely  sell 
his  ware  to  a  middle-man  who  wouk 
merely  act  as  a  front  for  later  resji 
to  customers  outside  the  state.” 

’The  retail  exemption  covering  jot 
printing  plants  was  described  by  C» 
Fleming  as  follows: 

“Some  of  you,  no  doubt,  operate  i 
retail  business  in  connection  wit 
your  printing  establishments  for  tk 
sale  of  stationery,  calendars,  accoffi 
books  and  other  printed  miscellany  t 
people  who  come  in  off  the  stieoi 
The  employes  engaged  in  this  part* 
the  business  would  be  exempt  if  the; 
customarily  and  regularly  engage  * 
making  retail  sales,  the  greater  P*' 
of  which  are  in  intrastate  comnjei# 
or  perform  work  immediately  inO' 
dental  thereto,  such  as  the  wraKiik 
or  delivery  of  packages.  In  e\^ 
case,  they  must  do  no  substanti* 
amount  of  work  of  the  same  nature* 
that  performed  by  non-exempt  em¬ 
ployes  of  the  employer. 

“There  is  also  an  exemption  for  *■ 
employes  engaged  in  any  retail  or  stf- 
vice  establishment  the  greater  part* 
whose  selling  or  servicing  is  in  intr* 
state  commerce.  Therefore,  if 
retail  part  of  your  business  is  phys" 
ically  separated  from  the  remain^* 
of  your  plant,  and  more  than  50% ' 
its  transactions  are  in  intrastate  com" 
merce,  all  the  employes  who  work  * 
this  retail  establishment  would  k 
exempt.” 
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^  0  fVV*  1*  ■*  circulation  is  of  the  number  of 

Discussion  of  “Visualization 

'W'  ducing  the  gross  draw  for  the  county 

tM  ’’  •  r  •  /  *  ff  W TXT  1  ’  on  the  individual  day  shown  in  Par. 

Plan  duel  i  opic  lor  AdL»  weeK 

information  will  be  shown  on  all  re- 

f  ^  I  •  1*  ports  for  the  city  zone,  the  committee 

Many  Groups  to  Meet  in  Chicago  Preceding  explains,  adding  “by  so  doing  the 

,  concentration  of  the  small  paper’s 

Audit  Bureau  of  Circulations  Convention  .  .  .  circulation  in  its  own  city  zone  will  be 

^  clearly  shown  even  though  its  city 

NAEA,  Inland  Plan  Programs 

jf.  After  giving  the  background  of  how 

t  CHICAGO,  Oct.  9  —  Once  again  the  following  the  September  meeting  of  will  be  pronounced  difference  of  opin-  ^jje  Visualization  Committee  is  merely 

beacon  of  the  advertising  and  pub-  the  directors,  it  was  not  until  this  ion  and  newspaper  divisional  meet-  trying  to  make  more  usable  the  in- 

li;  lishing  world  turns  its  beam  on  this  week  that  a  complete  explanation  of  ing  gives  an  opportunity  for  full  dis-  /formation  which  the  newspaper  pub- 
b  city  as  the  nation’s  newspaper,  adver-  the  plan,  prepared  by  the  Committee  cussion.  There  is  considerable  op-  lishers  themselves  have  put  into  the 

b  tiser  and  agency  executives,  together  on  Visualizing  Newspaper  Circula-  position  in  Canada  because  the  time  Audit  Report,  the  committee  asserts: 

B  with  those  in  allied  fields,  gather  here  tions,  was  issued  to  ABC  members,  has  been  too  short  to  permit  study  Makes  Planning  Easier 

lUi  next  week  for  the  annual”  ABC  Week”  The  detailed  report  of  that  committee,  of  proposal  and  from  first  examination  .  holiovoH  that  tba  nmnnsed 

!tai  of  meetings,  climaxed  by  the  27th  together  with  sample  Audit  Reports,  the  process  evolved  does  not  arrive  nreoaration  of 

'‘convention  of  the  Audit  Bureau  of  appear  elsewhere  in  this  issue.  at  true  net  paid  circulation.  News-  J  3  ^  ^vertisilig  schedules  much 

looi  Circulations  at  the  Stevens  Hotel,  Oct.  In  an  effort  to  get  a  more  compre-  paper  publishers  desire  to  provide  full  •  1  ^ A  advertisere  and  advertis- 

17-18.  hensive  report  on  the  attitude  of  information  to  advertisers  but  this  •  :,i 


Many  Groups  to  Meet  in  Chicago  Preceding 
Audit  Bureau  of  Circulations  Convention  .  .  . 
NAEA,  Inland  Plan  Programs 


'  'convention  of  the  Audit  Bureau  ot 
loOi  Circulations  at  the  Stevens  Hotel,  Oct. 
17-18. 

s  I  The  convention  week  opens  on  Mon- 
la  day  with  the  Newspaper  Advertising 
ige  Executives  Association  convening  for 
(0:  a  two-day  session  at  the  Blackstone 
fc  Hotel.  On  Tuesday  and  Wednesday, 
sse  Inland  Daily  Press  Association  will 
hold  its  fall  meeting  at  Hotel  Sher¬ 
man.  Several  other  publishing  and 
advertising  groups  will  also  meet  here 
Titxt  week.  The  vanguard  of  the 
^  allied  groups  opened  here  today  when 
the  Newspaper  Association  Managers, 
™!  Inc.,  arrived  for  their  annual  confer- 
*'■  ence  to  be  followed  by  a  joint  meeting 
with  the  National  Editorial  Associa- 
,  tion  Advisory  Council  on  Friday  and 
Saturday. 

Jr  ABC  Fropesal  Live  Topic 


Ben  Duffy 


P.  L.  Thomson 


Atherton  Hobler  A.  O.  Buckingham 


ing  agencies  and  will  result  in  the 
use  of  increased  advertising  space  in 
newspapers.  Moreover,  it  does  not 
fix  arbitrarily  any  area  for  any  com¬ 
munity — that  is,  for  any  newspaper; 
it  will  enable  publishers  to  show  ad¬ 
vertisers  and  agencies  without  addi¬ 
tional  effort  or  expense  the  relation 
between  their  circulation  in  a  coimty 
and  the  number  of  families  as  shown 
by  the  census.  At  the  present  time 
most  large  advertisers  and  agencies 
go  to  considerable  expense  and  effort 
to  work  out  these  figures  showing  the 
relationship  between  a  newspaper’s 
circulation  and  the  number  of  families 


Saturday  newspaper  directors  to  the  plan,  plain  fails  to  give  true  picture.  The  ®3ch  coimty.  The  cost  of  doing  this 

ABC  Proposal  Live  Topic  Editor  &  Publisher  this  week  queried  Bureau  was  created  to  audit  circula-  be  borne  by  large  advertisers  and 

...  ..  ARP  o  nv,»n  six  directors,  asking  for  their  tion  without  any  selective  or  opin-  agencies  but  not  by  smaller  ones, 

tinn  off  root  Comment.  These  replies  were  received:  ionative  information.  To  deviate  from  Anything  that  makes  the  use  of  news- 

of  atSion  It  is  narti^liX  tmf  ^arry  S.  Webster,  San  Bernardino  this  fundamental  is  to  initiate  an  op-  P^Pers  as  an  advertising  medium 

Sis  vis  with  the  ABC  mS  >  T'^^^sram:  “Until  eration  that  may  be  most  unde-  easier,  more  accurate  and  uniform  will 

cl  fjf  Witn  tne  abu  memDersnip  newspaper  members  at  annual  meet-  sirable”  increase  the  use  of  newspaper  adver- 

to  consider  .  proposal  to  rel.K  instructing  their  di-  The  VieuaUratlon  Committee,  tising.” 


increase  the  use  of  newspaper  adver- 

newspaper  circulations  by  counties  to  ‘‘‘b  w...*  ^  ine  visuai^auon  Committee, 

n*”  the  number  nf  families  in  eaeb  roiintv  ^cctors  on  ABC  board  as  to  their  headed  by  Ben  Duffy,  Batten,  Barton,  The  terms  of  13  members  of  the 
The  proposal  termed  “a  plan  lor  P^®”  relate  newspaper  Durstine  &  Osborn  media  director,  ABC  board  expire  at  next  week’s  con- 

usec  visiialiTino  nonircmorsof  of  inn  ”  ca'culations  by  counties  to  number  of  explains  there  is  no  attempt  to  revive  vention.  Those  whose  terms  expire 

ut  hTaSy  sfhred  fonsidefaWe  in-  [^'"‘bes  in  each  county,  I  do  not  be-  the  map  plan  in  the  present  proposal,  are: 

terest  among  ABC  newspaper  mem-  ^eve  it  judicious  to  express  personal  The  aim  of  the  ABC  board  is  to  find  N'ew.'ipaper  Division — W.  J.  J.  Butler,  To- 

<»“•  hers  The  npwsnarwsr  rfivisinn  ani  opinio"  ««  merits  of  plan.  However,  i,  method  of  making  newspaper  Audit  ronto  (Ont.)  Globe  and  Mail;  Verne  E.  Joy, 

n  >'>'  Darentlv  still  mir.df,u  fV.o  nr^TscsTi  "lany  newspaper  publishers  have  ex-  Reports  more  usuable  on  the  part  of  Ccntraiia  (III.)  ScHtinel,  and  Ernest  G.  Smith, 
^  p,cs.cd  strung  .pposiUo„  ,0  .he  pla„  ag|.cy  space  buyers.  <Ps.,  nWchcSr,  her.,,.. 

dn"  Audit  Reports— a  plan  that  was  em-  contacted  by  me  has  in-  The  plan  under  consideration  would  Advertiser  Division— Ralph  Starr  Butler, 

ducE  nhaficon..  * _ 1  J _  u..  _  Qicated  favorable  attitude.  take  information  which  is  already  in  (jeneral  Foods  Corooration.  New  York.  N.  Y. : 


phatically  turned  down  by  the  news-  w  ^  t 
r  division  as  impractical — finds  /  ‘  j 

>11  ^  itself  in  a  somewhat  confused  state  of  o  e  an 


id  none  contacted  by  me  has  in-  The  plan  under  consideration  would  '  Advertiser  Division— Ralph  Starr  Butler, 
cated  favorable  attitude.  take  information  which  is  already  in  General  Foods  Corporation,  New  York,  N.  Y.; 

W.  J.  J.  Butler,  Toronto  (Ont.)  the  reports  and  add  to  the  “net  paid  William  A.  Hart,  E.  I.  du  Pont  de  Nemours 
lobe  and  Mail:  “When  visualizatiofi  circulation  for  the  county,  the  num-  Company.  Wilmington,  Del. ;  W.  s.  Me¬ 
an  urac  eiiKmiffarl  fn  ARP  Knar,!  nf  Uo-  fanutltco  tn  fUaf  ao  Eisher  Body  Division,  General  Motors 


mind  as  fo  the  plan  was  submitted  to  ABC  board  of  ber  of  families  in  that  county,  as 

resit  m,  „  ...  „  directors,  the  newspaper  directors  shown  by  the  most  recent  U.  S.  census  H„r<ien  Comn-mv  Ww  York  N  Y  •  D  D 

ARP  Kn*  newspaper  directors  on  the  withheld  endorsement  because  there  report,  and  the  percentage  that  this  Richards,  Scars,  Roebuck  &  Company,  Chi¬ 
ta  W  n  a  .  apparently  adopted _ e.ago.  III.;  ll.  IT.  Rimmer,  Canadian  General 

uCiachtd  attitude  of  *  neutrality”  to  Klcctric  Company,  Ltd.,  Toronto,  Ont. 

yU  the  plan,  pending  discussion  of  the  ••  a  lA#Eei#ii  TIAJE  VABIE  .‘.dvertising  Agency  Division—E.  Ross  Gam- 

proposal  by  the  newspaper  division  Ab^  WEBK  TlMCaTAbLC  '’'</•  Eco  Burnett  Company,  Inc.,  Chicago,  Ill. 

-he  ^p,u„ber  mating  oi 

wit  me  board,  the  newspaper  directors  mwmuai  ^  ^ 

or  tk  issued  a  joint  statement,  pointing  out:  ’=30  a.m.;  2  p.m.— Nevrspaper  Advertising  Executives  Assn.— Blackstone  Hotel  Farm  Paper  Division— Marco  Morrow,  The 

CCOffi  “Newspaoer  directors  have  Mt  that  p.m.— NAEA  Luncheon— Blackstone  Hotel  CatPer  Farm  Fress.  Toiwka,  Kans. 

antk  they  mnld  n/^f  i  .l-  a.m. — Inland  Daily  Press  Assn.  Directors'  Meeting — Hotel  Sherman  Magazine  Division— F.  W.  Stone,  The 

tffS  Vic  r  properly  serve  on  this  /Barents  Matfa  cinr.  New  York,  N.  V. 

sm  Visualization  Committee  in  the  face  TUESDAY 

part*  of  the  resolution  nassed  at  the  con-  Thomson  to  Preside 

iftb?  vention  almost  two  years  ago  In  ^  P-m-— NAEA  General  Meeting— Blackstone  Hotel  Pre.sident  P.  L.  Thomson,  Western 

;aget  ’view  of  the  renue^t  hawr.™r  ’  that  1?=^°  p.ni.— NAEA  Luncheon-Blackstone  Hotel  Electric  Company,  will  call  the  con- 

er  par  .they  co-operateT tr^ingTo  wolk  ou  I?  T''  ' 

nmere  -a  reasonable  and  feasible  L7ution  ?o  P-"’— 'n'-nd  Luncheon-Hotel  Sherman  ^  ^  Oct.  17,  at  10  o’clock.  Following  the 

f  iafr  i^is  problem,  they  did  mak^hnol-  P-^— Advertising  Expans.on-Advisory  Committee,  Dinner  Meeting,  annual  report  of  the  president,  mem- 
rappik  jWing  statement-  b  evens  Motel  WEDNESDAY  bt rs  will  hear  talks  by  speakers  repre- 

1  Co-operation  Deximkl.  senting  the  advertiser,  agency  and 

stanti*  ■  .  ^  uesiraoie  ig  ^  2  p.m. — Inland  Daily  Press  Assn. — Hotel  Sherman  .  publisher  divisions  of  the  Bureau, 

iture*  Wiize  tif  ‘^aa'^ctors  recog-  I2:I5  p.m. — Inland  Luncheon — Hotel  Sherman  Those  who  will  address  the  Thursday 

ot  eD-  ^,11  ^  desirability  of  co-operating  9  a.m. — Agricultural  Publishers  Assn. — Stevens  Hotel  morning  session  are: 

2  With  the  Committee  on  Visual-  12:30  p.m. — APA  Luncheon — Stevens  Hotel  Tr,v,n  <5  VninUf  ui-  i,  r  .u 

t  i.  fiL  Circulation  and,  because  of  7  p.m. — Bureau  of  Advertising  Committee  in  Charge  Dinner — Stevens  Hotel  j-,  .  r-'  d®  ’  /I'f  o 

for  k  the  fact  that  we  regard  this  as  a  large  Detroit  Free  Press  and  Akron  Beacon 

orsrt-  and  imoortarif  •  THURSDAY  Jonmal. 

rkarttf  i  I  problem,  we  acquiesce  tt  j  . 

L  ®  premise  that  newspaper  direc-  10  a.m. — Audit  Bureau  ot  Circulations,  General  Meeting — Stevens  Hotel  “^^ard  Moreau,  publisher  and 

^  til  ^  ^nit  should  collaborate  with  12:15  p.m. — ABC  Luncheon — Stevens  Hotel  general  manager  of  the  Hunterdon 

j  ^  ®  ^“tyttnittee  and  meet  them  at  their  2  p.m. — ABC  Divisional  Meetings — Stevens  Hotel  County  Democrat,  Flemington,  N.  J. 

^  [Jj ’^.'^®*'*®dce  at  any  time.  We  do  not  ^  P-'”- — International  Circulation  Managers  Assn.  Directors'  Meeting — Stevens  Hotel  A.  O.  Buckingham,  chairman  of  the 
^d^®ver,  to  serve  as  actual  eridav  board.  Association  of  National  Ad- 

r >  Committee  at  this  vertisers,  and  vice-president,  Cluett, 

.  ,[  ®‘  10  a.m. — ABC  General  Meeting — Stevens  Hotel  Peabody  and  Company,  Inc. 

bi'l  the  ABC  management  re-  ^  p.m.— Advertising  Men's  Gridiron  Dinner— Stevens  Hotel  Atherton  W.  Hobler,  chairman  of 

leased  a  brief  outline  of  the  proposal,  (Continued  on  page  36) 


Stevens  Hotel 


WEDNESDAY 


10  a.m. — ABC  General  Meeting — Stevens  Hotel 
7  p.m. — Advertising  Men's  Gridiron  Dinner — Stevens  Hotel 
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EDITOR  &  PUBLISHERFO 


Australasia  Is 
Ready  for  Japan, 
Randau  States 


U.P.  Vice-President  Returns 
From  33,000-^^e  Tour 
Of  Pacific 


A  picture  of  preparedness,  with  ap¬ 
parent  indications  that  conquest  of  the 
South  Seas  and  Australasia  by  the 
Axis  powers  may 


not  be  as  easy  as 
might  be  sup¬ 
posed,  was  drawn 
this  week  for  Edi¬ 
tor  &  Publisher 
by  Clem  J.  Ran¬ 
dau,  vice  -  presi¬ 
dent  and  general 
business  manager 
of  the  United 
Press,  who  re¬ 
turned  to  New 
York  Oct.  2  after 
a  33,000 -mile 
aerial  tour  of 
those  regions. 


FEDERAL  COURT  DISMISSES  WAGE-HOUR  SUIT 

BOSTON,  MASS.,  Oct.  7 — Upholding  the  contention  of  the  Lowell  (Mass.) 

Sun  that  a  subpoena  served  by  the  Federal  Wages  and  Hours  Division 
was  improperly  drawn,  Judge  George  C.  Sweeney  in  Federal  Court  here 
today  dismissed  the  proceedings  without  prejudice  and  suggested  that  a  new 
subpoena  be  drawn  to  prevent  technicalities  from  delaying  an  eventual 
decision,  probably  by  the  Supreme  Court.  The  case  came  before  the  court 
on  the  refusal  of  the  Lowell  Sun  to  permit  the  federal  agency  to  examine 
its  books  and  records.  Elisha  Hanson,  counsel  for  the  American  Newspaper 
Publishers  Association,  who  represented  the  Bay  State  newspaper,  voiced 
the  contention  that  newspapers  are  exempt  from  the  provisions  of  the 
Federal  Wages  and  Hours  Law.  Judge  Sweeney,  in  dismissing  the  pro¬ 
ceedings  resulting  from  the  newspaper’s  challenge  of  the  law,  said  that  he 
had  no  intention  to  rule  on  the  constitutionality  of  the  law  as  it  affected  news¬ 
papers.  The  Lowell  Sun’s  contention  that  the  subpoena  was  improperly 
drawn  was  based  on  the  fact  that  it  was  not  signed  by  the  district  admin¬ 
istrator  or  sealed. 


N.  Y-  Papers  Show 
Net  Gain  of 
349,293  Copies 


CAl 


Annual  Statements. 
Including  PM's, 
Show  That  Figure 


Clem  J.  Randau 


Mr.  Randau  was  a  passenger  aboard 
the  “brass  hat”  trip  inaugurating  Pan- 
American’s  route  to  New  Zealand.  He 
left  New  York  Aug.  22  aboard  a  trans¬ 
continental  plane  and  took  off  aboard 
the  American  Clipper  from  San  Fran¬ 
cisco  two  days  later. 

Spent  21  Days  in  Air 

Twenty-one  of  the  35  days  he  was 
on  tour  were  spent  in  the  air,  he  said. 
From  the  West  Coast  he  spanned  the 
Pacific  to  Hawaii,  the  intermediate 
islands.  New  Zealand,  Australia,  the 
Dutch  East  Indies,  China  Hong  Kong 
and  the  Philippines  with  stops  of  sev¬ 
eral  days  at  strategic  points. 

The  Dutch  East  Indies  are  well  pre¬ 
pared  for  defense  against  any  inva¬ 
sion  and  look  to  the  U.  S.  to  save  them 
in  the  long  run,  because  they  consider 
their  exports  of  raw  materials  to  this 
country  of  vastly  more  importance 
than  some  people  imagine,  Mr.  Ran¬ 
dau  stated. 

Australia  and  New  Zealand,  he  con¬ 
tinued,  are  calmly  confident  that  Great 
Britain  will  win  the  war  and  do  not 
even  remotely  consider  the  possibility 
of  defeat.  The  Chinese  also  profess  to 
be  not  too  gravely  concerned  over  the 
Japanese  invasion.  They  believe  the 
Japanese  eventually  will  wear  them¬ 
selves  out  against  a  stone  wall  and 
will  be  forced  to  retire. 

A  seeming  majority  of  Filipino  lead¬ 
ers,  Mr.  Randau  found,  incline  to  re¬ 
gret  the  independence  agreement  and 
are  seeking  a  graceful  way  to  back 
out  and  stay  under  the  American  flag 
for  their  own  protection. 

“Australia  and  New  Zealand  are 
bending  every  energy  to  the  war  ef¬ 
fort.  In  fact,  the  one  great  difficulty 
leaders  of  those  lands  face  is  in  the 
sublime  refusal  of  the  people  to  admit 
the  possibility  of  an  Empire  defeat,” 
he  said. 

They  are  anxious  to  find  some  way 
of  arousing  the  people  to  the  possible 
danger  without  spreading  a  spirit  of 
alarm.  The  difficulty,  Mr.  Randau 
said,  is  that  they  get  only  British-cen¬ 
sored  versions  of  the  news,  and  hence 
a  one-sided  and  incomplete  picture. 

Dutch  Wait  Jap  Attack 

In  the  Dutch  East  Indies,  under  an 
administration  still  loyal  to  Queen 
Wilhelmina,  there  has  been  no  slack¬ 
ening  of  the  production  of  oil,  min¬ 
erals  and  other  vital  materials,  or  in 
the  volume  of  their  export,  the  U.P. 
executive  stated.  The  islands  are  be¬ 
ing  well  fortified.  The  Dutch  believe 
Japanese  losses  will  be  heavy  if  there 
is  an  attack,  because  of  the  shallow 


THREAT  TO  N,  Y,  NEWSPRINT  SUPPLY  OVERCOME 

A  STRIKE  that  threatened  to  tie-up  delivery  of  newsprint  for  a  majority 
of  New  York  City’s  newspapers  was  settl^  Oct.  9,  two  days  after  Local 
807  of  the  International  Brotherhood  of  Teamsters  called  a  strike.  Local 
representatives  signed  with  the  Merchants  Trucking  Bureau,  an  association 
of  boss  truckman  in  the  city,  and  with  the  Master  Truckmen  of  America. 
Little  inconvenience  was  felt  by  New  York’s  papers  during  the  two-day  non¬ 
delivery  period  because  of  rolls  of  newsprint  stored  in  various  parts  of  the 
respective  plants  in  anticipation  of  this  labor  walkout.  The  Times,  Daily 
News  and  World-Telegram  received  shipments  during  those  two  days  of 
walkout  because  their  delivery  firm,  Daniels  and  Kennedy,  signed  with  the 
local  a  few  hours  after  the  strike  was  called. 


channels  and  reefs  surrounding  the 
islands. 

The  aerial  force  of  the  islands  also 
has  been  steadily  built  up  and  there 
is  an  important  air  training  center 
and  munitions  factories  at  Bandoeng, 
Java.  In  Borneo,  oil  wells  and  storage 
centers  have  been  mined,  ready  to  be 
blown  up  if  the  Japanese  should  pre¬ 
vail. 

Mr.  Randau  said  he  visited  news¬ 
paper  plants  in  Auckland,  Honolulu, 
Sydney,  Melbourne,  Batavia,  Ban¬ 
doeng  Manila  and  Hong  Kong.  In 
Melbourne,  with  others  on  the  flight 
including  Paul  Patterson,  Baltimore 
Sunpapers  president,  he  was  guest  of 
Sir  Keith  Murdoch,  publisher,  Mel¬ 
bourne  Herald,  and  Director-General 
of  Information  for  Australia.  There 
currently  is  a  shortage  of  newsprint 
in  Australia,  Mr.  Randau  noted. 

Mr.  Randau  shot  1,600  feet  of  16mm. 
color  film  during  the  trip  which,  after 
it  has  been  developed,  will  be  showm 
to  the  UP.  staff  in  New  York. 

The  only  inconvenience  of  the  trip, 
Mr.  Randau  said,  was  that  after  the 
clipper  left  Honolulu  and  not  until 
it  returned  again  on  its  way  back  to 
the  states,  were  the  passengers  aboard 
able  to  get  both  sides  of  the  war  story. 


Arbitration  Boards 
To  hear  5  Appeals 


Five  appeals  from  local  board 
awards,  where  unions  or  publishers 
or  both  have  appealed  decisions,  are 
to  be  reviewed  by  the  International 
Arbitration  Boards  during  October 
and  November,  it  was  annoimced  this 
week  by  Eugene  MacKinnon,  chair¬ 
man  of  the  ANPA  Special  Standing 
Committee. 

On  Oct.  17  and  19  in  Chicago,  the 
ANPA  Pressmen’s  International  Ar¬ 
bitration  Board,  with  Dean  Lloyd  Gar¬ 
rison  of  the  University  of  Wisconsin 
law  school  as  chairman,  will  consider 
the  Chicago  Journal  of  Commerce  vs. 
the  local  pressmen’s  union  and  the 
San  Francisco  Publishers  Association 
v’s.  the  local  pressmen’s  union.  A 
third  pressmen’s  case,  involving  an 
appeal  from  San  Antonio,  Tex.,  was 
received  after  the  Chicago  hearing 
was  arranged  and  will  be  considered 
at  a  later  date.  In  November,  dates 
and  arbiter  to  be  announced  later,  the 
ANPA  Printers’  International  Arbi¬ 
tration  Board  will  review  the  Chatta¬ 
nooga  and  Vancouver  tsrpographical 
cases  and  the  Nashville  mailers  deci¬ 
sion. 


ANPA  Committee 
Suggests  'Clouse' 

Because  various  unions  in  negotia¬ 
tion  with  newspapers  at  this  time  are 
proposing  “war  clauses,”  publishers 
are  urged  by  the  ANPA  Special 
Standing  Committee  to  take  the  posi¬ 
tion  that  this  point  is  no  longer  a 
matter  of  individual  negotiation,  but 
a  matter  of  public  policy  prescribed 
by  federal  law. 

Eugene  MacKinnon,  chairman  of 
the  ANPA  Special  Standing  Commit¬ 
tee,  pointed  out  that  reinstatement  of 
jobs  is  guaranteed  by  the  National 
Guard  and  Selective  Service  acts. 
The  law  provides  for  equivalent  status, 
providing  the  employes  are  honorably 
discharged  and  are  still  qualified  to 
perform  the  work  and  make  applica¬ 
tion  for  reinstatement  within  ^  days 
after  termination  of  service.  The  law 
also  provides  that  employes  may  sue 
for  restoration  of  benefits.  For  this 
reason,  Mr.  MacKinnon  suggests  that 
publishers  insist  upon  a  imiform  con¬ 
tract  clause. 

He  also  referred  to  the  necessity 
for  the  publisher  to  get  an  application 
for  leave  of  absence  from  the  employe 
called  to  service  and  an  acknowledg¬ 
ment  from  anyone  hired  or  promoted 
to  fill  the  vacancy  that  such  work  is 
on  a  temporary  basis. 

A  suggested  contract  clause,  cov¬ 
ering  military  service  and  phrased  in 
the  language  of  the  federal  statutes, 
has  been  prepared. 

It  is  also  suggested  in  those  cases 
where  newspapers  have  annuity  plans 
for  their  employes,  that  they  check 
to  determine  the  status  of  such  pay¬ 
ments  in  case  employes  are  called  for 
military  service.  Mr.  MacKinnon 
said  that  in  several  cases  already  in¬ 
vestigated,  where  annuity  plans  are 
based  on  money  earned,  it  was  pointed 
out  that  neither  the  publisher  nor  the 
employe  would  be  required  to  make 
such  payments  during  the  period  of 
military  service  of  the  employe. 

In  the  case  of  group  insurance,  the 
general  policy  seems  to  be  that  em¬ 
ployers  are  planning  to  pay  the  em¬ 
ploye’s  share  of  the  insurance  pre¬ 
mium  during  the  first  year  of  the  act. 


Annual  statements  of  ownership  aoi 
circulation  which  appeared  this  wed 
and  last  in  New  York  newspapers  dis¬ 
closed  a  net  gain  of  349,293  copies  it 
total  circulation  over  the  previous  12- 
month  period. 

This  year,  however,  there  are  It 
New  York  newspapers  as  compared  te 
nine  in  1939.  PM,  evening  tabloid  and 
Sunday,  began  publication  last  June 
18.  Its  average  circulation  for  12- 
months  is  listed  at  122,353. 

Subtracting  that  figure  from  the  nei 
total  gain  for  the  last  12  months  leave 
an  average  daily  gain  for  the  nine 
other  papers  of  226,940  copies. 

Total  newspaper  circulation  for  al 
of  New  York  City’s  newspapers,  no; 
including  foreign  language,  financial 
or  neighborhood  papers,  is  10,401,135 
according  to  the  ownership  state¬ 
ments. 

For  the  previous  12-month  period 
the  statements  published  in  1S3S 
showed  average  circulations  totalinj 
10,051,842. 

Because  seven-day  average  figure 
were  published  by  several  papers,  as 
has  been  the  practice  in  the  past,  it 
cannot  be  determined  at  this  tnu 
what  fluctuations  took  place  in  their 
daily  and  Simday  circulations. 

Published  circulation  averages  for 
1940  and  1939  follow: 


Paper 

1940 

1939 

Times  (7-day  av.) 
Herald  Tribune 

(7-day 

531,771 

532,05! 

av.)  . 

383,684 

378, « 

Sun  . 

308,827 

300,25! 

World-Telegram  . 

410,929 

405,19! 

Daily  News  . 

1,901,622 

l,841,S2t 

Sunday  News  . . . 

3,524,499 

3,36330: 

Daily  Mirror  . . . 

754,732 

752,94i 

Sunday  Mirror  . . 

1,473,514 

1,471,67* 

Post  . 

Journal-.American 

(7-day 

218,078 

235,3S 

av.)  . 

Brooklyn  Eagle 

(7-day 

677,958 

673,971 

av.)  . 

93,168 

96JC 

PM  . 

122,353 

NAMES  'SPECIAL' 

World  Advertising  Agency,  Okla¬ 
homa  City,  has  been  appointed  na¬ 
tional  advertising  representative  for: 
Life  in  Oklahoma,  The  Goldbrick  and 
The  Oklahoma  Banker. 


Ita 

Me 

N. 


He 

spont 

April 


Webster  Cigars  Buy 
Newspaper  Ads 

Representing  a  substantial  increiit 
over  last  year,  the  Fall  newspaper  ad¬ 
vertising  for  Webster  Cigars,  produfl 
of  Webster-Eisenlohr,  Inc.,  begins  thi 
week  in  12  major  markets,  from  Ne» 
York  City  west  through  Seattle,  'll* 
seasonal  newspaper  advertising  caffl" 
paign  (there  was  also  a  Spring  cam¬ 
paign)  supplements  the  Webste 
magazine  advertising  which  runs  reg¬ 
ularly  throughout  the  year, 

“Sales  gains  reported  to  date  f« 
the  Webster  Cigar  indicate  that  v* 
are  going  to  make  an  even  better  rec 
ord  this  year  than  we  did  last  year 
which  was  the  most  successful  in  off 
history,”  said  Everett  Meyer,  presi¬ 
dent  of  the  company. 

“A  large  part  of  our  success,”  h 
added,  “may  be  attributed  to  the 
of  newspaper  advertising  Spring  ^ 
Fall  to  accentuate  our  continumj 
magazine  campaign  in  urban  markets 
v/here  cigar  volume  is  large.  We  ha« 
found  that  a  well-planned  combina¬ 
tion  of  newspaper  and  magazine  ad¬ 
vertising  gives  us  the  flexibility  i** 
need.” 

The  advertisements  in  the  Fall  se^ 
lies  continue  to  follow  the  “long,  lean 
style  of  layout,  introduced  in  Webstef 
advertising  three  years  ago  to  em¬ 
phasize  the  “slender  elegance.” 

Webster  advertising  is  handled  W 
N  W.  Ayer  &  Son,  Inc.,  Philadelphia- 
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JFOR  OCTOBER  12,  1940 


„  CARTOONISTS'  VIEWS  OF  WAR'S  TREND  AND  "NEW  WORLD  ORDEH"  OF  DICTATORS 


THE  REAL  WORLD  SERIES 


"DO  YOU  REALLY  THINK  WE  SHOULD  GO 
SOUTH  FOR  THE  WINTER.  HERMAN?" 


AGAIN,  THE  PROMOTER 


Let's  you 

AND  MIM 


h  iS 


Fight/" 


— Vaughn  Shoemaker  in  Chicago  Daily  News,  Oct.  2. 


— S.  J.  Ray  in  Kansas  City  Star,  Oct.  4. 


— John  Chase  in  A'cw  Orleans  Item,  Oct.  1. 


Italy  Expels 
Matthews  of 
N.  Y.  Times 

Said  Axis  Wants 
Roosevelt  Defeat  .  .  . 

10  Days  to  Leave 

Herbert  L.  Matthews,  Rome  corre¬ 
spondent  of  the  New  York  Times  since 
April,  1939,  Oct.  7  was  ordered  ex¬ 
pelled  from  Italy 
within  10  days 
because  he  wrote 
to  his  paper  Oct. 
3,  on  the  eve  of 
the  Hitler -Mus¬ 
solini  meeting  at 
the  Brenner 
Pass,  that  “the 
Axis  is  out  to 
defeat  President 
Roosevelt.” 

Matthews, 
widely  known 
Harbart  L  Matthews  foreign  corre¬ 
spondent  and 
holder  of  the  Italian  War  Cross,  was 
ordered  banished  on  the  groimd  that 
the  dispatch  “tended  to  disturb  rela¬ 
tions”  between  Italy  and  the  United 
States. 

FDR  Had  Noted  Dispatch 

It  seems  to  be  a  political  question 
JO  which  my  dispatch  is  incidental,” 
Matthews  said  after  the  order.  “I  am 
told  that  since  Mr.  Roosevelt  is  mak- 
a  political  issue  of  my  dispatch, 
toe  Italians  feel  that  they  must  do 
lAewise.” 

In  Washington  Oct.  4  President 
Roosevelt  read  Matthews’  dispatch  at 
his  press  conference,  quoting  a  pas¬ 
sage  which  said: 

Moreover,  the  Axis  is  out  to  de¬ 
feat  President  Roosevelt,  not  as  a 
of  interference  in  the  internal 
policies  of  the  United  States  but  be¬ 
cause  of  the  President’s  foreign  pol¬ 
icy  and  because  of  everything  for 
which  he  stands  in  the  eyes  of  the 
Itolians  and  Germans.  The  coming 
United  States  election  is  realized  to 
be  of  vast  importance  to  the  Axis. 


Therefore  the  normal  strategy  of  the 
Axis  is  to  do  something  before  Nov.  5 
that  would  somehow  have  a  great  ef¬ 
fect  on  the  electoral  campaign.” 

Edward  L.  Reed,  counselor  of  the 
American  Embassy,  took  up  the  ex¬ 
pulsion  order  immediately  with  the 
Italian  Foreign  Office  in  an  effort  to 
have  it  rescinded.  No  announcement 
regarding  this  had  been  made  as  Edi¬ 
tor  &  Publisher  went  to  press. 

President  Comments,  "Too  Bod" 

“Too  bad”  was  President  Roosevelt’s 
only  comment  to  reporters  when  in 
formed  of  the  Matthews  expulsion 
order. 

Commenting  editorially  Oct.  8  on 
the  expulsion  order,  the  Times  noted 
that  Matthews’  “comment  was  passed 
by  the  Italian  censor  and  that  it  ap¬ 
peared  in  the  course  of  a  dispatch 
which  was  otherwise  heavily  cen¬ 
sored.”  The  Times  also  referred  to 
the  President’s  reading  of  its  corre¬ 
spondent’s  dispatch  before  Washington 
correspondents,  “the  inference  being 
that  he  found  in  it  justification  for  the 
attempts  which  have  been  made  .  .  . 
to  appeal  for  votes  for  him  on  the 
ground  of  his  unpopularity  with  the 
dictators. 

“In  this  sequence  of  events,  begin¬ 
ning  with  the  action  of  the  Italian 
censor  and  ending  in  the  President’s 
use  of  Mr.  Matthews’  dispatch  for  the 
apparent  purpose  of  scoring  a  politi¬ 
cal  point — a  point  which  in  our  judg¬ 
ment  should  never  have  been  dragged 
into  this  campaign,  since  we  Ameri¬ 
cans  are  surely  better  qualified  than 
either  Mussolini  or  Hitler  to  decide 
what  is  best  for  our  own  country — 
Mr.  Matthews  is  the  sufferer.” 

Hod  Won  Italian  Crest 

Matthews  won  prominence  for  his 
work  in  covering  the  Spanish  civil 
war  on  the  loyalist  side.  After  the 
Spanish  conflict  ended,  he  went  to 
Rome  as  chief  of  the  Times  Bureau. 
Prior  to  the  Spanish  war  he  had  cov¬ 
ered  the  Italian  campaign  in  Ethiopia, 
accompanying  the  Italian  army  in 
most  of  its  important  battles  and  en¬ 
tering  Addis  Ababa  with  a  vanguard 
headed  by  Marshal  Pietro  Badoglio. 

In  recognition  of  his  valor  in  carry- 
ir>g  out  his  newspaper  assignment  in 


Ethiopia,  the  Italian  government  con¬ 
ferred  on  him  its  war  cross.  He  told 
of  his  experiences  as  a  war  corre¬ 
spondent  in  a  book,  “Two  Wars  and 
More  to  Come.” 

This  is  the  second  Rome  correspon¬ 
dent  of  the  Times  expelled  from  Italy 
in  the  last  two  years.  Arnaldo  Cor- 
tesi,  veteran  correspondent  now  cov¬ 
ering  Mexico  for  the  paper,  was 
forced  to  leave  his  native  land  when 
the  Italian  government  decreed  in 
January,  1939,  that  no  native  of  the 
country  could  work  for  an  American 
news  agency  or  publication. 

■ 

Hearst  Calls 
For  U.  Sag  Japan 
Press  Unity 

Says  That  Would  Offset 
Warlike  Statements 
Of  Statesmen 

Statesmen  of  the  world  cire  inclined 
to  talk  too  warlike  a  vein,  and  it 
should  be  the  part  of  the  press  in  the 
world — at  least  where  it  is  free  and 
uncontrolled — to  endeavor  to  offset  the 
warlike  statements  of  truculent  states¬ 
men  and  to  calm  the  passions  of  the 
public,  William  Randolph  Hearst  as¬ 
serted  Oct.  9. 

“I  think  the  press  is  often  closer  to 
the  people  than  the  government  is, 
and  often  has  a  higher  and  more  im¬ 
portant  role  to  play  than  the  govern¬ 
ment,  both  in  intelligently  advising 
the  jjeople  and  interpreting  the  wrill  of 
the  people,”  Mr.  Hearst  wrote  in  an¬ 
swer  to  a  query  for  his  comment  on 
an  article  carried  over  the  Interna¬ 
tional  News  Service  wires  Oct.  7. 

Hitt  U.  S.,  Jap  Statesmen 

The  article,  written  by  Matsutaro 
Shoriki,  publisher  of  Yomiuri  Shim- 
bun,  Japanese  daily,  discussed  rela¬ 
tions  between  the  U.  S.  and  Japan. 

Mr.  Hearst  criticized  the  U.  S.  gov¬ 
ernment  for  having  “taken  a  very  far- 
reaching  but  short-sighted  view  of 
international  affairs.”  He  said  the 
government  has  considered  it  the  duty 
of  this  country  to  “interfere  in  inter¬ 


national  matters  throughout  the  world, 
and  to  attempt  to  regulate,  in  accord¬ 
ance  with  its  American  ideas  of  jus¬ 
tice  and  propriety,  everything  that  is 
being  done  elsewhere.” 

The  “carping,  complaining,  med¬ 
dling,  interfering”  attitude  of  our  gov¬ 
ernment  is  likely  to  provoke  a  useless 
and  baseless  conflict  with  other  na¬ 
tions,  which  would  be  glad  to  bs 
friendly  with  the  U.  S.,  Mr.  Hearst 
stated. 

Asks  Press  Co-operation 

“Some  of  your  Japanese  statesmen 
seem,  at  this  distance,  to  be  as  belli¬ 
cose  in  their  attitude  as  some  of  our 
American  statesmen,  and  that  your 
great  papers  in  Japan — so  close  to  the 
people  and  so  trusted  by  the  people — 
might  find  it  possible  to  co-operate 
with  the  American  press  in  calming 
the  fears  and  passions  of  our  peoples, 
and  in  restoring  the  good  will  and 
kindly  spirit  of  respect  and  friendship 
which  have  always  existed  between 
these  two  great  nations  until  the  pres¬ 
ent  day,”  he  pointed  out.  He  con¬ 
cluded: 

“Let  our  two  great  nations,  in  uni¬ 
son  and  harmony,  lead  the  march  of 
progress,  and  let  the  press  of  both 
nations — to  counteract  the  rattle  of  the 
sv'ords — use  their  fluent  and  forceful 
pens  to  create  mutual  understanding 
between  our  peoples,  and  to  promote 
peace.” 

GUILD  RESOLUTIONS 

Motions  for  referendum  of  the 
American  Newspaper  Guild  member¬ 
ship  on  the  issue  of  naming  Commu¬ 
nism,  Fascism  and  Nazism  as  “sub¬ 
versive  elements”  have  been  made  to 
the  guild  headquarters  and  were 
printed  in  the  Guild  Reporter  Oct.  1. 
In  a  so-called  “American  resolution” 
adopted  at  the  recent  guild  conven¬ 
tion  in  Memphis,  mention  of  these 
isms  by  name  was  omitted  after  a 
heated  floor  debate.  Both  the  Youngs¬ 
town,  O.,  and  Los  Angeles  guild  locals 
have  passed  resolutions  seeking  to 
amend  the  convention  resolution. 

75th  BIRTHDAY 

Omaha,  Neb.,  Oct.  7.— The  Omaha 
(Neb.)  World-Herald  observed  its 
seventy-fifth  anniversary  Oct.  6. 
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EDITOR  6.  PUBLISHEF'FOl 


Dailies’  Role  in  War 
Economy  Is  Many-Sided 

Edwin  S.  Friendly,  New  York  Sun,  Tells  Boston 
Distribution  Conference  Press'  Sole  Weapon 
Is  "News,  Information  and  Opinion" 


somebody  or  other.  Alert  newspapers 
will  not  be  deceived  by  the  labels 
‘Pure  Democracy’  or  ‘Guaranteed 
Patriotic.’  They  will  find  out  what’s 
inside  and  tell  about  it. 

“A  majority  of  the  newspapers  of 
this  country  have  spoken  out  freely 
and  truthfully,  honestly  and  bravely. 

“In  a  war  economy,  newspapers  can 
daily  remind  the  people  of  the  dangers 
that  lurk  for  their  system  of  govern¬ 
ment,  and  the  enemies  that  threaten 
their  institutions,  rights  and  liberties. 


“The  record  of  1917-1918  attests  tha; 
newspapers  can  aid  defense  as  cai 
no  other  agency.  Today,  in  a  wa: 
economy,  newspapers  are  even  bette 
able  to  perform  similar  functions  witl 
comparable  success. 

“Newspapers  however,  are  alsc 
great  forces  of  distribution,  and  in  i 
war  economy  their  concern  is  not 
merely  with  the  distribution  of  goods 
and  services,  but  also  with  the  eco¬ 
nomic  health  and  spirit  of  the  average 
m.an. 


“THE  newspaper’s  role  in  a  war 
economy  is  a  many-sided  one,’’ 
Edwin  S.  Friendly,  business  manager 
of  the  New  York 
Sun,  told  the 
Boston  Confer¬ 
ence  on  Distri¬ 
bution  Tuesday 
at  the  Hotel 
Statler. 

“On  the  eco¬ 
nomic  side,  it  is 
chiefly  maintain¬ 
ing  unimpaired 
distribution  of 
essential  goods 
and  services 
without  disrupt- 
ing  defense 
preparations.  On  the  business  side, 
it  is  largely  preserving  peacetime 
identities,  values  and  opportunities. 
On  the  human  side  it  is  rallying  all 
citizens  to  a  common  cause,  and 
placing  patriotic  interests  above  all 
others. 

“In  most  communities  the  news¬ 
paper  is  the  only  representative  of  the 
people  that  is  voted  in  or  out  of  power 
every  morning  or  evening.  Your 
pennies  are  your  ballots,  and  our 
circulation  managers  are  our  very 
expert  tallymen.  A  stuffed  ballot  box 
has  no  tales  to  tell,  but  an  overloaded 
newsstand  is  eloquent.  We  have  a 
double  check  in  our  advertisers. 
They,  too,  know  when  our  readers 
are  in  sympathetic  accord. 

Newspaper's  Weapons 

“The  newspaper’s  sole  weapon  is 
news,  information  and  opinion.  With 
this  weapon  it  can  stimulate  public 
thinking,  cultivate  public  opinion, 
energize  public  action.  Its  search  for 
news  and  information  is  incessant.  Its 
vigil  is  unending  and  its  devotion  to 
your  interests  is  unqualified. 

“As  Americans  you  have  a  right  to 
be  proud  of  many  of  your  institu¬ 
tions  and  traditions,  but  of  none  more 
than  your  newspapers.  They  have 
held  aloft  the  torch  of  tolerance,  fair 
play  and  opportunity  in  times  when 
corruption  and  discord  shook  men’s 
faith  and  deadened  their  spirit.  News¬ 
papers  have  kept  the  first  amendment 
to  the  Constitution  a  living,  breathing 
thing  when  dark  forces  moved  to 
crush  it  into  a  meaningless  form. 

“In  a  war  economy,  it  is  the  special 
privilege  and  obligation  of  newspapers 
to  safeguard  those  Constitutional 
rights  which  war-time  conditions  may 
jeopardize.  We  have  seen  the  pas¬ 
sage  of  a  conscription  act  that  im- 
powers  the  executive  branch  of  gov¬ 
ernment  to  draft  indu.stry,  when 
necesary,  as  well  as  men. 

“Let  us  not  forget  that  such  powers, 
greater  than  any  granted  before  in 
peacetime  in  our  history,  invoke 
equally  grave  responsibilities.  The 
discharge  of  those  responsibilities  may 
have  far-reaching  effect  on  our  econ¬ 
omy,  long  after  our  present  state  of 
emergency  is  ended.  It  is  the  news¬ 
papers  that  will  observe  the  use  of 
the  executive’s  powers  and  report 
upon  it  to  the  people. 

“Newspapers  have  provided,  and 
will  continue  to  provide,  open  forums 
so  that  the  voice  of  the  people  may  be 
heard.  But  newspapers  also  have 
provided,  and  will  continue  to  pro¬ 


vide,  forums  for  the  voice  of  business. 
Business,  long  the  whipping  boy  of 
left-wing  bureaucrats,  may  expect 
little  surcease  in  a  war  economy. 

“Every  threat  to  freedom  of  the 
press  is  a  threat  to  freedom  of  speech, 
freedom  of  thought,  freedom  of  as- 
semb., ,  freedom  of  conscience  and 
fieedom  of  worship.  Freedom  is  a  bit 
like  garlic.  There  is  no  such  thing  as 
a  little  of  it. 

“Every  threat  to  any  or  all  of  these 
f:eedoms  also  is  a  threat  to  the  free¬ 
dom  of  private  enterprise.  And  in  a 
war  economy,  when  production  facili¬ 
ties  for  the  manufacture  of  the  imple¬ 
ments  of  defense  may  be  comman¬ 
deered  for  real  or  fancied  cause,  let 
us  not  assume  too  freely  the  perpetua¬ 
tion  of  all  major  private  enterprises. 

“We  have  been  told  that,  in  the 
process  of  organizing  for  war,  we 
must  be  prepared  to  give  up  much  of 
our  freedom.  If  that  is  so,  and  I  do 
not  agree  it  is,  to  whom  will  we  re¬ 
linquish  those  hard-won  freedoms, 
and  what  assurance  may  we  obtain 
that  sovereignty  so  casually  handed 
over  may  be  regained? 

French  Celiapte 

“Today,  France  is  not  singing  the 
anthem  of  a  land  of  liberty,  equality 
and  fraternity.  Indeed,  France  is  not 
singing  at  all  between  curfews  set  by 
its  conqueror.  But  if  any  here  think 
the  program  of  the  newspaper  in  a 
war  economy  as  I  have  outlined  it  in 
part  is  over-ambitious,  let  him  con¬ 
sider  with  me  the  tragic  example  of 
France.’’ 

Mr.  Friendly  quoted  dispatches  from 
foreign  correspondents  which  stated 
that  the  French  collapse  was  due 
largely  to  the  censorship  preventing 
the  people  from  getting  the  truth. 

“In  war,  even  more  than  in  peace, 
the  newspapers  must  watch  out  for 
governmental  dishonesty.  I  mean  par¬ 
ticularly  watch  out  for  intellectual 
dishonesty,  a  vice  freely  indulged  in 
by  those  who  know  how  to  practice 
it  because  while  a  grand  jury  can 
indict  a  man  for  stealing  a  himdred 
dollars  it  cannot  indict  him  for  intel¬ 
lectual  dishonesty.  That  offense  will 
turn  up  often  in  war.  It  will  consist 
largely  of  propaganda.  Not  Nazi 
propaganda,  or  Russian  propaganda 
or  Japanese  propaganda,  but  nice 
thick  American  propaganda  with  red, 
white  and  blue  labels  on  it.  It  may 
be  in  the  interest  of  a  political  party, 
oi  a  department  or  a  bureau  or  a 
socialistic  scheme — and  it  will  call  on 
all  hands  to  rally  round  the  flag  and 
support  such-and-such  an  appropria¬ 
tion  or  centralize  a  new  power  in 


Cites  New  York  Papers 

“Nothing  unites  like  a  common 
enemy  or  danger,  and  newspapers 
may  be  depended  upon  to  serve  as 
always. 

“In  New  York  recently  there  were 
three  notable  instances  of  the  per¬ 
formance  of  newspapers  in  a  war 
economy: 

“1.  The  New  York  Post  disclosed 
the  addition  of  Dr.  Friederich  Ried 
to  the  German  Consul’s  staff  after 
Herr  Ried’s  expulsion  from  Brazil  for 
interference  with  that  country’s  in¬ 
ternal  affairs.  Result;  Exit  Herr  Ried. 

“2.  The  New  York  Herald  Tribune 
exposed  the  activities  of  Dr.  Gerhard 
A.  Westrick,  an  alleged  Nazi  com¬ 
mercial  agent.  Result;  Exit  Herr 
Westrick. 

“3.  The  New  York  Daily  News  sub¬ 
mitted  apparently  competent  testi¬ 
mony  to  prove  that  the  Nazi  Gestapo 
had  made  its  New  York  headquarters 
in  the  German  Consulate  building  in 
Manhattan.  Result:  A  quick  house¬ 
cleaning. 

“In  a  war  economy,  newspapers 
must  and  will  keep  inviolate  the  letter 
and  the  spirit  of  the  First  Amendment 
to  the  Constitution. 

“Censorship  is  a  form  of  control  of 
the  press,  as  we  have  witnessed  in 
France,  and  newspapers  lately  have 
been  giving  the  closest  scrutiny  to  a 
program  that  needs  only  a  war  emer¬ 
gency  and  the  President’s  signature 
to  become  effective.  It  calls  for  the 
clearance  of  all  federal  news  through 
a  central  office. 

“Such  an  office,  it  is  recognized, 
might  become  a  prolific  source  of 
propaganda,  and  obviate  censorship 
by  exercising  control  of  news  of  gov¬ 
ernmental  or  military  activities  at  its 
source. 

Advertising  Important 

“The  economies  of  mass  production, 
as  you  would  suppose  most  adults 
know,  would  be  impossible  without 
enlisting  the  machinery  of  mass  dis¬ 
tribution.  You  cannot  distribute  any¬ 
thing  in  quantity  without  selling  it. 
And  advertising  is  merely  selling  by 
printed  or  spoken  word  at  the  lowest 
cost  yet  discovered. 

“These  facts  are  important  to  keep 
before  us  in  a  war  economy.  Because 
if  industry  is  despoiled  of  its  sole  re¬ 
maining  voice,  it  will  be  another  vic¬ 
tim  of  totalitarian  laryngitis. 

“Newspapers  recognize  that  a  time 
of  national  emergency  is  no  time  for 
stirring  class  feeling  or  fanning  class 
hatred.  They  have  consequently  ap¬ 
plied  to  news  not  only  the  test  of 
news-worthiness  but  also  of  news- 
patriotism. 


“They  are  eager  and  ready  to  help 
industry  and  people  adjust  themselves 
to  a  world  at  war.  They  know  per¬ 
haps  better  than  anyone  that  withou: 
freedom  we  cannot  hope  to  regak 
prosperity.  They  know  that  recovery 
is  impossible  without  a  return  oi 
private  initiative  and  profit  incentive 

Public  Must  Be  Informed 

“We  cannot  hope  for  the  national 
unity  so  vital  to  internal  and  external 
defense  unless  the  public  is  honestly 
and  accurately  informed. 

“But  in  peace  or  war  economy,  as 
Alfred  P.  Sloan,  Jr.  has  said,  we  can¬ 
not  provide  more  things  for  more 
people  by  policies  that  very  definitely 
limit  the  total  amount  to  be  distrib¬ 
uted  to  all. 

“Mr.  Sloan  called  a  spade  a  spade 
when  he  charged  that  Americans  are 
‘an  economically  illiterate  people.' 
Although,  heaven  knows,  newspapers 
have  tried  in  their  blunt,  frank  way 
to  educate  the  people  to  the  conse¬ 
quences  of  economic  policies  based 
on  the  doctrine  that  the  greater  the 
industrial  success  the  greater  the 
crime. 

“And  as  we  enter  fully  into  a  war 
economy,  newspapers  stand  ready  to 
serve  those  who  urge  as  does  Mr 
Sloan,  greater  aggressiveness  in  .  . . 
‘disseminating  our  economic  knowl¬ 
edge  so  that  it  may  be  made  available 
and  understandable  to  all  people.’ 

“In  a  war  economy  when  psycho¬ 
logical  factors  are  present  to  discour¬ 
age  spending,  newspaper  advertising 
can  maintain  consumer  demand,  the 
less  of  which  would  be  disastrous  not 
merely  to  our  economic  system,  but 
equally  to  our  political  system. 

Must  Tull  the  Truth 

“I  need  not  remind  you  that  idle 
capital  means  idle  men.  The  news¬ 
paper,  because  it  reaches  the  entire 
adult,  literate  population  of  the  coun¬ 
try  daily,  can  and  must  facilitate  un¬ 
curtailed  production  by  stimulating 
unrestricted  demand. 

“The  newspapers  of  this  country 
have  one  obligation  that  transcends 
all  others  .  .  .  and  that  is  to  tell  the 
truth.  Those  least  able  to  withstand 
the  revealing  light  of  criticism  have 
been  bitterest  in  their  attacks  on  the 
press.  Demagogues  ever  have  beer, 
thin-skinned. 

“Newspapers  intend  to  continue  to 
tell  the  truth,  the  whole  truth,  the 
unadulterated  truth,  please  whom  i 
may.  They  fear  only  to  do  injustice, 
and  dread  only  to  err.  They  will  rt" 
main  in  a  war  economy  the  first  and 
last  resort  of  the  people,  of  industry 
and  of  labor. 


JA5.  CROWN  TO  DELIVER  MELLETT  LECTURE.  NOV,  8 

BLOOMINGTON,  IND.,  Oct.  7— The  1940  Don  R.  Mellett  Lecture  in  Jour¬ 
nalism  has  been  awarded  by  the  Mellett  Memorial  Foundation  to  Indiana 
University,  alma  mater  of  the  assassinated  Canton,  O.,  editor,  and  will  be 
delivered  Nov.  8  by  James  E.  Crown,  editor  of  the  New  Orleans  States. 
John  E.  Stempel,  former  news  executive  of  the  Easton  (Pa.)  Express  and  now 
head  of  the  Indiana  University  Department  of  Journalism,  in  making  the 
announcement,  said  the  lecture  would  be  one  of  the  features  of  the  annual 
Hoosier  Journalism  Conference  to  be  held  at  the  University  Nov.  8  and  9. 

LONDON  DAILIES  SALES  DOWN  ONLY  SLIGHTLY 

THE  NAZI  AIRBLITZ  OF  LONDON  has  seriously  interfered  with  national 
newspaper  production,  but,  in  the  face  of  unprecedented  difficulties,  the 
newspapers  have  continued  to  appear,  and  sales  are  down  only  5%,  News¬ 
paper  World,  English  newspaper  trade  journal,  states  in  its  Sept.  14  issue. 


“Only  by  silencing  the  press  car 
the  forces  of  the  ‘isms’  prevail  in  this 
land.  As  long  as  there  is  a  press  to 
print,  this  cannot  and  shall  not  hap¬ 
pen,’’  Mr.  Friendly  concluded. 

C.  F.  Hughes  Talks 
C.  F.  Hughes,  business  news  editor 
of  the  New  York  Times,  warned  the 
conference  against  over-expansion  and 
price  inflation.  “Objection  will  b* 
raised,  of  course,  that  the  principk 
of  ‘more  goods  at  lower  prices’  is  al¬ 
most  unworkable  in  a  period  whec 
costs  and  taxes  are  rising.  Costs  need 
not  rise,  however,  unless  we  let  booB 
(Continued  on  page  19) 
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one  inch  per  column  across  the  page,  penditures  to  net  sales  is  traced  back 
That  would  make  it  practically  im-  year  by  year  to  1906,  it  will  be  dis- 
possible  to  place  any  other  advertis-  covered  that  in  the  first  10  years  in 
ing  on  the  page.  which  the  company  advertised,  the 

“Because  of  our  huge  news  volume,  percentage  of  advertising  appropria- 
we  are  perhaps  better  able  to  accom-  fions  to  sales  for  the  decade  to  1916 
rnodate  stair-step  copy  than  many  shows  very  little  variation  when  com- 
newspapers.  But  we  reserve  the  right  pared  to  similar  percentages  for  the 
to  place  other  copy  on  the  page  as  we  decades  1926  to  1936  and  for  the  pe- 
see  fit — to  fill  in  the  corners.  riod  1936  to  1939,  inclusive. 

“Generally  speaking,  stair-step  copy  -phis  record  bears  out  the  company’s 
is  only  practical  when  1,500  or  2,000  traditional  reliance,  Scott  officials  say, 
lines  are  used.  on  advertising;  its  historic  dependence 

‘When  we  began  accepting  this  type  on  the  nation’s  newspapers  and  maga- 
01  copy  we  expected  much  more  trou-  ^ines  to  build  a  public  preference  for 
ble  than  we  have  experienced.  We  gcott  toilet  tissues  and  towels, 
are  fortunate  in  that  we  have  such  a  ,j.he  effectiveness  of  the  advertising 
large  volume  of  news  that  we  can  demonstrated  in  the  34-year  sales 
permit  advertisers  this  type  of  dis- 

^  *  t  J  u  iv/r  taled  $1,382,033;  $4,858,250  in  1926,  and 

rhhI  ’t  ;  $11,492,982  in  1936.  In  every  year  since 

then  there  have  been  su^tantial  in- 

promote  the  use  of  stair-step  copy. 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 
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Scott's  Sales  Curve 
Follows  Its 
Ad  Expenditures 

Percentage  of  Advertising 
To  Sales  About  Same 
Since  1906 


SVks  Siths. 


Philadelphia,  Oct.  7  —  Thirty-five 
years  ago  the  first  toilet  tissue  adver- 
tisement  was  placed  in  the  Atlantic 
Monthly.  It  was  in  the  nature  of  an 
experiment  by  a  then  small  company 
in  a  new  industry — and  a  rather  dar¬ 
ing  experiment  for  that  period. 

That  pioneering  copy  was  placed  by 
the  Scott  Paper  Company  of  Chester, 

Pa. — now  the  largest  manufacturer  of 
toilet  tissues  and  tissue  towels  in  the 
world — and  still  leading  its  industry 
in  advertising. 

New  High  in  Sales 
Back  in  1906  Scott’s  sales  totaled 
$128,878.  Last  year,  backed  by  the 
largest  advertising  budget  in  its  his¬ 
tory,  sales  soared  to  a  new  high  mark 
of  $18,325,761.  This  year  the  advertis- 
ihg  budget  was  again  increased,  and 
the  response  in  the  first  half  of  1940 
lifted  sales  to  $10,149,657,  the  largest  reaching  more  than  20,000,000  men 
for  any  6  months’  period  of  Scott’s  women. 

succes^ul  history.  F.  W.  Prelie  Company,  Hartford, 

Now  the  company  is  in  the  midst  Conn,  agency,  has  been  appointed  by 
of  its  fall  campaign  and  again  sales  the  Turner  and  Seymour  Manufac- 
efforts  are  being  supported  with  the  Turing  Co.,  Torrington,  Conn.  The 
largest  fall  advertising  expenditure  firm,  making  hardware,  kitchen  uten¬ 
sils,  household  fixtures,  chains  and 
sundry  metal  products,  plans  to  use 
important  the  varied  media  on  a  national  scale 
to  merchandise  its  products. 

Krieger  Oil  Co.,  Los  Angeles,  has 
named  John  H.  Riordan  Company,  that 
that  the  as  its  agency. 

The  Hanna  Engineering  Works,  of 
Chicago,  manufacturers  of  air  and  hy¬ 
draulic  cylinders,  air  and  hydraulic 
riveters  and  air  hoists,  have  selected 
Russell  T.  Gray,  Inc.,  of  Chicago,  to 
handle  their  advertising  and  sales 
promotion.  Trade  papers  and  direct 
mail  will  be  used. 

Hershey  Estates,  Hershey,  Pa.,  have 
appointed  McKee  &  Albright,  Inc., 
Philadelphia  and  New  York,  as 
merchandising  and  advertising  coun¬ 
sel  for  Hershey’s  Cocoa  Butter  Toilet 
Soap  and  Hershey’s  Soap  Granules. 
Advertising,  for  the  present,  will  be 
concentrated  in  eastern  markets. 
Miller  Furniture  Company  of  New 
as  been  York  announces  the  appointment  of 
trend  of  Eniil  Mogul  Company  as  its  advertis¬ 
ing  Company. 

(Continued  on  page  24) 


Here  is  real  newspaper  ad  flexibility.  Copy  is  double  truck,  jutting  up  at  left  and  right. 

away  from  traditional  makeup,  but  in  U.  Bridge,  advertising  director  of  the 
pursuing  the  question  further  we  find  New  York  Times  said  that  his  paper 
that  many  leaps  and  bounds  have  been  has  no  rigid  set  of  rules  covering  the 
taken  in  the  direction  of  new  copy  subject,  but  that  the  Times  reserves 
sizes  in  newspapers.  the  right  to  reject  any  copy  which 

Within  the  bounds  of  good  taste,  it  finds  objectionable, 
newspapers  today  offer  advertisers  a  “It  may  be  that  the  American  Mag- 
surprising  variety  of  popy  shapes  azine  has  found  some  new  copy 
which  add  to  the  flexibility  of  space  shapes,”  he  said,  “but  we  find  that  the 
and  permit  free  rein  to  the  copy  writ-  ingenuity  of  the  copy  writers  seems 
er’s  imagination.  to  be  limitless.  We  have  had  copy 

“Stair-step”  copy  is  no  longer  an  submitted  in  every  shape  and  size,  in 

irnovation,  and  many  advertisers  are  _ _ 

taking  full  advantage  of  its  possi-  .  ,  .  | 


Campaigns  and  Accounts 


“  '  ~~  ^  the  company  has  ever  made. 

^  launching  this  fall  campaign,  in 

V — I  which  newspapers  are  an  _ 

^ ^  A  factor,  particularly  Sunday  supple- 

A  ments,  William  F.  Mohan,  first  vice- 
^  j  president,  emphasized  Scott’s  tradi- 

TK  ^  tional  advertising  policy 

^  Scott  Paper  Company  has  always  rec- 

ognized  that  the  task  of  building  a 
It  public  preference  for  a  product  is  a 

C  '  process  which  takes  years  and  is,  in 

-  _ — — JL"'  a:  -  _  fact,  never  complete,  and  that  this 

Note  how  large  ads  ride  af  fop.  right  and  task  is  best  accomplished  through  ad- 
left,  on  this  Oppenheim  Collins  half  page,  vertising  because  it  is  the  most  eco¬ 
nomical  form  of  mass  communication, 
the  form  of  a  Maltese  cross,  in  circles  This  year  the  company  has  in- 
and  pyramids  jutting  up  through  the  creased  its  use  of  newspapers,  accord- 
center  of  the  page.  ing  to  Scott’s  executives. 

“We  have  not  adopted  a  set  of  rules  The  consistency  with  which  the 
because  we  feel  that  they  might  be  company  has  followed  its  advertising 
circumvented.  We  judge  copy  as  it  policy  is  evidenced  in  its  record  of 
comes  in.  Our  general  principle  is  sales  and  advertising  aopropriations 
that  each  of  the  units  in  a  stair-step  over  the  past  34  years.  Through  peri- 
advertisement  must  conform  to  the  ods  of  prosperity,  as  well  as  of  deores- 
minimum  depth  required  of  an  in-  sion  and  recession,  the  trend  of  ad- 
dividual  ad.  But  even  that  isn’t  fool-  vertising  appropriations  has 
proof.  An  advertiser  might  want  upward  aind,  in  turn,  the  t- 
space  starting  one  inch  deep  at  the  sales  has  been  in  the  same  direction, 
bottom  of  the  page  and  stepping  up  And  if  the  ratio  of  advertising  ex- 
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Krock  Tells  N.  Y.  Editors 
Of  Moves  to  Curb  Press 

Bill  of  Rights  Con  Be  Made  to  Confonn  to  New 
Deal's  Anti-Newspaper  Philosophy,  He  Warns 
State  Group  at  Syracuse  Meeting 

BY  SEE3KING  and  deserving  the  “Through  certain  animations  of 
friendship  of  the  public  alone,  the  existing  laws  an  official  group  in 
American  press  “may  be  able  to  pre-  Washington,  embeded  in  power,  could 
serve  its  freedom  against  efforts  to  circumvent  the  Bill  of  Rights  and 
restrict  it  which  may  soon  be  made,  move  toward  control  of  the  press, 
efforts  more  definite  and  ingenious  The  Wages-and-Hours  Act,  the  Wag- 


said,  were  amateurs  by  present  com-  have  you  believe  that  if  anything  hap- 
parison”  in  attempts  to  utilize  or  check  pens  to  England,  Hitler  in  a  few  days 
the  American  newspapers.  will  boimd  out  of  a  42nd  street  sub- 

The  Roosevelt  administration  has  way  followed  by  a  band  of  Stonn 
devised  the  channel  publicity  system.  Troopers,”  he  said.  “We’re  supposed 
under  which  an  official,'  usu^y  a  to  be  fri^tened.  Fear  is  an  important 
former  newspaper  man — “and  a  good  part  in  the  technique  of  conquest, 
one” — is  the  only  direct  contact  point  “The  American  press  must  contrib- 
between  the  press  and  the  department,  ute  to  conquering  this  fear,  which  the 
Mr.  Krock  explained.  This  official  Axis  powers  are  trying  to  engender 
decides  what  official  shall  be  inter-  through  mere  words,  most  of  them 
viewed,  and  on  what  subjects.  empty  and  meaningless.  If  the  Amer- 

“Several  of  these  press  represents-  ican  people  have  the  facts  they  will 
tives  of  the  government — notably  those  know  what  to  do  and  how  to  meet 
in  the  Treasury,  Justice  and  Com-  these  international  threats.” 
merce  Departments  and  the  news  Mr.  Sullivan,  viewing  the  growth  of 

agents  of  some  of  the  administrators —  the  National  Labor  Relations  Board 
have  greatly  improved  the  quality  of  and  the  Agricultural  Adjustment  Ad- 
public  information  in  their  fields,”  ministration  as  an  encroachment  on 


than  have  ever  been  made  before,” 
Arthxir  Krock,  Washington  correspon¬ 
dent  for  the  New  York  Times,  told 
the  New  York  State  Society  of  Edi¬ 
tors  at  its  autumn  meeting  Oct.  7  in 
Syracuse. 

Sees  Class  War  Agaiast  Press 

Mr.  Krock  warned  that  the  First 
Amendment,  guaranteeing  freedom  of 
the  press,  “can  be  made  to  conform 
to  a  new  prevailing  philosophy  and 
political  purpose.”  Definite  ^orts  to 
discredit  the  press  have  begun,  Mr. 
Krock  declared,  “with  a  constant  at¬ 
tempt  to  extol  the  radio  and  the  news¬ 
reels,  to  preach  a  class  war  against 
the  press.  It  may  bring,  in  another 
form,  the  rain  of  eggs,  cabbages  and 
tomatoes  with  which  an  anti-Admin- 
istration  candidate  is  greeted  by  citi¬ 
zens  among  whom  class  consciousness 
has  recklessly  been  fostered.  But  it 
will  not  succeed  unless  the  checks 


Speakers'  table  at  New  York  State  Society  of  Editors  luncheon  in  Syracuse  Oct.  7. 
Loft  to  right:  Major  George  Fielding  Eliot,  New  York  Herald  Tribune  military  affairs 
commentator;  Jerome  D.  Barnum,  Syracuse  Post-Standard;  Arthur  Krock,  New  York 
Times  Washington  correspondent;  Wilbur  Forrest,  assistant  editor.  New  York  Herald 
Tribune,  and  president  of  the  editors'  society;  end  Mark  Sullivan,  New  York  Herald 
Tribune  columnist. 

ner  Act  and  the  postal  subsidies  offer  Mr.  Krock  said.  “But  the  system  has 


American  property  rights,  said  that 
the  right  of  property  was  the  key¬ 
stone  of  all  American  liberties.  T^ 
trend,  he  said,  could  be  stopped  only 
by  a  complete  reversal  with  the  elec¬ 
tion  of  Wendell  Willkie  and  a  Con¬ 
gress  opposed  to  the  New  Deal. 

Ta  Inferm  Pablic  ea  OafaaM 

At  the  afternoon  business  session  the 
editors  discussed  keeping  the  public 
informed  about  defense  needs.  They 
unanimously  adopted  the  following 
resolution; 

“In  view  of  the  critical  national  de¬ 
fense  problem  of  the  country,  the 
members  of  the  New  York  State  So¬ 
ciety  of  Editors  recognizes  their  duty 
to  inform  the  people  of  the  state  cor¬ 
rectly  on  the  condition  of  our  defense 
and  its  needs;  to  offer  responsible  edi¬ 
torial  criticism  where  they  believe 
necessary,  and  to  combat  every  influ¬ 
ence  which  seeks  to  misinform  the 


and  balances  of  the  two-party  system, 
and  the  interplay  of  three  co-ordinate 
governing  branches,  are  swept  away.” 

Mr.  Krock  spoke  with  Mark  Sulli¬ 
van,  New  York  Herald  Tribune  writer, 
and  Major  George  Fielding  Eliot, 
conunentator  on  military  subjects  for 
the  Herald  Tribune,  at  a  limcheon  in 
the  Hotel  Syrracuse  which  featured 
the  society’s  one-day  meeting.  Wilbur 
Forrest,  assistant  editor  of  the  Herald 
Tribune,  and  president  of  the  society, 
was  toastmaster  at  the  limcheon  ses¬ 
sion,  which  attracted  300  Syracuse 
Chamber  of  Conunerce  members  and 
Syracuse  University  students.  Sev¬ 
enty-five  editors  attended  the  fall 
meeting. 

Mr.  Krock  declared  the  Roosevelt 
Administration  had  perfected  a  “for¬ 
mula”  for  government  propaganda, 
the  basis  of  which  is  the  President’s 
press  conference. 

“The  first  layer  imposed  on  the 
basis  of  the  press  conference  consists 
of  official  •  favors  surreptitiously  ex¬ 
tended  to  .syndicated  columnists  who 
are  ‘synnpathetic,’ ”  Mr.  Krock  said. 
The  next  •'  layer  in  the  structure  is 
composed  of  government  press  agents. 
They  describe  Federal  acts  in  favor¬ 
able  terms  and  gloss  over  errors,  he 
asserted. 

“The  capstone  was  set  in  place  by 
the  President  himself,”  Mr.  Krock 
added.  “It  is  composed  of  technical 
denials  of  substantially  true  news 
stories,  and  steady  implications  that 
the  press  is  imreliable  and  often 
venal.” 

Hifs  Newspaper  Week  Letter 

Mr.  Krtick  reminded  the  editors  that 
President  Roosevelt’s  letter  to  the 
chairman  .of  National  Newspaper  Week 
“reflects  ihe  viewpoint  that  the  press 
is  imtrutltful  and  unfair.” 

“The  persistence  of  this  viewpoint, 
which  suffuses  the  New  Deal — and 
which  caiintless  disproofs  have  not 
altered — ic  important,”  Mr.  Krock  em¬ 
phasized.)  “It  emerged  in  the  days 
of  NRA'  when  the  Administration 
sought  to  license  the  press.  It  will 
be  of  even  greater  importance  if  the 
Administration  and  its  Congress  ma¬ 
jority  are  retained  in  office. 


administrators  a  choice  between  prop¬ 
er  regulation  and  persecution  of  the 
press.  And  in  another  year  or  two  the 
courts  will  be  almost  completely 
manned  with  believers  in  the  polit¬ 
ical  philosophy  of  the  New  Deal.” 

Mr.  Krock  saw  significance  in  the 
recent  Supreme  Court  reversal  of  two 
lower  courts  which  upheld  two  Penn¬ 
sylvania  children  in  their  refusal  to 
salute  the  American  flag  on  grounds 
of  religious  liberty.  “There  is  a  les¬ 
son  and  a  warning  here  for  any  in¬ 
stitution  which,  like  the  press,  lives 
by  the  letter  and  spirit  of  the  Bill  of 
Rights,”  he  said  in  pointing  out  that 
that  instrument  was  invoked  both  by 
court  and  dissenter,  Justic  Stone. 

“From  myj  personal  observations 
and  experiences  during  the  last  seven 
years  I  do  not  trust  the  current  phi¬ 
losophy  when  applied  to  the  ancient 
freedom  of  the  press,”  he  commented. 

Attamptad  BoycoH  Criticized 

Typical  of  the  tendency  of  that  phi¬ 
losophy  “to  imbue  the  admirers  and 
beneficiaries  of  those  who  preach  it 
with  Fascist  ideas,”  Mr.  Krock  as¬ 
serted,  was  the  recent  appeal  of  the 
Democratic  state  campaign  manager 
in  Tennessee  for  an  advertising  and 
reader  boycott  of  the  Chattanooga 
Times  because  that  paper  endorsed 
Wendell  L.  Willkie. 

“It  is  well  that  the  least  indication 
of  a  wish  on  the  part  of  government 
to  censor  news  or  news  comment  by 
any  process  —  withholding,  closing 
sources,  private  pressure,  social  be- 
guilement — is  taken  by  the  press  as 
a  major  challenge,  and  that  the  pub¬ 
lic,  the  chief  beneficiary  of,  and  col¬ 
league  in  this  liberty,  should  be  giv¬ 
en  warning,”  Mr.  Krock  added. 

Pointing  out  that  the  President  and 
other  national  and  state  officials  are 
afforded  ample  time  during  their  ten¬ 
ure  to  “counteract  error  or  justice, 
whether  intentional  or  otherwise,  per¬ 
petrated  by  the  press,”  Mr.  Krock  said; 

“The  faults  of  the  American  press 
do  not  justify  whatever  attempts  poli¬ 
ticians  informally  have  made  to  give 
it  the  status  of  a  government  gaz¬ 
ette.” 

Previous  administrations,  Mr.  Krock 


major  faults.  It  is  an  incentive  to 
laziness  on  the  part  of  the  press.  It 
conceals  many  leads  to  official  acts  of 
which  the  public  is  not  apprised,  be¬ 
cause  the  official  does  not  want  it 
apprised.” 

Mr.  Krock  criticized  one  species  of 
“box-office  journalism” — the  dissemi¬ 
nation  of  personal  gossip.  He  said 
the  evil  done  by  these  publications 
is  twofold;  They  justify  the  open 
effort  of  many  to  curb  toe  press  on 
the  ground  that  it  exceeds  its  privi¬ 
leges;  and  they  supply  a  pretext  to  toe 
same  end  to  persons  who  prefer  to 
work  in  toe  dark. 

“Monastic  Obligations"  of  Nnwsman 

“Demanding  that  toe  freedom  of  toe 
press  shall  be  maintained,”  Mr.  Krock 
said,  “and  basing  his  demands  upon 
honest  belief  that  this  freedom  is  toe 
greatest  safeguard  of  our  American 
institutions,  toe  newspaper  man  in 
Washington  and  outside  it  must  accept 
monastic  obligations.  He  must  accept 
toe  distasteful  social  consequences  of 
publications  about  men  he  likes,  and 
whom  he  must  meet  at  dinner,  which 
they  find  inconvenient,  at  least,  when 
spread  in  toe  public  prints.  He  must 
accept  toe  fact  that  he  and  public  per¬ 
sons  are  natural  if  friendly  enemies.” 

While  toe  editor  of  today  cannot 
live  in  toe  ivory  tower  Joseph  Pulitzer 
prescribed,  since  he  “needs  to  know 
toe  world  about  him,”  Mr.  Krock  de¬ 
clared,  toe  newspaperman  can  “accept 
cheerfully  the  penalty  of  limitation 
upon  friendships  whose  acts  he  must 
reveal  and  analyze.”  The  American 
newspaper  and  its  makers  must  “know 
no  enemy  except  those  they  deem 
enemies  to  the  general  welfare,  and  be 
prepared  to  prove  their  estimate;  fore¬ 
go  rewards  open  to  other  industries  and 
citizens;  respect  private  rights  and 
inclinations;  publish  both  sides  of 
questions,  and  follow  the  practices  of 
gentility,”  Mr.  Krock  concluded. 

Major  Eliot  declared  that  the  thing 
most  important  for  toe  United  States 
to  do  in  toe  present  international 
crisis  was  to  overcome  efforts  of  toe 
Axis  powers  to  cultivate  a  feeling  of 
fear. 

“Some  things  in  the  press  would 


people  or  obstruct  toe  program  neces¬ 
sary  to  meet  any  threat  to  toe  security 
of  our  nation.” 

The  resolution  was  drawn  up  by 
M.  V.  Atwood,  Gannett  Newspapen; 
Wallace  Odell,  Westchester  County 
Newspapers,  and  Harold  V.  Sanford 
Rochester  Democrat  &  Chronicle. 

Dean  M.  Lyle  Spencer,  of  toe  Jour¬ 
nalism  School  of  Syracuse  University, 
reported  on  his  two-month  trip  in  the 
Orient  last  summer.  “China  is  a  vic¬ 
tim  of  unpreparedness  and  I  cite  her 
case  to  you  as  newspaper  editors  of 
a  nation  which  has  gone  unprepared,” 
he  said.  Militarily  speaking,  China 
cannot  win  toe  war,  he  said,  adding 
that  he  “can’t  see  how  Japan  can  win 
ultimately.”  The  real  winner  to  date 
is  Russia,  which  has  been  spending 
$100,000  a  year  for  propaganda  while 
“waiting  to  see  which  does  toe  other 
to  death.” 

Forrest's  Efforts  Praised 

Hugh  W.  Robinson,  Westchester 
Coimty  Newspapers,  expressed  the 
editors’  thanks  to  Mr.  Forrest  for  what 
he  has  done  for  toe  society  in  the 
short  time  he  has  been  its  president 
Mr.  Forrest,  since  his  election  in  June, 
had  reported  earlier  toe  progress  of 
efforts  to  have  a  larger  number  of 
metropolitan  editors  in  toe  society. 

Among  toe  new  metropolitan  mem¬ 
bers  are  Arthur  H.  Sulzberger  and 
Edwin  L.  James  of  toe  New  YoTk 
Times;  Roy  Howard  and  Lee  B.  Wood, 
New  York  World-Telegram;  Arthur 
Robb,  EniTOR  &  Publisher;  Ogden  Reid, 
New  York  Herald  Tribune,  and  A.  H. 
Kirchhofer,  Buffalo  News. 

W.  O.  Dapping,  Auburn  Citizen- 
Advertiser,  urged  toe  editors  to  ar¬ 
range  for  their  next  meeting  an  off- 
the-record  session  with  state  offici^ 
along  lines  of  the  ASNE  session  in 
Washington,  which  he  attended  as  the 
state  society’s  representative.  The 
ASNE  off-the-record  session,  he  saii 
provided  background  material  which 
is  of  extreme  value  to  every  news¬ 
paperman. 

At  the  invitation  of  Jerome  D.  Bar¬ 
num.  publisher  of  toe  Syracuse  Post- 
Standard,  the  editors  inspected  that 
newspaper’s  new  plant. 
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More  reading  time 


In  a  recent  survey  by  Publication  Research  Service  of  Chicago  in  which  a  cross 
section  of  men  and  women  in  Philadelphia  was  asked:  “How  much  time  did  you 
spend  reading  these  newspapers  yesterday?”  The  results  were: 


Evening  Bulletin  readers 

Newspaper  No.  2  readers 
Newspaper  No.  3  readers 
Newspaper  No.  4  readers 


Average  Reading  Time 
Men  "Women 

54.5  min.  52.8  min. 

37.9  33.7 

28.7  36.9 

35.0  32.4 


Women  spend  af  least  43.1%  more  time  reading  the  Bulletin  than  any 
ather  Philadelphia  dally  newspaper. 

Men  spend  at  least  43.8%  more  time  reading  the  Bulletin  than  any 
other  Philadelphia  dally  newspaper. 

Your  advertisement  in  The  Evening  Bulletin  gets  more  readers  because  of  The 
Bulletin’s  thirty-five-year  leadership  in  daily  circulation.  Your  advertisement  gets 
more  readers  per  thousand  circulation  because  The  Evening  Bulletin  gets  more  read¬ 
ing  time  than  any  other  Philadelphia  newspaper  .  .  .  People  buy  The  Bulletin  to  read 
. . .  and  read  it  to  buy. 

Let  The  Evening  Bulletin  with  95  per  cent,  of  its  large  circulation  concentrated  in 
the  Philadelphia  retail  trading  area  (ABC) — give  you  thoroughly  effectwe  coverage 
of  the  profitable  territory  where  most  Philadelphians  live  and  buy  .  .  .  The  cost  per 
reader  of  advertising  in  The  Philadelphia  Evening  Bulletin  is  one  of  the  lowest  in 
America.  Consult  your  advertising  agency. 


marltf  rtcu^ 


W  Copyright  191^0,  Bulletin  Co.,  Philadelphia 


EDITOR 


P  U  B  L  I  S  H  E  P 


Puck — Comic  Weekly 
Has  Special  Edition 

Over  80^000  grocers — including  chain 
units,  super-markets,  voluntaries  and 
independents,  as  well  as  chain  head¬ 
quarter  and  important  food  brokers 
have  received  a  special  16-page 
’  Food  Merchants’  Edition”  of  -Pucfc- 
The  Comic  Weekly  which  features  the 
food  and  grocery  products  advertised 
in  Puck’s  four  October  issues.  The 
plan  has  been  developed,  after  months 
of  preparation,  to  help  retail  grocers 
stimulate  a  greater  volume  of  business 
and  to  help  make  the  value  of  the 
consumer  advertising  dollar  of  na¬ 
tional  advertisers  even  more  effective. 

Subsequent  issues  of  the  special 
merchandising  edition  will  be  mailed 
each  month,  imtil  further  notice,  to 
the  more  th^  80,000  addressees  to  en¬ 
courage  retail  store  tie-ups  and  dis¬ 
plays  on  grocery  products  adverti^d 
in  Puck-lHie  Comic  Weekly,  which  is 
distributed  tlirough  15  Sunday  news¬ 
papers. 

An  announcement  in  the  first  issue 
cf  the  “Food  Merchants’  Edition”  in¬ 
vites  retail  grbtfCTs'^o  compete  in  a 
display  contestin  which  prizes  will  be 
awarded  for  -snapShops  of  displays 
dxu"ing  '>the  month  of  October  that  are 
considditd  most  effective,  as  decided 
by  the  Hedges. 


DNB  ACCUSES  U.P.  MAN  OF  ACCEPTING  BRIBES 

AN  official  German  News  Agency,  DNB,  rejiant  frbtn  Geneva  to  Berlin,  Oct.  9, 
brought  atterifion  to  alleged  contradii^io'ws  in  Unit^  Press  dispatches  ^ 
from  London  rd^Srrding  destruction  by  German  bombs  there  and  charged 
tha't  “apparently  ^e  London  correspondent  who  suddenly  does  not  want  the 
truth  to  be  -belf^VttKl  about  destruction  in  London  is  not  unsusceptible  to 
English  ipouridststefling.  In  reading  his  dispatch  one  can  literally  see  the 
money 'iroll  Tsy!”  ^planation  on  the  U.P.  wires  in  America  was  “the  DNB 
story  apparently  referred  to  a  dispatch  this  week  from  Reuel  S.  Moore,  of 
the  U.P.  Lopdonvstaff.  Moore  had  returned  to  London  from  Dublin  and 
reported  that  ILondon  ‘looked  much  the  same  today  as  it  did  four  months 
ago’  and  that  he  ‘found  one  familiar  locality  after  another  unscathed’.” 
DNB  charged:  “In  contradiction  thereof  is  the  factual  report  about  damage 
in  London  published  by  the  U.P.  a  few  days  ago  wherein  it  was  sjjecLfically 
stated  that  for  a  distance  of  fifteen  kilometers  every  London  dock  and  ware¬ 
house  had  been  destroyed.  A  week  later  this  U.P.  correspondent  reports 
that  a  greater  part  of  the  docks  are  entirely  preserved.” 

DOROTHY  THOMPSON  SUPPORTS  ROOSEVELT 

BGROTHY  THOMPSON,  columnist  on  the  pro- Republican  New  York  Herald 
Tribune,  cmnoimced  Wednesday  that  she  will  support  President  Roose¬ 
velt  for  re-election.  Miss  Thompson  (Mrs.  Sinclair  Lewis)  declared  she  has 
been  reluctant  to  declare  herself  on  the  campaign  because  she  wanted  to  be 
sure.  “I  think  I  reached  a  quick  decision  before  this  campaign  began,  back 
in  May,  in  France,  when  I  saw  two-thirds  of  the  French  Republic  folding 
over  the  other  third  and  knew  that  the  great  crisk  was  coming  to  a  head. 
In  that  moment,  I  think,  I  knew  that  Roosevelt 'must  stay  in  office  and  see 
this  thing  throu^.  .  ,  .  But  I  shall  support  the  President  because  I  think  he 
has  assets  on  his  side  that  nobody  can  match — assets  for  this  nation  at  this 
time.” 


OPP^ES  THIRD  TERM 

BostoIn,  Oct.  10 — ^The  Boston  Post, 
nominally  a  Democratic  paper,  caused 
a  stir  Here  this  week  wheii  it  declared 
againsl}^  a  third  term  for  President 
Roosevelt.  Lauding  the  New  Deal  ad¬ 
min  istiJMtlqn,  the  Post  editorial  em¬ 
phasized  that  it  opposed  a  third  tdrm 
“not  because  of  Roosevelt,  but  in  spite 
of  him.”  ^ 


GANNETT  EXHIBIT 

Ten  newspapers  in  the  Gannett 
Newspapers  group  were  represented 
when  the-  doors  of  the  Rochester, 
N.  Y.,  Museum  of  Arts  and  Sciences 
opened  Oct.  5  for  the  first  such  show¬ 
ing  of  work  of  Gannett  staff  photog¬ 
raphers.  The  exhibit  is  scheduled  to 
lun  through  Oct.  25.  After  the  Roch- 
ostet  showing  jehds  the  prints  will  be 
sent ‘to  Albafty,’N.  Y.,  for  an  exhibit 
Nov.  1-15.  From  Albany  the  exhibit 
will  move  to  other  cities  where  <^an- 
nett  newspapers  are  published. 


WINS  PRIZE  CUP 

The  Idaho  Editorial  Association  cup 
for  first  prize  in  the  general  excel¬ 
lence  contest  for  weekly  newspapers 
^^as  presented  to  George  L.  Whorton, 
publisher  of  the  Payette  Independent- 
Enterprise,  at  a  Kiwanis  meet  Oct.  1. 


Seeks  Right  to  Examine 
Voting  Registeas  , 

PHiLADELPmA,  Qct.  9— Richard  R 
Lar.sh,  reporter  for  the  Philadelphia 
Record,  filed  a  petition  in  Common 
Pleas  Court  No.  6  yesterday,  seek¬ 
ing  to  compel  the  Registration  Com¬ 
mission  to  permit  him  to  examine  its 
public  records. 

The  action  followed  the  Commis¬ 
sion’s  refusal  to  allow  him  to  con¬ 
tinue  to  look  at  district  voting  regis¬ 
ters,  which  he  had  been  using  to 
gather  material  for  a  series  of  articles 
by  David  G.  Wittels,  alleging  irregu¬ 
larities  in  the  lists. 

The  petition  was  filed  before  Judge 
Louis  E.  Levinthal.  He  set  Oct.  U 
as  a  hearing  date  and  has  ordered  the 
Registration  Commission  to  show  cause 
why  Larsh  should  not  be  granted  per¬ 
mission  to  examine  the  books  when 
they  are  not  otherwise  in  \ise. 

TO  HONOR  LORTON 

Eugene  Lorton,  publisher  of  the 
Tulsa  World,  will  be  inducted  into  the 
state’s 'Hall  of  Fame  when  the  Okla¬ 
homa  Memorial  Assn,  holds  its  annua! 
banquet  Nov.  16  at  Oklahoma  City. 
Nine  other  Oklahomans  will  be  simi¬ 
larly  honored.  The  citation  says,  in 
part:  “Ever  since  he  acquired  owner¬ 
ship  of  the  World,  Lorton  has  con¬ 
sistently  promoted,  often  at  great  ex¬ 
pense  to  himself,  every  practical  pro¬ 
gram  looking  to  development  of  Tilsa 
and  the  State  of  Oklahoma.” 


...  « 


An  Important  Event  Looms  Ahead! 

On  Sunday,  November  10,  1940 

The  Springfield 

-  IlUmiis  Inurnal 

5  Olde.st  Newspaper  in  the 

5  State  of  Illinois  Will  Begin  Its 

r  noth  YEAR 
^  OF  CONTINUOUS  PUBLICATION 

-  With  more  than  45,000  net  paid 
circulation  it  leads  in  city,  retail 
trading  zone  and  in  total  by  over 
5,000. 

GREATEST  ADVERTISING  BUY 
.  IN  AMERICA! 

Represented  Nationally  by 

WEST-HOLLIDAY  CO.,  Inc. 

^  To  reach  the  second  largest  market 

;  in  Illinois  advertise  \rt  the  newspaper 

which  is  the  oldest  business  in.stitution 
’  in  the  state  of  Illinois. 

Around  the  Clock— 5  Editions  Daily 
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WASHINGTON,  D.  C. 


^nterestina  nfjarLel 


The  National  Capital  is  the  eleventh  largest  city  in  the 
United  States  in  population.  And  it  is  the  center  of  a  25- 
mile  metropolitan  area  in  Maryland  and  Virginia,  which 
swells  the  population  to  almost  a  million  people. 

They  earn  well  over  $800,000,000.00  a  year  and  after 
Savings,  Insurance,  Taxes,  etc.,  spend  upwards  of  $600,- 
000,000.00  for  their  high  standard  of  living. 

That’s  business  worth  seeking — and  so  easily  contacted 
through  The  Star — Evening  and  Sunday — the  paper  that 
reaches  the  homes  where  it  is  preferred  for  its  dependability 
and  the  choice  of  the  local  merchants  because  of  its  complete 
and  influential  coverage. 


New  York  Office 
DAN  A.  CARROLL 
no  E.  42nd  Sf. 


With  Sunday  Morning  Edition 


WASHINGTON,  D.  C. 


Chicago  Office 
J.  E.  LUTZ 
Tribune  Tower 
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Matt  Sullivan 
Elected  to  Head 
N.  Y.  Circulators 


Matt  G.  Sullivan,  circulation  direc¬ 
tor  of  the  Gannett  Newspapers,  was 
advanced  to  the  presidency  of  the 
New  York  State  Circulation  Managers 
Association  at  the  annual  meeting  at 
the  Hotel  New  Yorker,  in  New  York 
Oct.  8.  Mr.  Sullivan  is  also  second 
vice-president  of  the  International 
Circulation  Managers  Association  and 
has  been  an  officer  of  the  New  York 
group  for  three  years.  He  is  suc¬ 
ceed^  as  first  vice-president  by  J.  J. 
La  Chapeile,  Troy  Record,  whose  post 
as  second  vice-president  was  filled  by 
Peter  A.  Bloom,  New  York  Mirror. 
A.  W.  Cockerill,  Binghamton  Press, 
was  re-elected  secretary-treasurer. 
Mark  D.  Bohen,  Albany  Times-Union, 
and  C.  Glen  Winger,  Westchester 
Newspapers,  were  re-elected  to  two- 


% 


basis  that  its  desirability  as  an  ad< 
vertising  medium  is  obvious. 

Mr.  Dobberteen  accused  some  news¬ 
paper  promotion  of  being  misleadini 
and  warned  that  if  this  continues  tht 
Federal  Trade  Commission  might  be 
come  interested  enough  in  it  to  stop 
it.  He  urged  that  newspaper  promo¬ 
tion  should  have  something  to  sa; 
about  the  way  advertisers  use  the 
newspaper  medium,  pointing  out  par¬ 
ticularly  that  many  newspaper  cam¬ 
paigns  seem  to  be  too  thin.  News¬ 
paper  promotion,  he  also  said,  should 
recognize  the  difference  between  the 
local  advertiser’s  problem  and  the 
national  advertiser’s. 

He  cited  better  research  and  read¬ 
ership  studies  as  being  responsible 
for  current  improvement  in  newspa- 
er  promotion. 


Left  to  right  at  the  New  York  State  Circulation  Managers  convention  are:  Thomas  F. 


year  terms  as  directors,  and  Frank  business  manager,  Providence  Journal-Bulletin;  Frank  A.  Roberts,  Rochester 


Davidson,  New  York  Journal- Ameri-  Times-Union;  Charles  C.  Frost  Niagara  Falls  Gazette;  James  A.  Blanchfi^d.  Amster-  .^,^5  again  at  the  end  of  a  years 

a  rpnlapinv  Recorder  &  Democrat;  Matt  Sullivan.  Gannett  Newspapers;  Wm.  H.  Minnock  an. 


TO  PAY  DRAFTEES 

Employes  of  the  seven  Brush-Moon 
newspapers  and  two  affiliated  radi 
stations  called  into  military  training 
will  receive  one-half  of  their  reguk 
salsu'ies  for  one  year  and  are  offered 


can,  was  elected  a  director  replacing 
William  Minnock,  Gloversville  Her¬ 
ald  and  Leader- Republican,  who  is 
entermg  military  service. 

tiaghamtoa  ia  1941 
The  April,  1941,  meeting  will  be 
held  at  Binghamton. 

Business  of  the  two-day  session 
was  compressed  into  one  long  day, 
under  the  aggressive  gavel  of  Presi- 


Glovorsville  Leador  Republican  and  Morning  Herald 


Promotion  Is 
Too  Competitive, 
Dobberteen  Says 


^rannerr  newspapers;  wm.  n.  M.nnoc.  training.  Newspapers  covered  are 
can  an  orning  era  .  Canton  Repository,  Salem  News,  Ear 

Liverpool  Review,  Steubenville  Her- 
newspaper  promotion  today  and  news-  ald-Star,  Marion  Star,  Portsmoui-. 
paper  promotion  of  ten  years  ago.  Too  Times  and  Salisbury  (Md.)  Time*,  t 
much  of  it,  he  said,  continues  to  use  bulletin  board  annoimcements  Oct  i 
a  purely  statistical  approach  which,  the  management  of  the  East  St.  Louii 
in  the  opinion  of  agency  media  men,  (lu.)  Journal  similarly  went  on  lec- 
has  failed.  ord,  and  stated  the  group  insuranK 


Mr.  Dobberteen  suggested  that  would  be  maintained,  seniority  would 


dent  Kenneth  L.  Butler,  Schenectady  The  job  of  selling  the  newspaper  as  newspapers,  facing  the  competition  be  advanc^  and  a  two-week  pay 
Union-Star,  leaving  the  second  day  an  advertising  medium  is  a  job  not  media,  ^ould  do  what  manu-  check  would  be  given  to  those  em- 

open  for  a  scheduled  visit  to  the  New  for  “somebody  else”  to  do,  but  for  t^ctYrers  of  other  product  do  m  ployes  leavmg  for  military  duty, 

York  World’s  Fair.  The  annual  ban-  every  newspaper  in  the  country  to  similar  situations  re-examine  their  2LMT^  lUTPPT 

quet  on  Tuesday  evening  was  ad-  do,  H.  H.  Dobberteen,  media  director  P^duct,  its  styling,  pricing,  merchan-  J:4C.W  CdMVjrLAINp  jyu:.£.l 
dressed  by  Paul  Moss,  Commissioner  of  Benton  &  Bowles,  told  the  New  dising,  selling.  After  such  an  exam-  The  fall  meeting  of  the  New  ^ 
of  Licenses  of  New  York  City,  who  York  Newspaper  Promotion  Group  at  i^^ation  of  the  whole  structure,  he  said,  land  Daily  Newspaper  Assn.,  will  h 

has  had  a  major  part  in  Mayor  La-  its  meeting  Wednesday  at  the  New  product  should  be  put  on  such  a  held  Oct.  22  in  Boston. 

Guardia’s  campaign  to  drive  indecent  York  Advertising  Club. 

pubUcations  off  the  city’s  newsstands.  in  an  address  that  was  largely  “off  '  — 

The  impact  of  conscription  on  the  the  record,”  Mr.  Dobberteen  charged  m  M  NEA’S  Conscription  Information  Bu- 

personnel  of  newspaper  circulation  de-  that  most  newspaper  promotion  seems  ^ K  f***!  gives  readers  of  client  newsp*- 

partments,  and  the  possibility  of  co-  to  be  more  vital  to  the  publisher  who  M  M  /MbM  Pe^s  personal  answers  to  draft  ques- 

operation  among  circulation  managers  issues  it  than  to  the  space  buyer  who  M  ^  Readers  respond  by  the  thou- 

m  distributing  papers  to  training  receives  it.  He  criticized  it  for  being  K  sands.  For  response  from  editon 

camps  were  two  topics  which  evoked  too  sharply  competitive,  one  paper  m  read  this  letter: 

co^iderable  discussion.  Another  against  another,  and  for  failing  to  sell  m 

which  was  discussed  from  several  the  newspaper  in  general  as  an  ad-  M  \ 

angles  concerned  the  prevention  of  vertising  medium.  - - -  ,^1  \ 

hy  SJ^ef  boyTSide?  the  1^1“^“  Commend.  Bnrean  J  \ 

Nnnda  nf  fVio  Tne  work  the  Bureau  of  Adver-  I  th.  vkm  \ 


NEA’S  Conscription  Information  Bu¬ 
reau  gives  readers  of  client  newspa¬ 
pers  personal  answers  to  draft  ques¬ 
tions.  Readers  respond  by  the  thou¬ 
sands.  For  response  from  editon 
read  this  letter: 


None  of  the  newspapers  represented 


make  their  papers  available  to  boys  ^“^8  “  is  fine,”  he  said,  “but 

under  the  age  limit,  and  the  practice,  industry  is  one 


-Which  they  condemned,  was  attrib-  ®very  newspaper  should  incor- 

uted  to  the  employment  of  boys  by  i®  s®™.®  however  small, 

agents  and  others,  without  the  news-  promotion  and  not  leave  en- 

papers’  knowledge  or  consent.  timely  to  the^  Bureau  or  any  other 

Reports  in  executive  session  were  ®8®®®y  ,  ,  , 

made  by  Mr.  Sullivan,  and  by  Crans-  Despite  the  ri^  and  development 


Oct. 


ton  Williams,  general  manager  of  the  serious  advertising  media  com^ti- 


American  Newspaper  Publishers  As¬ 
sociation,  dealing  mainly  with  legis¬ 
lative  problems. 

Public  relations  of  newspapers 
were  discussed  by  Ted  Edson,  Rock- 
ville  Centre  (N.  Y.)  Nassau  Daily  Re¬ 
view-Star,  and  H.  H.  Strong,  Glens 
Falls  Post-Star  &  Times.  Arthur  T. 
Robb,  editor  of  Editor  &  Publisher, 
also  touched  upon  this  topic  and  urged 
'the  circulation  managers  to  work  for 
unified  promotion  activity  in  their 
offices. 


tors,  Mr.  Dobberteen  declared,  there 
is  still  no  basic  difference  between 


Sell  the 


Z  Largest  Markets 
in  Ohio 


N.  Y.  NEWS  STRAW  POLL 

The  New  York  Daily  News  will 
start  its  fourth  Presidential  poll  in 
New  York  Oct.  14.  One  per  cent  of 
the  1936  electorate  will  be  sampled  by 
24  ballot  collectors  and  five  crew  man¬ 
agers  for  20  days,  ending  Nov.  2,  ac¬ 
cording  to  W.  R.  Fritzinger,  promotion 
manager.  Approximately  56,000  straw 
ballots  will  be  counted  by  an  office 
staff  of  seven.  The  final  results  pre¬ 
dicting  the  state  election  outcome  will 
be  published  Nov.  4. 
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Members  of  the  Bureau  of  Advertising,  A.N.P.A. 

The  Rochester  Tiines-Union,  The  Rochester  Democrat  &  Chronicle,  The  Hartford,  Conn.,  Times,  The  Elmira  Star- 
Gazette,  The  Elmira  Advertiser,  The  Elmira  Telegram,  The  Utica  Observer-Dispatch,  The  Utica  Daily  Press, 
The  Ithaca  Journal,  The  Newburgh  News,  The  Beacon  News,  The  Albany  Knickerbocker  News,  The  Ogdensburg 
Journal,  The  Ogdensburg  Sunday  Advance-News,  The  Plainfield,  N.  J.,  Courier-News,  The  Olean  Times- 
Herald,  The  Malone  Telegram,  The  Danville,  Ill.,  Commercial  News.  The  Saratoga  Springs  Saratogian, 

The  Massena  Observer 

J.  P.  McKinney  and  Son — New  York,  Chicago,  San  Francisco 


EDITOR  &  PUBLISHE 


Newspaper  Institute 
Held  at  Cornell  U. 

Ithaca,  N.  Y.,  Oct.  7 — Taking  cog¬ 
nizance  of  troublous  times  the  News¬ 
paper  Institute  at  Cornell  University, 
arranged  by  Pi'of.  Bristow  Adams,  dis¬ 
pensed  temporarily  with  technical  and 
professional  ideas  of  newspaper  mak¬ 
ing  for  the  weeklj'  press  of  the  state 
and  considered  “background”  data 
for  editors  on  some  of  the  larger 
problems  connected  with  American 
thought  and  action. 

The  program  Oct.  4,  5  was  climaxed 
by  “The  International  Scene”  as  pic¬ 
tured  by  W.  W.  Chaplin  of  the  Inter¬ 
national  News  Service,  who  has  re¬ 
cently  retrimed  from  a  30,000-mile 
tour  of  American  defenses  in  the 
Pacific  and  the  Orient.  Mr.  Chaplin 
emphasized  that  the  first  liberty  a 
country  loses  when  totalitarianism 
conquers  is  freedom  of  the  press,  and 
that  our  public  as  well  as  its  editors 
must  realize  that  it  is  the  bulwark  of 
Democracy. 

E.  Marion  Johnson,  new  manager 
of  the  New  York  Press  Association, 
gave  a  thorough  analysis  of  the 
“Newspaper  and  the  Community” 
after  the  opening  welcome  by  Pro¬ 
fessor  Adams. 

President  Donald  Sanders  of  the 
NYPA,  editor  of  the  Livingston 
County  Leader,  presided  at  the  eve¬ 
ning  banquet,  attended  by  nearly  300, 
when  Dr.  Allan  Roy  DaFoe,  physician 
to  the  Dionne  quintuplets,  Callender, 
Canada,  gave  an  interesting  accovmt 
of  their  progress. 

Dean  M.  Lyle  Spencer  of  Syractise 
University  School  of  Journalism  gave 
his  observations  resulting  from  a  trip 
to  Japan  this  summer. 

At  Saturday  morning’s  session  Floyd 
B  Miner  of  the  Fairport  Herald-Mail 
told  of  the  importance  of  “Mr.  and 
Mrs.”  and  the  F>ersonal  element  in  his 
paper.  Jesse  C.  Peck,  editor  of  the 
Cazenovia  Republican  and  winner  of 
the  State  Historical  association  award, 
told  of  “Local  History  as  News”;  Hart 
I.  Seeley  of  the  Waverly  Sun-Recorder 
gave  some  helpful  pointers  “Figura¬ 
tively  Speaking”;  Henry  O.  Elkins, 
publisher  of  the  Steuben  Courier  at 
Bath,  neaily  50  years,  gave  a  fitting 
ending  to  the  program  entitled  “My 
Newspaper  and  My  Country.” 

■ 

BOOK  LUNCHEON 

The  new  series  of  Book  &  Author 
luncheons,  sponsored  jointly  by  the 
American  Booksellers  Association  and 
the  New  York  Herald  Tribune,  opens 
Oct.  29  at  the  Hotel  Astor,  with  Noel 
Coward,  Andre  Maurois,  Jan  Struther 
(“Mrs.  Miniver”),  and  Irita  Van 
Doren  as  the  speakers. 


BALTIMORE 


Circulation  for 
SEPTEMBER 

308,848 
SUNDAY  206,998 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 


SUNPAPERS 


^hott  “Takc± 


MISSOURI’S  GOVERNOR  Lloyd  C. 

Stark  probably  was  pleased  to  be 
the  recipient  of  a  prize  ham  judged 
at  the  State  Fair  held  recently  in  Se- 
dalia,  but  we  bet  he  still  holds  a 
grudge  against  the  local  morning  daily 
for  the  headline  used  on  the  break¬ 
over  part  of  the  story.  The  Sedalia 
(Mo.)  Capital  carried  a  head  on  page 
one  reading  “Stark  Will  Get  Prize 
Ilam  Judged  at  Fair.”  But  the  head 
on  the  continued  part  of  the  story  on 
page  four  encountered  composing 
difficulties,  and  read: 

HAMS  JUDGED  AT  FAIR 
STARK  WILL  GET  PRIZE. 

■ 

“LESLIE  A.  FRIES,  a  member  of  the 

faculty  of  New  Jersey  State  Teach¬ 
ers  College,  has  been  appointed  dean 
of  men  at  the  college.”  an  item  in  the 
Newark  Star-Ledger  reported  re¬ 
cently. 

Just  to  prove  it  was  a  hot  job,  the 
headline  writer  wrote: 

FRIES  DEAN  OF  MEN 

AT  TEACHERS  COLLEGE 

■ 

UNDER  IHE  TITLE  “A  Printer  Makes 

Apple  Sauce,”  the  Calgary  Herald 
recently  printed  the  following  edi¬ 
torial: 

“The  other  day  the  Herald  published 
a  lengthy  and  convincing  editorial  on 
the  theme  that  the  time  is  ripe  for 
publicity  agencies  to  promote  greater 
domestic  consumption  of  apples,  as  an 
offset  to  the  influx  of  foreign  citrus 
fruits,  and  that  the  government  should 
do  something  about  it  as  a  national 
war  measure. 

“It  didn’t  quite  fill  out  the  column, 
so  the  make-up  man  reached  for  a 
‘snag,’  one  of  those  innocent  wee 


items  they  keep  in  type  for  such 
emergencies  —  and  here’s  what  he 
slipped  into  the  hole: 

“A  patient  in  Kansas  City  has 
been  warned  by  his  physician  not 
to  eat  apples.  This  seems  to  put 
the  old  adage  in  reverse.” 

■ 

PRINTERS  on  the  Milwaukee  Jour¬ 
nal,  and  editorial  men  too,  have 
been  ducking  in  the  back  door  re¬ 
cently  since  the  entire  edition  of 
Sunday,  Sept.  29,  carried  the  follow¬ 
ing  dateline: 

“Sunday,  September  29,  1930.” 

PERSONAL  NOTICE  in  the  Daily 
Iowan,  Iowa  City,  Iowa: 

JOHN — After  this  when  you 
borrow  my  pants  bring  them  back 
the  next  morning.  I  have  8  o’clock 
class. 

■ 

HORRORS  of  war  as  reported  in  the 
New  York  World-Telegram: 

U.  S.  WON’T  LET  VICHY 

HAVE  COT  OR  CHAMBRE 

■ 

FIE  UPON  ANYONE  who  would  thus 
speak  publicly  of  a  lady,  as  was 
done  in  this  excerpt  from  the  Little 
Rock  (Ark.)  Democrat: 

“Gertrude  Lawrence  was  hailed  as 
a  coming  star  in  124  when  she  was 
brought  from  London  to  New  York.  . .” 
■ 

Kditok  &■  Publisher  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 

NEW  PRESS  CHIEF 

Rene  MacColl,  of  London  Daily  Ex¬ 
press,  has  been  appointed  Great 
Britain’s  press  liaison  officer  in  the 
United  States,  it  was  announced  Oct. 
3  in  London.  He  will  leave  soon  to 
establish  headquarters  in  New  York. 
Mr.  MacColl,  was  liaison  officer  with 
the  Royal  Air  Force  in  France  until 
June. 


=ROGK  ISLAND-MOLINE- 


WHERE 

SALES 


ARE 

BOOMING 


itA  National  Defense  Market-k 

You  can  have  your  share  of  the  sky  rocketing  buying  activity 
of  this  sensational  market — home  of  the  government’s  largest 
arsenal — and  one  of  the  leading  industrial  centers  of  the 
Middle  West.  BUT  you  must  TELL  our  people  about 
YOUR  wares. 

HUNDREDS  OF  FAMILIES  MOVING  IN 

Acute  housing  shortage.  226  new  homes  during  first  six 
months  in  Rock  Island,  Moline,  East  Moline. 

i,  GOVERNMENT  TO  COOPERATE 

USHA  to  assist  in  immediate  erection  of  600  new  dwell¬ 
ing  units  in  Rock  Island,  Moline,  East  Moline. 

9  out  of  10  of  Rock  Island  County 
homes  ore  covered  by  Argus-Dispatch 

WITHOUT  DUPLICATION 


NATIONAL  REPRESENTATIVES 
ALLEN-KLAPP-FRAZIER  CO. 
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DOllBl 

in  NASHVIll 


In  the  first  six  months 
1940  the  value  of  buildi 
permits  in  Nashville  ex* 
ceeded  the  total  for  1939. 


While  commercial  expa 
sion  represents  a  genero 
share  of  this  up-surge,  tl 
news  that  residential  c( 
struction  is  up  100%  ini 
cates  for  the  advertiser 
expanding  market  of  ab 
to-buy  customers. 


I 


Of  the  241,318  pers 
in  metropolitan  Nashvi 
— 96  %  are  reached 
these  newspapers. 


NASHVIllElENNESSliH 


NEWSPAPER  PRINTING  CORPORATIOM 
Agents 

National  Representative,  The  Branhei^^ 


nternational  paper  company 

N  E W  YOR  K  .  N  Y 

-  » 
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SUPEROTO 
S  E  R  V  I  C  E 


iVPANV  TO  PROV.OTp  The 
iO'OGRAVURE  PR  NT  NG 


These  are  typical  Superoto 
Service  pictures  A  mod¬ 
ern  forceful  photoqraphic 
service  available  to  roto¬ 
gravure  editors  and 
advertising  men. 


INTBiRNATIONAL  PAPER 
.  COMPANY 


DINNER  PLANNED 

The  third  annual  dinner  of  the  Na- 
t'onal  Consumer  -  Retailer  Coimcil, 
Inc.,  will  be  held  at  the  Hotel  Penn¬ 
sylvania,  New  York,  Oct.  24.  The  pro¬ 
gram  will  be  a  discussion  of  consumer 
and  retailer  participation  in  the  na¬ 
tional  defense  program.  The  speakers 
will  be  Miss  Harriet  Elliott,  member 
of  the  Advisory  Commission  to  the 
Council  of  National  Defense,  and  Fred 
Lazarus,  Jr.,  chairman  of  the  Retail¬ 
ers’  Advisory  Committee  to  the!  Office 
of  the  Consumer  Adviser,  and  vice- 
president  and  treasurer,  the  F.  &  R. 
Lazarus  &  Co.,  Columbus,  Ohio.  Miss 
Elliott  will  speak  on  “Consumer- 
Retailer  Cooperation  in  a  Democracy.” 


Newspapers'  Role 
In  War  Economy 

continued  from  page  8 


and  speculative  influences  have  con¬ 
trol.  Capacity  operations  should 
lower  them.  Unit  labor  costs  are 
industries  despite 


lower  in 
higher  rat 
“In  the  rush  of  developments,  since 
the  Fall  of  France  and  the  inaugura¬ 
tion  of  the  defense  program  there  is 
solution  of  many  of  the  problems 
which  have  vexed  us  over  recent 
years — unemployment,  relief,  compe¬ 


tition,  earnings  and  a  host  of  others. 
In  their  place  are  rising  new  possi¬ 
bilities  of  control,  priorities,  labor  and 
material  shortages  and  still  heavier 
taxes.  Problems  raised  by  the  defense 
program  are  likely  to  prove  less  irri- 


The  New  York  Polish  Daily  Morn¬ 
ing  World  has  opened  an  office  for 
New  England  at  1660  Main  Street, 
Springfield,  Mass.,  to  serve  as  a  news¬ 
gathering  agency  for  the  newspaper 
in  New  England  and  to  edit  material 
appearing  in  its  New  England  edi¬ 
tion. 


tating  all  around  than  recovery  prob¬ 
lems,  because  sooner  or  later  every¬ 
one  will  be  busy.  Labor  will  have 
jobs  and  the  business  man  will  have 
orders.” 

Leo  M.  Cherne,  executive  secretary, 
the  Research  Institute  of  America, 
Inc.,  told  advertisers  and  distributors 
that  under  the  “M  Day”  plan  “the 
price  of  your  conunodity  will  un¬ 
questionably  be  fixed. 

“You  will  pay  a  tax  the  like  of 
which  you  have  never  seen  in  this 
country.  You  may  And  it  impossible 


you  have  ordered.  You  may  be  com¬ 
pelled  to  close  down  part  of  the  time 
to  conserve  certain  services  or  ma¬ 
terials.  Or,  under  certain  rare  cir¬ 
cumstances,  if  yours  is  not  the  mood 
to  co-operate  with  a  govenunent  en- 
your  entire  business 


gaged  m  war, 
may  be  taken  over  by  the  govern¬ 
ment  for  the  duration.” 

These  are  some  of  the  means  of 
conservation  which  might  affect  dis- 


.  •  In  general 
advertising 
durind  4  mos. 
since  discounts 
for  frequency  ^ 
volume  were  es¬ 
tablished  June  1^ 
1Q40. 

Circulation  lar^st 
in  papers  history 
• . .  any  month 
. .  any  year  ! 


MORE  AND  MORE  cheers  from  packed  stands  of 
happy  wage-earners  resound  over  Rockford.  For. 
this  second  largest  machine  tool  city  in  America  is 
giving  its  people  somethirig  to  cheer  about.  Defense 
orders  are  making  possible  husky  paychecks  with 
which  to  crash  retail  lines  at  Rockford  stores.  Mer¬ 
chants  are  exulting  over  one  sales  victory  after  an¬ 
other.  As  usual,  newspaper  advertisers  are  getting 
the  biggest  dollar  scores,  too.  It's  time,  then,  to  look 
to  your  role  in  the  sales  lineup  in  Rockford. 


Register-Republic 
mORRIRG  5TRR 


KEARt  or 
NORTHEKN 
ILLINOIS  AND 
SOimfERN 
WISCONSIN 


tampatimes 

Hatl.Kep.  KaizA^ncy 
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EDITOR  &  PUBLISHER 


Tells  How  London  Daily 
Prints  During  Air  Raids 


of  the  Telegraph  staff.  The  compos-  diversion  of  anything  up  to  a  mile 
ing  room  was  a  big,  rambling  affair  on  and  making  the  catching  of  a  train  a 
the  first  floor,  covered  for  the  most  physical  impossibility,”  Roberts  writes, 
part  with  a  glass  roof.  Obviously,  the  In  its  Oct.  1  issue  the  Daily  Tele¬ 
risks  of  continuing  to  work  there  graph  announced  in  a  page-one  box 
were  unjijstifiable.  that  the  daily  would  be  printed  in 


New  Campaign 
Launched  by  Ayer 

The  vital  job  of  selling  and  educat¬ 
ing  consumers  in  the  use  of  the  mass 
output  of  American  industry  is  again 
stressed  in  the  new  cycle  of  house  ad¬ 
vertisements  by  N.  W.  Ayer  &  Son, 
Inc.,  Philadelphia,  starting  in  the  Oct 
14  issue  of  Time. 

Based  on  the  fact  that  the  vast  ma¬ 
jority  of  products  not  only  must  be 
“made”  but  also  must  be  “sold”  in 
the  U.  S.  A.,  the  series  explains  the 
indispensability  of  mass  demand,  made 
“It  has  been  impossible  to  remove  possible  by  modem  advertising,  in 
all  the  printing  presses,  anchored  as  taking  full  advantage  of  the  economies 
they  are  in  the  concrete,  but  the  big  made  by  industry  through  mass  pro- 
new  press  referred  to  above  is  in  the  duction. 

sub-basement,  and  when  running  at  To  simplify  the  message  and  make 
only  partial  capacity  can  print  100,000  it  understandable  to  every  consumer 
copies  an  hour,”  Roberts  continues.  reader,  the  advertisements  are  pre- 
Until  the  office  warnings  the  men  sented  as  individual  “case  histories." 
in  these  departments,  as  in  others.  The  first  in  the  series  discusses  two 
get  on  with  the  job.  The  roar  made  great  American  institutions:  baseball 
by  the  presses  running  at  full  speed  and  soft  drinks,  pointing  out  how 
is  so  great  that  the  warning  is  given  closely  they  are  associated  in  every 
by  means  of  electric  lights  instead  of  American’s  mind, 
sir^n  or  loud  speaker.  “But,”  the  copy  reminds,  “Amer- 

The  task  of  taking  the  bundles  of  ica’s  fortunate  fondness  for  soft  drinks 
papers  from  the  Telegraph  office  for  didn’t  just  happen.  As  recently  as 
distribution  is  not  one  of  which  ameli-  1849,  soft  drinks,  other  than  home- 
which  me  oration  has  proved  possible.  They  are  made,  were  unknown.  Today,  be¬ 
en  the  m-  taken  in  vans  through  the  blackout,  cause  of  the  demand  created  by  con- 
en  given,  bombs.  sistent  advertising,  you  can  get  a  re- 

“Between  one  journey  and  another  freshing  ‘ice  cold’  drink  for  five  cents 
vhich  may  ^  bomb  may  have  fallen,  a  fire  may  virtually  anywhere  in  the  United 
have  been  caused,  necessitating  a  States.” 


Delivery  the  Big  Problem 

THE  STORY  of  the  production  of  the  small  hours  and  they  have  been  com-  Up  to  this  stage  in  the  production  of 

London  Daily  Telegraph  during  air  pelled  to  wait  for  the  early  mommg  Telegraph  all  delays  have  been 

raids  is  told  by  Brian  R.  Roberts,  chief  all  clear.  successfully  countered.  But  while  the 

sub-editor,  in  the  Sept.  26  issue  of  Utilize  Two  Shifts  foimdry  and  the  machine  men  who 

that  paper  which  arrived  in  New  York  meet  these  difficulties,  the  Daily  tend  the  printing  presses  continue  to 

via  Clipper  Oct.  3.  Telegraph  staff  of  sub-editors  has  been  work  after  the  public  sirens,  some  de- 

First  off,  when  the  air  raid  «re^  divided  into  two  shifts,  which  work  partments,  owing  to  the  nature  of 

soimd  the  alert,  work  in  the  D^y  alternate  days  only,  a  working  day  their  work,  find  it  necessary  at  present 

Telegraph  plant  continues.  The  gtarting  at  2  p.m.  and  ending  with  the  to  stop  while  the  office  warning  is  in 

papers  ARP  personnel  get  to  their  ^g^^  morning, 

pests.  -The  spotters  —  volunteers  ^^e  men  work  all  the  time, 

representing  both  management  and  ^^ough  they  are  available  if  called  on,” 

employes-take  their  place  on  the  roof  Roberts  states,  “and  the  only  disad- 
with  Its  view  all  over  London  and  of  the  scheme  seems  to  be 

beyond.  one  half  of  the  staff  will  not  see 

Still  Leg-Men  Who  Count  the  other  half  until  the  end  of  the 

When  they  consider  that  danger  is  war!” 
imminent  a  warning  is  given  through-  Normally,  the  sub-editors  work  in 
out  the  office.  The  warning  is  passed  a  large,  light  room  on  the  first  floor, 

on  by  a  central  control  room,  from  They  continue  to  work  there  after  the 

where  the  alarm  is  given  throughout  public  sirens  have  sounded  the  alert; 

the  plant.  When  the  danger  has  when  the  office  warning  is  given  they 

passed  the  workers  are  instructed  to  go  down  to  a  large  basement  room, 

return  to  their  duties.  furnished  with  tables  and  chairs. 

Only  the  daily’s  own  staff  of  re-  ^  an  emergency 

porters,  Roberts  points  out,  fimction  teleprinter  machine,  and  an  emergency 

without  interruption  during  an  air  telephone  switchboard,  r 

raid.  Telephone,  cable  or  wireless,  other  departments,  to  which  the 

and  the  teleprinter  machines  in  the  operators  also  descend  when  the  in¬ 
office  all  are  shut  off  during  a  raid,  temal  warning  has  been  given, 

leaving  only  the  reporters  to  carry  Shorthand  telephonists  are  present 

on.  to  take  down  messages  which  may 

A  short  time  ago,  Roberts  relates,  come  in  from  outside, 
the  daily’s  correspondent  in  a  coast  Th®*"®  ®re  also  two  or  three  boys 
town  telephoned  to  the  head  office:  ^*^®  “copy”  through  the  base- 

“We  have  just  had  our  worst  air  raid  ^^c^t  of  the  great  building  from  the 
of  the  war.  My  house  is  a  heap  of  sub-editors  to  the  printers,  housed  in 
nibble  Here  ic  tbe  Qtnrv  ”  another  underground  room  under  the 

That  is  the  keynote^“here  is  the  Telegraph’s  new  building  in  Shoe- 
story,”  according  to  Roberts.  “Despite  lane. 

the  sometimes  almost  desperate  diffi-  Bed*  Are  Provided 

culties  of  progress  through  pitch-dark  Camp  beds  are  provided  in  ante- 
streets,  despite  the  lesser  danger  from  rooms.  There,  when  the  main  work 

falling  shell  splinters  and  the  greater  of  the  night  is  done,  all  but  one  or 

danger  from  falling  bombs,  men  and  two  who  remain  on  duty  until  the 
women  reporters  go  on  with  their  complete  pa^r  is  printed,  can  sleep 
work,  whether  it  is  the  normal  record¬ 
ing  of  human  activities  which  con¬ 
tinue  even  in  war-time,  or  the  de¬ 
scribing  of  the  air  war  itself.” 

Air  raids  have  caused  two  compli¬ 
cations,  Roberts  continues.  First,  it 
has  been  foimd  necessary  to  get  the 
first  edition  to  press  mu^  earlier,  so 
as  to  make  generous  allowance  for 
spasmodic  delays  in  production  and 
distribution;  secondly,  during  all- 
night  air  raids  it  is  impossible  for  the 
sub-editors  (who  normally  would 
work  until  2  a.m.)  to  get  home  in  the 
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WOLF  and  COMPANY 

Certified  Public  Accountants 


Rmpmm  to  an  adTor- 
Ualng  if  Uw  onlj  thine 
I  that  nail;  counta  —  do 
\  people,  and  enough  o( 
A  them,  act  on  what  the; 

roadT  It  hac  been  found 
that  the  human  latlawcy  of 
a  newapaper  aecompUahet 


culation  32,053)  covers  this 
active  market  thoroughly.  Be 
sure  Kalamazoo  is  on  your 
next  newspaper  list.  For  de¬ 
tailed  information,  ask  1.  A. 
Klein,  SO  E.  42nd  Street, 
New  York,  or  John  E.  Lutz, 
435  N.  Michigan  Ave.,  Chicago. 


NEWSPAPER  DIVISION 

Joseph  G.  Tarry  CPA 
Manager 


Kalamazoo  workers  are 
busy  ...  busier  than  they 
have  bMn  since  1929.  Indus¬ 
trial  payrolls  (in  the  26th 
city  in  the  United  States  in 
per  capita  retail  purchases) 
are  $16,000,000  annually. 
The  Kalamazoo  Gazette  (cir- 


Offices 

NEW  YORK  CITY 
CHICAGO 
PHILADELPHIA 
LOS  ANGELES 
INDIANAPOLIS 
OKLAHOMA  CITY 
DES  MOINES 


\\  The  Da;  baa  a  cireulatlon 
\\  deoalt;  of  96%  In  Ita  rich 

\\  market  area,  within  a  cit; 

ak  radlui  of  17  mllea  Juat  as 
r  Important  la  the  fact  that 
practlcall;  ALL  of  thla  cir¬ 
culation  la  HOME  DELIV¬ 
ERY.  The  paper  itacit  haa 
such  an  abundance  of  fea¬ 
tures  Important  to  women, 
that  ACTION  la  Inerltable. 

/t'f  dway$  daytime  in  Boutkeatterm  Coam. 


Home  Office 

CHICAGO — 7  South  Dearborn  Street 


9 


<^iFT«ifE  Monitor 


CHWsnAji 


IN  ONE  NEWSPAPER  1 


DENVER 


CHICAGO 


ST.  LOUIS 


Ifobert' Italia  ce 

SAN  FRANCISCO 


Schlampp’s 


LOS  ANGELES 


MINNEAPOLIS 


JAY  WOLFE 


PORTLAND,  ORE.  MILWAUKEE 

SHUKERT  Baich  Price 


BROOKLYN 


KANSAS  CITY 


TWj5«!jai  ENGEl-FETZER 


PHILADELPHIA  CLEVELAND 

TfoitR^^rei^  Lam«on&  Hubbard 

BOSTON 

TORONTO  MONTREAL 
QUEBEC  WINNIPEG 

UHLEMANN  7«u 

CHICAGO  DULUTH 


ALBRECHT 


DALLAS 


WORCESTER 


BALTIMORE 


DETROIT 


retail  furriers  direct  you  to 
a  responsive  audience  of  preferred  customers 


If  you  ore  interested  in  selling  your 
products  to  a  market  that  buys  luxury 
goods  as  well  os  necessities,  follow  the 
lead  of  the  248  fur  retailers  who  adver¬ 
tise  in  The  Christian  Science  Monitor. 
These  advertisers  include  many  of  the 
country's  leading  furriers — merchants 
experienced  in  selling  luxury  merchan¬ 
dise.  A  few  of  their  names  ore  shown 
above.  Their  regular  use  of  Monitor 
advertising  is  evidence  of  the  Monitor's 
value  in  reaching  a  responsive  audi¬ 
ence  of  preferred  customers. 

In  addition,  785  department  stores 
and  1594  women's  apparel  stores  (most 


of  them  fur  outlets)  advertise  in  'The 
Christian  Science  Monitor.  Located  in 
hundreds  of  cities  throughout  the 
United  States,  Canada  and  other  coun¬ 
tries,  these  stores  recognize  the  Monitor 
as  a  valuable  local  advertising  medium. 

Why  not  display  your  product  or 
service  in  this  great  avenue  of  business 
where  over  20,000  merchants  congre¬ 
gate  to  sell  their  wares?  Let  us  show 
you  how  a  campaign  in  the  Monitor 
may  be  tied  in  effectively  to  your  gen¬ 
eral  advertising  and  merchandising 
plans.  Ask  the  nearest  Monitor  office 
for  complete  information. 


MoNITo 


Group  Backs  Annual  p^ss  fiuion  of  eo^r  &  i^BLisina,- 

^  XXT  1  said  Mr.  Hardy.  This  edition  alone 

riOWSPOPOr  VV  ©©k  made  national  newspaper  week  worth- 

while  ” 

Chicago,  Oct.  10 — Members  of  News-  ’  xt  a  -n 

paper  Association  Managers,  Inc.,  to-  The  NAM  will  contmue  in  session 

day  voted  to  recommend  sponsorship  here  though  Saturday,  meetmg  joint- 
of  “National  Newspaper  Week”  again  NEA  advisory  council, 

next  year  by  the  press  of  the  coimtry.  ■ 

Endorsement  of  this  year  s  event,  xt  h  ximx 

the  first  of  its  kind  on  a  national  scale,  *  UD  1  tW  M  Ar^liU 
was  included  in  the  motion  following  Washington,  Oct.  10 — Ted  R.  Posten. 

a  report  on  observance  of  “National  formerly  of  the  New  York  Post,  has 
Newspaper  Week,”  Oct.  1-8,  by  Wil-  been  appointed  field  assistant  to  the 
liam  N.  Hardy,  PNPA  manager  and  administrative  assistant  in  the  division 
chairman  of  the  event.  In  his  report  of  Labor  Supply,  National  Defense 
Mr.  Hardy  stated  an  early  check-up  Commission.  His  work  involves  the 
indicates  nearly  all  dailies  and  week-  integration  of  Negro  workers  into  the 
lies  did  something  to  promote  news-  national  defense  program.  He  has 
papers  during  the  week.  “Even  the  taken  leave  of  absence  from  the  Post, 
papers  in  the  very  largest  cities  gave  b 

it  some  space,”  he  said,  “although  they  _  tsttoo 

did  not  enter  into  the  spirit  of  the  INtW  AxtilliXtO 
occasion  to  the  extent  that  the  other  Stockwell  &  Marcuse,  Detroit  adver- 
newspapers  did.  tising  agency,  have  moved  to  larger 


JllXyi^J  ^  TTlII  Te  manager  for  the  University  of  Kansas. 

•  xlIlCQ  Vi^«  XUll  IS  In  1924,  he  became  part  owner  and 

I  «  v  advertising  manager  for  the  Arkansas 

Qy©H©rCll  JVLCtnCIQOir  CUy  (Kan.)  Daily  Traveler,  and  in 

1928  he  purchased  his  own  newspaper, 
Tm  the  Express-Courier  at  Fort  Collins, 

in  j uiiiesio wiif  ii.  i  •  ^  ^  j93g 

Becomes  Treasurer  oi  Eve-  ^  pnrch^e  of  the  W^mi^  State 

Tribune  at  Cheyenne.  The  Tribime 
ning  Journal  .  .  .  Associated  and  the  Wyoming  Eagle  were  merged 
With  Nebraska  Papers  i"  1^38,  Mr.  Hill  disposing  of  his  inter¬ 

est.  In  the  intervening  period,  Mr. 
Alfred  G.  Hill,  president  of  the  Fre-  Hill  became  interested  in  the  daily 
mont  (Neb.)  Guide,  and  vice-presi-  newspapers  at  Fremont  and  Kearney, 
dent  of  the  Kearney  (Neb.)  Hub,  on  which  association  he  has  retained. 


Left  to  right:  Levant 
M.  Hall,  secretary 
and  advertising  man¬ 
ager  of  the  James¬ 
town  Journal;  Henri 
M.  Hall,  president 
and  publisher;  Alfred 
G.  Hill,  treasurer  and 
general  manager,  and 
John  A.  Hall,  vice- 
president  and  man¬ 
aging  editor. 


M.  Hall,  John  A.  Hall  and  Levant  M.  tt  ^  tt  i  m  •  a  a 

Hall  in  the  ownership  and  manage-  B*-®*  Hawkins.  50  assistant 

ment  of  the  Jamestown  (N.  Y.)  Eve-  e^tor,  Ir^tanapolis  Star  ied 

ning  Journal.  Mr.  Hill  is  treasurer  W^nesday  m  his  home  He  l^d  been 
and  active  general  manager;  Henri  M.  crit^lly  U  thi^  months  following  a 
Hall  will  continue  as  president  and 

publisher;  and  Levant  M.  and  John  A.  Star  smce  1918,  earlier  worked  on 
Hall  as  secretary-advertising  manager  the  fVeu,  Castle  (Ind.)  Courier  and 
and  vice-president-managing  editor,  And^son  (Ind.)  Herald  He  is  sur- 
respectively.  widow,  and  two  sons. 

Mr.  Hill  entered  journalism  as  high  ■ 

school  correspondent  for  William  Allen  «arwn  wttx  ttwhtv 

White  on  the  Emporia  Gazette.  He  NAMED  WAR  AID  HEAD 
spent  four  years  as  a  reporter  for  the  Robert  Wilcox,  editor  of  the  Marl- 
Topeka  (Kan.)  Daily  Capital,  and  en-  boro  (Mass.)  Daily  Enterprise,  was 
tered  World  War  service  as  a  national  appointed  chairman  of  the  British- 
guardsman  upon  his  graduation  from  American  Ambulance  Corps’  Marl- 
the  University  of  Kansas  in  1917.  boro  committee  Thursday  as  the  or- 

Following  the  war,  Mr.  Hill  was  with  ganization’s  drive  to  raise  more  than 
the  Philadelphia  Public  Ledger  and  1,000  urgently  needed  ambulances 
then  the  United  Press  in  Washington  for  the  British  people  gained  momen- 
before  he  returned  west  as  alumni  turn. 


WIRED  NEWS  IN  SEAGRAM  COPY 


Seagram  ad 
featuring  the 
World  Series. 
This  preceded  foot¬ 
ball  ads  described 
below. 


COPY  imitating  a  newspaper  sports  a  thrill  as  keen  as  that  of  watching  a 
page,  listing  the  football  schedules  football  game  Seagram’s  5  Crown 
of  major  college  teams  throughout  whiskey  is  unexcelled.  An  additional 
the  country,  is  being  used  by  Seagram  feature  of  the  page,  of  particular  in- 
Distillers  Corporation  as  part  of  its  terest  to  local  sports  fans,  is  the  listing 
new  advertising  campaign  for  Sea-  of  those  games  to  be  played  in  near¬ 
gram’s  5  Crown  whiskey.  The  ad-  by  stadiums.  The  new  campaign,  in 
vertisement  appeared  last  week  in  addition,  features  on-the-spot  sport 
about  150  newspapers  in  all  parts  of  news  analyses  by  noted  commentators 
the  country,  "nie  “A”  schedule  calls  on  current  sporting  events.  These  are 
for  1,000-line  copy,  the  “B”  schedule  wired  reports  with  action  photographs 
runs  500  lines  per  insertion.  of  the  stellar  players  and  are  timed 

Headed  by  the  words  “Here’s  How,”  to  appear  in  newspapers  on  the  same 
the  advertisement  follows  the  format  day  ^at  regular  news  of  the  events 
of  a  regular  newspaper  sports  page,  is  carried  on  the  sports  pages. 

At  the  bottom  of  the  page  appears  a  Ward  Wheelock,  New  York,  is  the 
selling  message  suggesting  that  for  agency. 


EXTRA 


24 


EDITOR  <S  PUBLISHER 


•  • 


fidvetii6tn^  -^aenciei 


Hobler  and  Benson  to 
Address  Pacific  4-A 

New  advertising  factors  will  be  sur¬ 
veyed  and  trend  lines  will  be  con¬ 
sidered  at  the  convention  of  the  Pa¬ 
cific  Council,  American  Association  of 
Advertising  Agencies,  at  Del  Monte, 
Cal.,  Oct.  24  and  25.  William  H.  Hors¬ 
ley  of  Pacific  National  Advertising 
Agency,  Seattle,  is  chairman. 

Atherton  W.  Hobler,  chairman  of 
the  national  organization’s  executive 
board  and  president  of  Benton  and 
Bowles,  will  speak  Thursday  to  agency 
members  and  Friday  to  the  general 
sessions.  His  public  address  will  be 
on  “The  Future  of  Advertising.’’ 
John  Benson,  national  AAAA  presi¬ 
dent,  also  will  speak. 

Donald  Hobart,  manager  of  the  Di¬ 
vision  of  Commercial  Research  for  the 
Curtis  Publishing  Co.,  will  tell  the 
economic  effect  of  the  preparedness 
program  on  advertising.  E.  B.  Mac- 
Naughton,  president.  First  National 
Bank  of  Portland,  will  discuss  the  Pa¬ 
cific  Coast’s  economic  future  and  the 
part  advertising  should  play  in  it. 

L.  M.  Clark.  Dr.  Kenneth  Dameron 
and  Kay  Kaymen  of  the  Walt  Disney 
organization  will  talk. 

Arthur  Farlow,  Pacific  Coast  man¬ 
ager,  J.  Walter  Thompson  Co.,  and 
Walter  Burke,  assistant  general  man¬ 
ager  of  McCann-Erickson’s  Coast 
headqucirters  in  San  Francisco  will 
present  an  advertising  “clinic”  as  a 
special  convention  feature.  Jack 
Smalley,  manager,  BBD&O  offices  at 
Hollywood,  will  present  a  radio  skit 
and  Fairfax  Cone,  vice-president  of 
Lord  &  Thomas,  San  Francisco,  will 
talk  on  “How  So  Much  Bad  Copy 
Gets  into  Print.” 

■ 

Advertisers,  Agencies, 
Media  Are  Listed 

New  national  advertisers,  their 
agencies  and  the  media  to  be  used, 
are  listed  this  week  as  follows  by 
Standard  Advertising  Register: 

California  Shoes,  Inc.,  2234  No.  Figueroa 
St.,  Los  Angeles,  Cal. — “Shoes.”  Ruth  Ham¬ 
ilton  Associates,  Los  Angeles,  Cal.  Using 
Trade  Papers,  Catalogs.  Distr.:  National; 
Dealers  1,000. 

Crosby,  Ltd..  420  Lexington  Ave.,  New 
York  City — “Menthol-ater  Humidor.”  J.  R. 
Kupsick  Adver.  Agency,  Inc.,  New  York  City 
—Frank  Powderly  and  J.  R.  Kupsick,  Aoct. 
Execs.  Using  Newspapers,  Magazines,  Direct 
by  Mail. 

The  Fair  Maid  Undergarment  Co.,  989 
Sixth  Ave.,  New  York  City — “Judy  Garland 
Slips.”  Hicks  Adv.  Agency,  New  York  City 
— Francis  Marquis,  Acct.  Exec.  Using  News¬ 
papers,  Magazines,  Trade  Papers,  Direct  by 
Mail. 

C.  D.  Kenny  Co.,  520  So.  Eutaw  St.,  Balti¬ 
more,  Md. — “Canned  Fruits,  Coffees,  Teas 
and  Food  Products.”  The  Joseph  Katz  Co., 
Baltimore,  Md. — Gordon  Gross,  Acct.  Exec. 
Appro.  $100,000.00.  Distr.:  East  of  Miss. — 
using  Newspapers,  Painted  Boards,  Trade 
Papers,  Direct  by  Mail,  Dealer  Helps,  Radio¬ 
casting,  Exhibits,  Outdoor  Signs,  Counter 
Displays,  Premiums. 

Modern  Light  &  Equipment  Co.,  1132  So. 
Wabash  Ave.,  Chicago,  Ill. — “Modemlight.” 
Martin  A.  Pc^rass,  Advertising,  Chicago,  III. 
—  Martin  A.  Pokrass,  Acct.  Exec.  Using 
Newspapers,  Direct  by  Mail. 

New  York  Chapter  of  the  National  Com- 
n  ittee  of  Music  Appreciation,  730  Fifth  Ave., 
New  York  City — “Phonograph  Recordings.” 
J.  Walter  Thompson  Co.,  New  York  City — 
John  Hosch,  Jr.,  Acct.  Exec.  Using  News¬ 
papers,  Radiocasting. 

Runner  Products  Corp.,  Wheeling,  W.  Va. 
— ‘Tips  Antiseptic  Breath  Deodorizer.”  Lynn 
Baker  Co.,  New  York  City. 

St.  Louis  Furnace  Mfg.  Co.,  2901  Elliott, 
St.  Louis,  Mo. — “Home  Comfort  &  Control- 
aire  Furnaces.”  The  Ridgway  Co.,  Inc.,  St. 
Louis,  Mo.  Using  Trade  Papers  and  Direct 
by  Mail.  Appro.  $4,000.  Distr.:  Middle 
West. 

Thayer  Co.,  Gardner,  Mass. — “Baby  Car¬ 
riages.”  Wm.  B.  Remington,  Inc.,  Spring- 
field,  Mass.  Distr.:  Natl. 


Among  Advertising  Folk 


RAY  MAXWELL,  advertising  direc¬ 
tor,  Missouri  Pacific  Lines  was  in¬ 
stalled  Oct.  1  for  an  additional  term  as 
president  of  the  Advertising  Club  of 
St.  Louis. 

Marjorie  McKeown  Player  has 
joined  the  creative  and  editorial  staffs 
of  the  Jam  Handy  Organization,  ac¬ 
cording  to  announcement  made  by 
Jamison  Handy,  president.  Mrs. 
Player  is  a  former  free  lance  writer, 
at  one  time  with  the  Detroit  News  as 
educational  editor  and  feature  writer. 

Mrs.  Alice  Smart,  assistant  secre¬ 
tary  of  J.  W.  Pepper,  Inc.,  New 
York,  has  been  appointed  time  buyer 
and  program  director  of  the  agency’s 
radio  division. 

Ted  Baldwin  has  been  appointed  ad¬ 
vertising  and  promotion  manager  of 
the  Mayflower  Hotel,  New  York.  Mr. 
Baldwin  was  formerly  promotion  and 
publicity  director  for  Joseph  P.  Day’s 
Manhattan  Beach  Properties. 

Samuel  R.  Penfield,  western  man¬ 
ager  of  Curtis  Publishing  Com¬ 
pany,  is  chairman  of  the  Advertising 
Division  of  the  Chicago  Commimity 
Fund  drive.  Murray  Crain,  Advertis¬ 
ing  Age,  is  vice-chairman. 

Arthur  A.  Brandt,  for  two  years 
advertising  manager  for  General  Elec¬ 
tric  radio,  has  been  appointed  sales 
manager  for  the  G-E  radio  and  tele¬ 
vision  receiver  line.  Last  year  he  was 
appointed  manager  of  merchandising 
services,  a  post  which  coordinated 
advertising,  merchandising,  and  sales 
promotion  activities. 

George  C.  Wiswell  of  the  Boston 
advertising  firm  of  Chambers  and 
V/iswell  was  reelected  commander  of 
the  Crosscup  Pishon  Post,  American 
Legion,  composed  of  Boston  advertis¬ 
ing  men,  on  Oct.  3. 

Charles  W.  Rice,  Jr.,  formerly  ac¬ 
count  representative  with  Batten, 
Barton,  Durstine  &  Osborne,  Pitts¬ 
burgh,  has  joined  the  publicity  de¬ 
partment  of  J.  M.  Mathes,  Inc.,  New 
York. 

Carlos  Nagel  has  been  named  di¬ 
rector  of  the  export  department  of  J. 
W.  Pepper,  Inc.,  New  York.  He  was 
formerly  an  account  executive. 

Clayton  Walter,  formerly  copy¬ 
writer  with  the  McJimldn  Advertising 
Company  and  one-time  copy  chief  of 
the  Buchen  Company,  has  joined 
Frank  R.  Steel  &  Associates,  Chicago 
advertising  agency,  as  an  accoimt  ex¬ 
ecutive  and  copywriter. 

Arthur  A.  Tiller,  former  Mil¬ 
waukee,  Chicago  and  Madison,  Wis., 
newspaper  man,  has  joined  Klau-Van 
Pieterson  -  Dunlap  Associates,  Inc., 
Milwaukee  advertising  agency,  as  an 
account  executive. 

HOTEL  MEN  TALK  OF  ADS 

Advertising  in  its  various  forms 
came  in  for  much  consideration  at  the 
recent  convention  of  the  Hotel  Asso¬ 
ciation  of  Canada  at  Vancouver,  B.  C. 
Use  of  advertising  to  combat  tourist 
camp  and  auto  court  competition,  to 
develop  international  and  inter-pro¬ 
vincial  traffic,  and  to  reveal  true  facts 
of  the  situation  in  the  drive  now  being 
made  to  introduce  prohibition  as  a 
w'ar  measure  in  Canada  was  approved 
by  the  convention.  Representatives 
were  present  from  all  Canadian  prov¬ 
inces.  A  resolution  was  passed  urging 
the  Federal  Government  to  increase 
its  advertising  appropriation  for  de¬ 
velopment  of  tourist  traffic  from  the 
United  States  . 


Campaigns  and  Accounts 

continued  from  page  9 

WiLLCox  &  Gibbs  Sewing  Machine 
Company  announces  the  advertising 
agency  appointment  of  Lee-Stockman, 
Inc.,  New  York.  U.  S.  G.  Welsh  wrill 
have  charge  of  the  account  for  the 
agency. 

Keuffel  &  Esser  Co.,  Hoboken,  N.  J., 
makers  of  drawing  materials,  survey¬ 
ing  instruments,  measuring  topes  and 
drafting  room  supplies,  has  appointed 
Doremus  &  Company,  New  York,  to 
serve  as  its  advertising  agency. 

H.  W.  Kastor  &  Sons  Co.,  Chicago, 
is  using  a  list  of  newspapers  on  Welch 
Grape  Juice  Co.,  Westfield,  New 
York. 

Hays  MacFarland  &  Company,  Chi¬ 
cago  agency,  has  been  appointed  to 
direct  the  advertising  of  Omar  Mills, 
Omaha,  Neb. 

H.  W.  Fairfax  Advertising  Agency, 
Inc.,  has  been  appointed  to  handle  the 
advertising  for  the  Alexander  Carpet 
Co.,  New  York.  Magazines  and  local 
newspapers  will  be  used. 

John  E.  Cain  Company,  distributors 
of  Nestle’s  Cocoa  and  allied  products, 
is  now  using  comic  sections  of  New 
England  newspapers  to  carry  the 
greatest  advertising  campaign  on  cocoa 
products  ever  attempted,  featuring 
entertaining  and  educational  ma¬ 
terial. 

The  Planters  Nut  and  Chocolate 
Company  of  Wilkes  Barre,  Pennsyl¬ 
vania,  is  inaugurating  a  campaign  on 
their  Cocktail  Peanuts  in  Columbus, 
Ohio,  where  spot  announcements  and 

f'  '  ^ 
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Sunday  comics  are  to  be  used.  The 
New  York  office  of  the  J.  Walter 
Thompson  Company  handles  the  ac¬ 
count. 

J.  Ralph  Corbett,  president  of  No- 
Tone  Chimes,  Inc.,  of  Cincinnati,  Ohb, 
has  appointed  Erwin,  Wasey  &  Com¬ 
pany,  Ltd.,  Chicago,  to  handle  its  ad¬ 
vertising. 

Anderson- Smith  Milling  Co.,  San 
Francisco,  has  named  Gerth-Knollin 
Advertising  Agency  to  handle  a  new 
product.  Double  Check  Dog  Ratioa 
The  company  manufactures  Double 
Check  brand  stock  feeds. 

■ 

Seagrams  Releasing 
"Here's  How"  Ads 

Seagram  Distillers  Corporation  is 
releasing  to  newspapers  a  series  of 
“Household  Hints”  advertisements  that 
give  a  new  domestic  slant  to  the 
“Here’s  How”  campaign  currently  ap¬ 
pearing  for  Seagram’s  5  Crown  whis¬ 
key. 

The  advertisements  will  appear 
regularly  in  newspapers  of  certain  se¬ 
lected  markets,  supplementing  the 
main  campaign  which  develops  the 
“Here’s  How”  theme  in  connection 
with  sports  events  of  national  interest 
popular  pastimes  and  hobbies. 

The  first  such  advertisements  ever 
to  be  employed  by  the  distilling  indus¬ 
try,  they  were  inspired  by  the  sus¬ 
tained  popularity  of  radio  programs, 
newspaper  columns,  magazine  features 
and  the  like  that  specialize  in  offering 
“how  to  make”  and  “how  to  do’”  sug¬ 
gestions  to  readers  or  listeners.  The 
household  suggestions  have  no  direct 
link  to  the  product  advertised. 


nigcDVEHV, 
1940  STYLE 


THIS  YEAR  mor*  and 
more  advertisers  are 
discovering  that  the 
FORT  WAYNE  market 
is  the  iand  of  plenty 
.  .  .  the  land  of  oppor* 
tunity. 

THE  NEWS.SENTINEL 
is  YOUR  Pinta,  Nina 
and  Santa  Maria  .  .  . 
taking  you  on  a  voyage 
that  will  mean  profit¬ 
able  selling.  We  await 
your  command. 


FORT  WAYNE, IND. 


Natieaal  llepreacatativet: 
ALLEN-KLAPP-FKAZIER  CO. 
New  York,  Chlcaia,  DatroU 


for  OCTOBER  12,  1940 


The  going  was  tough  . . . 


but  we  progressed 


A  SCANT  few  decades  ago  transponation  in  our  mobiles  and  trains  which  travel  on  and  under  our  roads 
cities  was  often  rough  going.  Came  a  storm  and  and  streets,  but  out  far-flung  railways  find  it  essential 

up  went  the  cry  for  volunteers  to  help  start  the  heavy  in  signal,  light  and  power  lines,  bearings,  air  condi- 

horsecar.  Through  sleet,  snow  and  rain  the  struggle  tioning  and  countless  other  applications.  Today’s 

to  get  from  one  place  to  another  was  almost  as  hard  swift,  smooth  riding  owes  much  to  copper, 

on  men  as  on  the  straining  animals. 

*  *  * 

Later,  cable  cars  and  steam  driven  elevated  trains 

made  the  going  easier.  But  it  was  not  until  elearicity  In  the  development  of  new  and  more  efificient  types 

and  copper  contrived  to  give  us  the  trolley  car,  the  of  elearical  wires  and  cables,  and  hundreds  of  copper 

electrified  elevated,the  subway, the  automobile  and  bus  alloys  for  American  industry.  Anaconda  subsidiaries 

that  transportation  in  the  cities  really  progressed.  have  pioneered.  New  York’s  first  subway,  built  in 

People  could  now  live  further  from  work,  in  pleasant,  1904,  used  paper-insulated,  lead-sheathed  cable  engi* 

healthful  environs.  neered  and  built  in  what  is  now  the  Hastings,  N.  Y. 

Billions  of  pounds  of  copper  and  its  alloys  are  plant  of  Anaconda  Wire  &  Cable  Company.  Research 
now  serving  transportation.  New  millions  a  such  as  this  has  been  and  is  continuous — to 

of  pounds  are  added  yearly.  Not  merely  does  the  end  that  copper  may  better  fulfill  its 

the  red  metal  do  yeoman  service  in  the  auto-  destiny  as  the  “Metal  of  Progress”. 


Anaconda  Copper  Mining  Company 

25  Broadway  New  York 
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THE  VISUALIZATION  PLAN 

THE  AUDIT  BUREAU  OF  CIRCULATIONS 
was  created  26  years  ago  to  supply  the  buyers 
of  publication  space  with  accurate  information  on 
the  circulation  of  media.  Its  function  is  stated  in 


I  A  L 


WHAT  PRICE  ACCURACY? 

\\  HEN  MR.  WILLKIE  addressed  an  audience  in 
Youngstown,  Ohio,  last  week  the  Youngstown 
Vindicator  told  its  readers  that  the  size  of  the 
crowd  was  estimated  by  local  authorities  at  from 


its  name — the  verification  of  circulation  figures. 
The  terms  and  the  scojje  of  that  function  have 
been  greatly  broadened  since  the  establishment  of 
the  bureau.  Every  step  has  led  to  another,  and 


And  when  ye  stand  praying,  forgive,  if  ye  have 
aught  against  any;  that  your  Father  also  which  is 
in  heaven  may  forgive  you  your  trespasses. — St. 
Mark  XI:25. 


15,000  to  35,000.  The  pa{)er  itself  apparently  did 
not  make  a  guess,  but  it  found  an  interesting 
second-day  feature  in  a  little  poll  of  people  who 
should  have  had  l)etter  than  hazy  notions  about 


advertisers  today  have  a  range  and  a  volume  of  _  the  number  in  the  audience.  Under  the  heading, 

information  on  the  circulation  of  newspapers  and  GET  THE  VOTE  OUT  “How  Many  Heard  Willkie — ^^Vell,  What’s  Your 


other  media  which  was  inconceivable  in  1914. 

The  newspaper  division,  constituting  the  bulk 
of  the  bureau’s  membership,  will  consider  at  its 
Chicago  meeting  next  Thursday  a  plan  for  the 
“visualization”  of  newspaper  circulations.  The 
key  to  this  plan  is  a  percentage  figure  which  is 
meant  to  indicate  the  ratio  of  net  paid  copies  sold 
to  the  number  of  families  in  each  county. 

When  the  advertiser  and  agency  groups  in  the 
A.B.C.  three  years  ago  proposed  that  newspaper 
circulations  be  reported  by  counties  and  also  de¬ 
lineated  on  a  map,  the  newspaper  division  em¬ 
phatically  voted  the  proposal  down.  The  space¬ 
buying  divisions  continued  to  press  for  it,  and 
without  the  co-operation  of  the  six  newspaper  di¬ 
rectors,  formulated  the  revised  plan. 

No  publicity  has  been  given  to  the  new  idea, 
although  its  principles  are  well  understood  by  the 
bureau  membership.  Our  impression  from  recent 
conversations  with  A.B.C.  members  is  that  the 
newspaper  division  will  reject  this  proposal  as 
emphatically  as  it  did  the  map  plan.  And  w’e  do 
not  believe  that  this  tendency  to  resist  the 
customer’s  wishes,  without  a  full  and  a  frank  dis¬ 
cussion,  is  for  the  best  interests  of  newspapers. 

Essentially,  the  same  newspapers  which  sup¬ 
port  the  A.B.C.  have  contributed  upwards  of 
$400,000  to  the  Bureau  of  Advertising  for  the 
purpose  of  making  information  about  newspapers 
available.  That  has  been  recognized  for  sev¬ 
eral  years  as  a  necessary  step  in  the  rebuilding 
of  national  advertising  volume.  We  believe  that 
the  advertiser  and  agency  members  of  the  A.B.C. 
have  a  similar  end  in  mind  in  asking  for  a 
county  breakdown  on  newspaper  circulations. 

There  is  nothing  new  or  amazing  in  the  demand 
for  this  analysis  of  newspaper  circulations.  Ex¬ 
cept  in  the  case  of  half  a  dozen  large  cities,  there 
is  nothing  complex  about  it.  In  those  metropoli¬ 
tan  areas  the  problem  is  admittedly  difficult,  and 
we  doubt  that  the  formula  which  can  be  used  for 
a  thousand  cities  can  be  applied  in  these  cases. 

Those  factors  are  details  which  we  believe  can 
be  w’orked  out,  and  should  be  worked  out,  with 
the  co-operation  of  the  newspaper  membership. 
We  stress  that  word  co-operation.  We  do  not  be¬ 
lieve  that  newspapers  should  approve  any  idea 
which  will  be  harmful  to  them  in  competition  with 
other  media,  but,  in  all  candor,  we  see  nothing  in 
the  basic  idea  of  giving  full  information  about 
newspaper  coverage  which  can  be  harmful  to  news¬ 
papers.  Advertisers  want  this  information,  they 
are  going  to  get  it  eventually,  and  we  believe  that 
our  newspaper  friends  will  be  short-sighted  if  they 
slam  the  door  in  their  customer’s  face. 

The  proposed  plan  may  not  be  the  right  answer. 
If  it  isn’t,  there  is  plenty  of  time  for  further  study 
and  development  of  an  idea  which  will  fit  this 
many-sided  question.  Our  counsel  is  that  the 
newspaper  division  consider  this  question  with  an 
open  mind  and  reach  a  decision  in  a  form  that  will 
not  preclude  further  consideration  by  the  board 
of  directors,  with  all  directors  considering  them¬ 
selves  as  functioning  for  the  whole  body  of  ad¬ 
vertising  and  not  merely  for  their  own  segment 
of  the  publishing  and  advertising  business. 


EDITOR  &  PUBLISHER,  has  the  firm  conviction 

that  it  is  no  part  of  a  newspaper’s  function  to 
conduct  political  campaigns,  or  to  assume  the  re¬ 
sponsibility  for  party  victory  at  the  polls.  For 
the  press,  those  are  tasks  carrying  all  of  the  lia¬ 
bilities  and  none  of  the  assets  of  political  activity 
— all  the  blame  for  defeat,  no  credit  for  victory. 

newspaper’s  duty  is  done  when  it  presents  all 
the  issues  of  a  campaign  cogently  and  fairly,  and 
when  it  impresses  upon  its  readers  the  importance 
of  casting  a  ballot  on  election  day. 

We  consider  that  last  to  be  of  tremendous  im¬ 
portance  this  year.  It  looks  like  a  job  that  won’t 
be  done  unless  the  daily  newspapers  do  it.  The 
active  party  members  will  carry  out  their  assign¬ 
ments  in  both  camps  and,  jud^ng  by  19.36,  the 
total  vote  should  approximate  45,000,000.  If  no 
more  than  that  number  are  cast,  the  next  President 
of  the  United  States  will  be  a  minority  President, 
like  all  of  his  predecessors.  Even  Mr.  Roosevelt 
in  carrying  46  States  in  1936  and  polling  more 
than  27,400,000  popular  votes,  did  not  repster  a 
majority  of  all  American  adults  eligible  to  vote. 
Mr.  Roosevelt’s  popular  vote,  the  largest  in  our 
history,  was  hardly  more  than  30  per  cent  of  the 
more  than  70,000,000  having  the  franchise. 

This  page  is  not  the  place  for  discussion  of 
political  issues,  and  we  mean  only  to  point  out 
again  that  the  people  of  the  United  States  on 
November  5  will  participate  in  the  most  solemn 
referendum  of  the  164  years  of  their  independence. 
Theirs  is  the  decision  on  whether  the  nation  will 
depart  from  the  no-third-term  tradition — the  first 
opportunity  for  that  decision  at  the  polls.  Their 
verdict  on  that  question  will  be  historic  no  matter 
how  it  goes.  It  will  be  a  new  and  a  great  landmark 
in  American  politics. 

That  alone  is  reason  enough  for  a  registration 
of  the  largest  vote  ever  cast  by  Americans.  It  is 
not  the  most  weighty  reason.  The  United  States 
is  the  last  citadel  of  the  civil  liberties  which  hu¬ 
manity  won  from  the  tyrants  two  centuries  ago. 
Those  liberties  have  not  been  diminished  here, 
but  they  can  be  lost  if  the  citizens  of  the  United 
States  do  not  prize  them  sufficiently  to  use  them. 
There  can  be  no  stronger  demonstration  of  the 
vitality  of  our  free  institutions  than  a  vote  in  the 
Presidential  election  which  will  register  the  will  of 
not  a  minority,  but  of  every  eligible  citizen  who 
is  able  to  get  to  the  polling  place.  There  can  be 
no  greater  encouragement  to  tyranny  and  dictator¬ 
ship  than  the  apathy  which  anything  less  would 
indicate. 


A  wise  and  frugal  government,  which  shall 
restrain  men  from  injuring  one  another,  which 
shall  leave  them  free  otherwise  to  regulate  their 
own  pursuits  of  industry  and  improvement,  and 
shall  not  take  from  the  mouth  of  labor  the 
bread  it  has  earned — this  is  the  sum  of  good 
government. — ^Thomas  Jefferson,  Writings.,  Vol. 
iii,  p.  320. 


Guess?”  these  statistics  were  in  a  front-page  box: 


First  Eiigineer  .  13,000 

Second  EnRineer  .  12,000 

Third  Engineer  .  20,000 

First  Traffic  Cop  . 8-10,000 

(He’ll  eat  all  over  10,000) 

Sec-ond  Traffic  Cop .  12,000 

Third  Traffic  Cop . Under  25,000 

First  Sergeant  . 10-12,000 

Second  ^rgeant  .  12,000 

(No  more) 

Police  Captain  .  15,000 

First  Councilman  .  12,000 

(He’ll  shine  shoes  of  all  over) 

Second  Councilman  . 15,000 

(No  more) 

First  Detective  .  6,500 

Second  Detective  .  15,000 

(No  more) 

Police  Chief  .  35,000 

Traffic  Commissioner  .  35,000 

.Joe  Marlin .  35,000 


.Vccurate  estimates  of  crowds  and  of  the  number 
of  people  in  a  parade  .seem  always  to  present  diffi¬ 
culties,  unless  there  is  an  actual  turnstile  count. 
One  would  think  that  in  a  city  the  size  of  Youngs¬ 
town,  assemblies  of  10,000  or  more  people  would 
be  common  enough  so  that  police  officials,  at  least, 
would  have  a  fairly  accurate  optical  unit  with 
which  any  large  crowd  could  be  compared.  The 
lack  of  such  a  unit  is  no  reflection  on  Youngstown 
<ir  its  police,  for  the  same  difficulty  is  met  when¬ 
ever  and  wherever  a  great  crowd  gathers.  The 
public  expects  newspapers  to  know  about  such 
matters,  rightly  or  otherwise,  and  it  b  not  to  be 
wonderecl  at  that  the  Vindicator’s  reported  esti¬ 
mates  of  15,000  to  35,000  provoked  discussion. 

VICTORY  FOR  FREEDOM 

WHEN  THE  Circuit  Court  of  Appeals  upheld 

Henry  Ford’s  right  to  inform  his  employes 
of  his  ideas  on  unionism,  it  followed  a  long  line 
of  decisions  by  the  Supreme  Court.  In  none 
of  these  decisions,  in  no  statute  of  the  nation 
or  any  state,  could  the  court  find  warrant  for 
the  ruling  of  the  NLRB  that  the  right  of  free 
speech  and  free  press  was  “qualified.” 

The  rebuke  to  the  National  Lalmr  Relations 
Board  was  timely.  This  board’s  zeal  for  a  “new 
order”  in  industrial  relations  has  a  strange  simi¬ 
larity  to  the  pronouncements  of  the  dictators  of 
Eurojje  and  .\sia.  Every  obstacle  that  stands 
in  the  way  of  the  goal  it  conceives  to  have  been 
.set  by  the  National  Labor  Relations  .\ct  would 
be  swept  aside,  without  concern  for  consequences 
far  outranging  the  relations  of  employer  and 
employe.  Mr.  Ford  and  employers  generally 
will  regard  the  court’s  decision  as  a  victory;  m 
our  opinion,  the  leaders  of  organized  labor  should 
Ik*  e<jually  thankful  that  the  court  .saw  the 
menace  to  all  civil  liberties  in  the  board’s  decision. 

If  the  rights  guaranteed  under  the  First 
.Xmendment  can  be  abrogated  as  “qualified”  at 
the  will  of  one  government  agency,  the  long- 
run  loser  in  the  subsequent  whittling  would 
b<*  the  great  majority  which  has  not  the  strength 
of  massed  money,  but  the  guarantees  of  the 
Con.stitution  as  a  bulwark  against  oppression. 


PEI 

ME 

ORV 
of  1 
in  b< 
ina< 
nesd 
Oct. 
vin  1 
cialu 
for 
dent 
Un 
Wicl 
E. 
publ 
Staf 
Cow 
mad 
of  1 
com 
Depj 
and 
B. 
hedi 
Derr 
the 
Cob 
Lou 
ciat( 
AUL 
20y 
Tl 
co-j 
buri 
fem 
forr 
San 
ciat 
P 
Spe 
sevi 
por 
exe 
teu 
L 
tor 

(Ps 

the 

Foi 

wit 

M 

lui 

con 

giv 

of 

wh 

tha 

Mi: 

Ha 

ele 

CIi 

I 

mo 
a  ( 
cf 
th< 
^•al 
hg! 
1 

itl 

Oc 

at 

pn 

De 

Dc 

1 

Co 

an 

As 

Ot 

lej 

rr,( 

Ee 

“G 

W; 

pa 

bii 


Chicago  Tribune  -  New  York  News 


TNIIUNE  TOWER  Cliicoq* 


ARTHUR  W.  CRAWFORD.  Oencrol  MoAoqwr 


special  Sunday  edition  marking  the 

occasion.  FOLKS  VvC 

Wallace  Perry,  editor  and  publisher, 

Las  Cruces  (N.  M.)  Sun-News,  is 

chairman  of  the  committee  of  business  p  lYNCH  mai 

-  -  ,  »^en  sponsoring  the  last  showing  of  the  Pa—.h/’i/.  an 

of  the  Kansas  City  Journal,  speaking  Coronado  Entrada  on  New  Mexico  A.  tn 

in  behalf  of  the  New  Deal,  appeared  j  College  Stadium  Out.  11-13. 

^f’ifuht'  o'.?';  half  the  popula- 


PEEISONAL 

mention 


Campaign 
Grows 
Hotter — 


tias  been  appiointed  by  Gov-  the  Republics 
Lchard  C.  McMullen  of  Dela-  copydesk.  He  says  he  was  “summarily 
member  of  the  State  Safety  removed  from  the  newspaper  busi¬ 
ness”  when  he  was  appointed  manag- 
_  ing  editor  July  1,  1934.  He  misses  no 
opportunity  to  go  out  with  a  reporter 
,  n0  Business  Oince  on  a  story,  or  with  a  photographer 
- —  after  a  picture. 

’.  CALKINS,  general  manager  Bom  in  Douglass,  Kan.,  in  1895, 
Elmira  (N.  Y.)  Star-Gazette,  Lynch  attended  school  variously  in 
g  Radio  Station  WENY,  un-  Kansas,  Texas  and  Colorado.  His 
derwent  a  major  hrst  newspaper  experience  was  as  cir- 

3  abdominal  op-  culation  manager  for  the  Chronicle- 
eration  at  St.  in  Trinidad,  Colo.,  when  he  was 

Josephs  Hospital  18  years  old,  a  post  he  held  from  1913 
in  Elmira,  Oct.  3.  1917.  From  Trinidad  he  went  to 

Mr.  Calkins  re-  Denver,  where  he  was  associated  for 
cently  returned  ^  w’eek  with  the  Rocky  Mountain 
from  San  Fran-  News.  He  also  served  the  Miami 
cisco  where  he  i^la.)  Bulletin’s  circulation  depart- 
represented  all  ri'*ent. 

the  Gannett  Settling  in  Phoenix  in  November, 
radio  stations  at  1922,  he  covered  the  city  and  coimty 
the  NAB  Con-  beats,  including  police  and  courts,  for 

- vention  early  in  eight  years,  then  was  switched  to  the 

He  was  copydesk,  eventually  becoming  news 
soon  editor,  then  six  years  ago  managing 
editor,  the  latter  post  carrying  with 
it  ownership  of  stock  in  the  publishing 
Evening  company. 

the  Orange  Lynch  is  a  past  president  of  the  Ari- 


uwani  uwners  assocmtion.  ^  August. 

Lieut.-Col.  Albert  H.  Stackpole,  edi-  taken  ill 

tor  and  publisher  of  the  Harrisburg  after  his  return  home. 

ordered  by  ^arl  F.  Hall,  circulation  promotion 
Je  War  De^rtment  to.  active  duty  at  manager  of  the  Newark  "  ' 

Fort  Oglethorpe,  Georgia,  to  tram  is  confined  in 

with  Ae  6th  U.  S.  Cavalry.  Memorial  Hospital,  Orange,  N.  J.,  with  zona  Press  Club. 

William  J.  Pape,  publisher.  Water-  g  severe  case  of  acute  colitis.  He  has 
bury  (Conn.)  Republican  and  Amcri-  been  there  four  weeks.  u  u 

honor  at  a  diimer  F.  Maag,  Jr.,  general  man-  Sriasrthr^Je"  wl 

e  ven  by  the  Connecticut  Federation  Youngstown  (O.)  Vindicator,  ^he  last  three  w. 

o*  has  been  named  one  of  three  members  Mi 

which  he  IS  first  m<»-president  More  ^^e  Mahoning  County  Draft  Board 
S  if  ^  pecommending  Committee.  His  father,  grated  his  42nd 

Milford,  Conn.,  Oct.  5.  ^^e  late  William  F.  Maag,  Sr.,  Vindi-  Sept.  26. 

W.  W.  Hill,  Jr.,  publisher  of  the  cator  publisher,  was  a  member  of  one  iorial  and  bus 

Harriman  (Tenn.)  Record,  has  been  '  -  •  -  -  •  •  nr, 

elected  president  of  the  Business  Men’s 
Club. 

Lincoln  O’Brien,  publisher,  Clare¬ 
mont  (N.  H.)  Eagle,  has  been  elected 
a  director  of  the  Claremont  Chamber 
cf  Commerce,  and  also  chairman  of 
the  Sullivan  county  Highway  Conser- 
lation  committee  to  head  up  their 
hght  against  unsightly  billboards. 

Hodding  Carter,  publisher,  Grecn- 
t-ille  (Miss.)  Democrat-Times,  spoke 
^t.  4  at  a  meeting  of  the  Rotary  Club 
at  Shreveport,  La.  Carter  has  in 
preparation  a  novel  of  the  Mississippi 
Belta  for  publication  by  Doubleday- 
Doran  Co. 

Frank  E.  Robins,  Jr.,  co-publisher, 

Conway  (Ark.)  Log  Cabin  Democrat, 
and  president  of  the  Arkansas  Press 
Assn.,  presided  at  district  meetings 
Oct.  4  and  5  at  Pine  Bluff  and  Brink- 
ley  to  conclude  a  series  of  six  such 
meetings. 

Frank  Edmund  Howe,  publisher, 

E^nningfoji  (Vt.)  Banner,  known  as 

Ginger”  to  his  staff  and  associates, 

'*fas  honor  guest  at  a  birthday 
^rty  Oct.  2  celebrating  his  70th 
birthday. 

James  Marmaduke,  publisher,  Gil- 
Dispatch,  and  Mrs.  Marma¬ 
duke  are  the  parents  of  a  son,  bom 
1.  The  Dispatch  issued  a 


HUGH 

JOHNSON 


Hot  is  the  word  for  General 
Johnson’s  daily  column  as  the 
campaign  grows  hotter.  Flood¬ 
ing  into  us  come  requests  to 
quote  and  reprint  it. 


Streaming  in,  too,  come  orders 
from  newspapers.  For  the  last 
several  months  the  average  has 
been  close  to  a  new  suhscriher 
a  day.  The  total  list  now  com¬ 
prises  245. 


.  .  .  available 

Daily  and  Sunday 


Moral:  Choose  comics  that  click,  comics  that 
lead  against  any  competition,  in  big  papers  or 
little  papers,  north,  south,  east  or  west! 


WRITE.  PHONE 
or  WIRE— 


FEATURE 

SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 


.1 


EDITOR 


PUBLISHER 


the  advertising  staff  of  that  paper  for  Newsdaily,  has  joined  the  photo-  tor,  Lowell  (Mass.)  Courier  Citizen 
PERSONAL  two  years.  graphic  st^  of  the  Hartford  (Conn.)  and  Evening  Leader,  and  Thomas  F. 

continued  from  naae  27  Tennant  Bryan,  general  manager  of  Courant.  He  replaced  Edward  Berendt,  McSorley,  managing  editor,  LoweU 
Richmond  Newspapers,  Inc.,  publisher  staff  cameraman,  who  was  called  to  Sun,  have  been  named  by  Mayor 

■ -  of  the  Richmond  Times-Dispatch  and  duty  with  his  reserve  detachment.  George  T.  Ashe  of  Lowell  memb^ 

sition  as  business  manager  of  Green-  Richmond  News  Leader,  and  Mark  William  Cavanaugh,  sports  writer,  District  84  Draft^  Board  in  connec- 
trick  (Conn.)  Time,  succeeding  A.  J.  Ethridge,  general  manager  of  the  Springfield  (Mass.)  Daily  News,  has  with  the  National  C!onscription 

McFaul,  who  resigned  to  devote  full  Louisville  (Ky.)  Courier- Journal  and  resigned  to  become  publicity  director 


time  to  his  Chicago  weekly  paper,  former  publisher  of  the  Times-Dis- 
Mr.  Phillips  was  formerly  general  patch,  were  named  to  the  Commission 
manager  of  the  Bangor  (Me.)  Daily  on  Interracial  Co-operation  at  the 
Commercial.  group’s  annual  convention  Oct.  4  at 


former  publisher  of  the  Times-Dis-  of  the  Springfield  Hockey  Club.  Fred  O.  Newman,  of  the  New  Yorlt 

patch,  were  named  to  the  Commission  a1  Mailhes  assistant  snorts  editor  Herald  Tribune  cable  desk  staff 
on  Interracial  Co-operation  at  the  Shreveport  Times,  on  Sunday  Sept’,  former  New  York  correspondent  for 
group’s  annual  convention  Oct.  4  at  22,  won  the  city  golf  championship,  d'®  Paris  edition  of  the  Herald  Trib- 
Atlanta.  anjj  on  the  following  Sunday  stroked  '^oe,  and  David  M.  Steams,  Sunday 


Richard  Joel,  who  last  year  served  Atlanta.  on  the  following  Sunday  stroked  '^oe,  and  David  M.  Steams,  Sunday 

as  a  graduate  assistant  in  the  School  Gerald  Coy,  advertising  manager  of  his  way  to  victory  in  the  Junior  section  feature  writer,  have  joined  the 
of  Journalism,  University  of  Wiscon-  the  Fayette  Times  in  Washington  Chamber  of  Commerce  tournament,  staff  of  Popular  Science  Monthly, 
sin,  is  promotion  manager  of  the  At-  Court  House,  O.,  has  been  named  An  expensive  set  of  golf  clubs  was  Chiles  R.  McLendon,  former 


lanta  Journal.  He  was  fomierly  with  manager  of  the  New  Lexington  (O.)  the  spoils  in  each  match. 


editor  of  the  Herald  Tribune,  was  re- 


EDITOR  &  Pl^LlSHER  search.  New  York  Herald  Tribune,  photographer  and  feature  writer  for  Leroy  D.  Downs,  editor.  South  Nor- 
Evrj  Safriay  Stnc,  1884  discharged  from  Polyclinic  Hos-  the  Springfield  (Mass.)  Union,  has  (Conn.)  Sentinel,  has  been  nomi- 

ncludint  Tht  Journalist,  mer^  1907;  Nmstaper-  pital  last  week,  where  he  had  been  been  transferred  to  the  city  staff.  He  lifted  by  the  Democrats  for  Congress- 
m,  merg^  1925;  The  Fourth  Estate,  mergd  19^  confined  for  observation  for  possible  will  be  replaced  by  his  brother  Ray-  nian  from  the  4th  Conn.  Congressiona! 
Itlet  Pitented,  Rtgiitered  Content!  Copyrighted  internal  injuries  after  he  had  suffered  mond  Merrigan.  district. 

W«cht^B.own.  bruises  in  a  taxicab  perfey  J.  HUl,  former  Pennsylvania  Sylvan  Lebow  has  joined  the  Phtla- 

James  Wrigbt  Brown,  Jr.,  Fict~Presidf%t  accident  recently.  State  editor  for  the  Associated  Press  delphifl  Record  staif  as  general  assi^- 

Miss  Eloise  Campbell  I^ng,  daughter  hgg  bee^  appointed  director  of  public  m®nt  man.  He  was  political  reporter 
OMces:  Walker  Ixing,  general  manager  ^  of  relations  for  the  Pennslyvania  State  Harrisburg  Patriot,  worked  on 

Seventeenth  Floor  Old  "nmei  Building  the  Huntington  (W.  Va.)  Publishing  Liauor  Control  Board  He  succeeds  fh®  old  Baltimore  Post  and  served  as 


Daily  News.  Francis  Merrigan,  who  for  the  past 

David  G.  Rogers,  director  of  re-  three  years  has  been  Franklin  County 
search.  New  York  Herald  Tribune,  photographer  and  feature  writer  for 


Francis  Merrigan,  who  for  the  past  appointed  editor  of  the  maga- 


Includint  Tht  Journalist,  meri 
dom,  merged  1925;  Tht  FourtI 


The  editor  &  PUBLISHER  COMPANY,  Inc 
James  Weight  Brown,  President 
James  Wright  Brown,  Jr.,  Vice-President 
Charles  B.  Groomes,  Treasurer 

_ Chas.  T.  Stuart,  Secretary _ 

General  O^es: 

Seventeenth  Floor  Old  Timei  Building 


42nd  Street  snd  BrMdwsy,  New  York  City,  N.  Y.  Company,  was  crowned  Queen  Sylvia 

_ . .  .U-  _ .1 _ 1 


at  the  eleventh  annual  Mountain  State 
Forest  Festival  at  Elkins  Oct.  3. 


J.  Harkey  Reiter. 


publicity  director  for  the  Pennsly- 


1x1  The  Editorial  Rooms 


BRyant  9-3052. 3053. 3054, 3055  .nd  3056  at  the  eleventh  annu^  Moun^n  state  Hesselbein,  editor,  Johnstown  Department  of  Justice. 

A  Newspaeer  for  Makers  of  Newseapers  Forest  Festival  at  Elkins  Oct.  3.  .J  Tribune,  was  annointed  chair-  Sherman,  book  critic,  Minn<- 

TVier  rrlftnnrrl  Pnnma  man  of  the  committee  on  State,  County  apolis  Star  Journal,  is  one  of  the 

Walter  E,  Schneider.  Associate  Editor;  John  J.  ITI  1  IlG  CiOltOnCti  XlOOXXlS  and  Oity  Affairs  of  the  Johnstown  sponsors  of  the  hrst  annual  Northwest 

F^n“fmi1In'“"mr8  -  Chamber  of  Commerce.  Hiram  G.  Book,  Art  and  Gift  show  being  hdd 

James  Wright  Brown,  Jiu.''m/>r*r>^;  cTarles  B  ^^E  WILSON,  who  has  been  on  leave  Andrews,  editorial  director  of  the  ^  Minneapolis.  Daily  program  chair- 
Groomes,  Central  Manager;  Charles'  T.  Stuart,  of  absence  from  the  Boise  (Idaho)  Johnstown  Democrat  was  named  a  include  William  J.  McNally,  vice 

statesman,  has  return^  and  will  as-  member  of  the  comm’ittee  also.  president,  Min^apolis  Tribune  News- 


tion  Manager;  Louis  A.  Fontaine,  Classified  Man-  ^  ^  m 

ager;  John  Johnson,  Placement  Manager. _  Sence  of  Irving  W.  Hart,  who  is  noW  iuel\'  ‘Intr..  yiTV’  ist.  Star  Joumal. 

r«j*i«cwn,  D.  C.  Buksu,  General  Press  Associa-  servinff  as  a  maior  in  the  Intellisence  Moson  City  (la.)  Otobe-Gazefte,  WUI  t  ti  ll  aiu  /m  vi 

TION,  James  J.  Butler  snd  George  H.  Manning,  ^rvmg  as  a  major  m  tne  inieiiigence  be  the  Armistice  day  speaker  at  the  Julius  J.  Heller,  Albany  (N.  Y.) 

Ir.,  1376  National  Press  Club  Bldg.,  Telephone  Division  at  Washmgton,  having  been  state  Teachers  College  in  Cedar  Knickerbocker  News  reporter,  has 

Metropolitau  1080.  - ^ ^  Called  for  one  years  service.  ®  been  reelected  president  of  the  Troy 

dent  Buildingt  360  North  Mickinan  Avenue^  Tel.  Dear-  William  F.  Cronin,  editor,  Terre  managing  editor.  News  writers  for  his  eighth  consecutive 

tern  6i7i.‘  George  A..  Brandenburg,.  Editor,  Haute  (Ind.)  Tribune,  has  returned  to  ^  ™  term. 

Harrt  K.  ulace,  Adoertising  Representative.  j _ _<:* _ _ 1 _ Ti..»  Galveston  News  and  Trtbune,  has  re-  _  _  _  ,  ,  . 

Pacific  Coast  Correspondents;  Came.ell  Watson,  I]*®  ^  f  tumed  to  his  desk  after  a  tonsUlec-  James  C.  Burke,  reporter  for  tk 

2132  Derby  Street,  Berkdey,  Csl.,  Telephone:  Thorn-  has  been  With  the  Tnbune  for  more  tomv  Richmond  (Va.)  Times-Dispatch,  will 

than  30  years.  _ leave  soon  for  Shanghai.  China,  to 


sume  the  position  of  editor  in  the  ab- 


managing  editor. 


president,  Minneapolis  Tribune  News¬ 
papers,  and  Virginia  Saiford,  column- 


iR.,  1376  National  Press  Club  Bldg.,  Telephone 

letropolitan  1080. _ 

Chicago  Bureau,  921  London  Guarantee  and  Acci¬ 
dent  Building,  360  North  Michigan  Avenue,  Td.  Dear¬ 
born  6771.  George  A.  Brandenburg,  Editor, 
Harrt  K.  Slack,  Advertising  Representative. 
Pacific  Coast  Correspondents;  Camfrell  Watson, 
2132  Derby  Street,  Berkdey,  Cal.,  Telephone:  Thorn- 
wall  5557;  Ken  Tatlor,  1215  North  Hobart  Bout., 

Los  Angeles,  Telephone,  Hempstead  5722. _ 

Pacific  Coast  Advertising  Representatives:  Duncan  A. 
Scott,  Mills  Building,  San  Frandsco:  Telephone, 


tomy. 

Don  E.  Carter,  member  of  the  1938 


been  reelected  president  of  the  Troy 
Newswriters  for  his  eighth  consecutive 
term. 

James  C.  Burke,  reporter  for  the 
Richmond  (Va.)  Times-Dispatch,  will 
leave  soon  for  Shanghai,  China,  to 
visit  his  father,  the  Rev.  W.  B.  Buifa, 
American  missionary.  He  expects  to 


Pacific  cVali  AdJertisir^g  Representatives;  Duncan  A.  Connelly,  managing  editor,  graduating  clas^  of  the  Henrv  W.  ^ 

Scott,  Mills  Building,  San  Francisco:  Tdephone,  New  Haven  (Conn.)  Register,  has  American  missionary.  He  expects  to 

Sutter  1393;  and  Philib  Bissell,  IVestem  Pacific  Uppri  named  a  cecond  lieutenant  in  ^rady  School  of  Journalism,  UniVCT-  .  .  p,  .  ,  ^ 

Building,  Los  Angeles  Tdephone  Prospect  5319.  named  a  s^ond  lieutenant  m  Georgia,  has  accepted  the  be  m  cnma  about  six  months. 

London  Vera  Chandler,  7  St.  Martins  Mews,  Connecticut  State  Guard,  a  home  created  position  of  Sundav  Thomas  H.  Walker,  financial  editw 

Trafalgar  Square,  London.  W.  C.  2.  England,  Tele-  defense  organization  now  being  of  the  Denver  Post  the  last  five  veais, 

phone:  Temple  Bar  3006.  Paris,  France  Correspon-  Farm  Page  editor  of  the  Atlanta  Jour-  «J®  tjenver  rosi  me  last  nve 

dent:  Bernhard  Ragner,  25  Rue  Rennequin,  Tele-  rorm®<»-  has  been  made  news  editor,  taking  the 

phone  Etoile  07-70. - ^ ^ ^ -  Frank  T.  Johnson,  poUtical  reporter,  wiiHo™  dHo^de  MoaoHom  of  AJva  J.  Dix,  who  has  been 


has  been  made  news  editor,  taking  the 


phone  Etoile  07-70. _  Frank  T.  Johnson,  political  reporter,  place  of  Alva  J.  Dix,  who  has  been 

Far  Eastern  Correspondent:  Hans  R.  Johansen,  Weitarhuru  fCunn  ^  American  has  William  Shands  Meacham,  associate  ...  ,  cpveral  mon+hu  T  A  rhania 

Ossk.  Mainichi.^ssk.,  J.Dsn  and  James  Shen  ^aterbury  (Conn.)  Amcrtcan  has  Richmond  (Va.)  Times-  ^r  sever^montta.  L.  A.  Cha^ 

P.  O.  Box  107,  Chung  King,  6iina. _  been  nominated  by  the  Republicans  niermerk  has  Wn  named  chairman  »o®b»b®r  of  the  Post  reportonal  staff 

Disblat  Advertising  rates  effective  Dec.  1,  1937  for  Congressman  from  the  5th  Conn.  A  several  years,  succeeded  Walker  as 

85c  per  agate  line  or  series  of  insertion,  a.  /ollow.  district.  Mr.  Johnson  has  been  given  financial  editor. 

I  Size.  lA«"lTimelTiL.lTime.lTime.lTi“.l  »  l®ave  to  do  his  Campaigning  and  o/dilSti^  Richland?  Charles  D.  Mackev.  former  Sunday 


Lines  1  6  13  26  52 

Sizes  Agate  Time  Times  Times  Times  Times 

Page  672  $275  $234  $220  $206  $182 

XPage  336  154  131  123  116  103 

XPage  168  85  72*  68*  64*  57 

HPage  84  55  47*  44*  41*  37 

VtPage  42  33  28*  26*  24*  22 

The  nogle  column  forty-two  line  rate  maker  card  at 


Rog«  Garis,  former  ^®^bury  Re-  program. 

publican  reporter,  has  been  added  to  »»  a 


Charles  D.  Mackey,  former  Sunday 
editor  of  the  Philadelphia  Record,  is 
editing  and  publishing  a  new  tabled 


a  cost  of  $22,  per  week  earns  as  low  a  rate  on  a  52  staff,  and  m  recent  years  assistant  edi- 
time  basis  as  any  other  schedule,  namely,  $182  per 

pam;  $103  half  page;  $57  quarter  page.  *Quarter,  ®f  fue  Rotarxan  magazine  at  Chl- 
eighth  and  sixteenth  pages  mutt  be  on  definite  copy  cagO,  has  rejoined  the  Daily  News. 


- , - - - —  r,  cLuuiiK  ana  puoiismng  a  new  lauiwu 

staff  tam^rarUy.  SuXl  Coum, 

Laurence  Raymer,  formerly  of  the  „  ^  ..  at  Montrose,  Pa. 

Beloit  (Wis.)  Daily  News  editOTial  Herald  Tribune.  Emmett  Atkins,  Jr.,  for  the  last  year 


CLAMiriED  Rate**  ftOc  Der  line  one  tim«L  70r  wiiuicti  cuiUJi, 

viaAssirico  ivAT».  wc  per  agaic  iioe  one  ume,  due  ,,  _ ,  .  -  waicxy?  waii  i.f«ua 

per  agate  line  four  times. _  Columous  (O.)  Dispatch,  was  honor  Corns  cadet 

Situations  Wanted:  60c  per  agate  line  one  time;  guest  at  a  party  held  recently  at  the  ^ 

Kle)?*''  Dispatch  Countiy  Club  marking  a  - 

SuBscumoN  Rates:  By  mail  payable  in  advance  dual  celebration,  her  6Sth  birthday  and 
IJnited  Sutes  mnd  ItlRnd  Possessions,  $4  per  year;  the  anniversary  of  30  ConseCUtive 

- r— r; —  years  as  church  editor. 

Club  Rates:  The  club  rates  are  applicable  to 

all  subscriptions  in  any  one  organization — whether  Melvm  K.  Whlteleather,  former 

paid  for  by  the  company  or  individuals.  Three  nprliTi  r>nrri>urinnHpnt  tnr  thp  A<»oci- 
•ubscriptions  u>  sepsrite  addresses  for  one  year  each  0®rllb  ‘Correspondent  lOT  me 
or  one  subscription  for  three  years,  $10;  five  or  more  ated  Press  and  now  With  the  Ptllla- 


eloit  (Wis.)  Uaily  ivetos  editOTiai  Herald  Tribune.  Emmett  Atkuis,  Jr.,  for  the  last  year 

aff,  and  m  recent  years  assistant  State  Capitol  reporter  for  the  United 

r  of  the  Rotarian  magazine  at  Chi-  Luttrel  C.  Maclin,  financi^  Press  at  Raleieh  N  C  has  been  trans- 

ha,  rejoined  U»  Daily  Ne»a.  “‘Sia’S'e^k  '  Te^  "i."' 

Miss  Ali^  P^,  church  editor,  be^i  tra^  ^  arl  LeGette  Blythe  of  the  CharlotU 


here  he  will  begin  training  as  an  LeGette  Blythe  of  the  CharlotU 
rmy  Air  Corps  cadet.  (N.  C.)  Observer,  has  just  writtoi  a 

^  r  ,,  historical  novel  of  the  Revolution  in 

Carol  Douthat,  staff  writer,  Blue/ield  ^he  South,  published  by  Stackpole 


Subscription  Rates:  By  mail  payable  in  advance  dual  Celebration,  her  65th  birthday  md  (W.  Va.)  Daily  Telegraph,  accom-  Song 
IJnited  Sutes  and  Island  Possessions,  $4  per  year;  the  anniversary  of  30  consecutive  panied  Mr.  and  Mrs.  Grover  Cleveland 

Foreign.  $5. _ ^ church  editor.  Jones  and  their  15  sons  to  New  York,  Orin  _  W.  ^ye,  Lansing 


Sr.:b^7tion.?n\ny“on"‘<^g.‘niLtiSn"li^^^^^^^  Melvin  K.  Whiteleather,  former  the  World’s  Fair,  Wasl^n  and  the  Slate  J^r^lforei^^rres^t 
paid  for  by  the  company  or  individuals.  Three  Tjp-lin  cnrrpcnondpnt  tor  the  Associ-  White  House  last  week  and  oovered  wno  recently  returned  from  the  JiUI^ 

iubicriptions  u>  separate  addresses  for  one  year  each  .  .  tx_  j  -.v  .u  ol-i  their  “ffninve  and  eomines”  for  his  pean  War  Zone,  has  Scheduled  a  seneS 

or  one  .ub«:ription  for  three  years,  $10;  five  or  more  ated  Press  and  now  With  the  Phtla-  tfieiT  goings  and  comings  lor  ms  ^ 

MibM^ption.  [none  group  to  different  addresses  for  delphia  Eocnint,  Bulletin,  was  the  pap®^-  “  “Several  l^w^ 

at  gTl.OA  nr  tniliviiitial  aiiK«mntinn*  ^  _ _  _ _  ^  f*Al.afin9  nic  AVnAinAnoAC  AurOfiU- 


one  year  at  $3.00  each  or  individual  tubscriptiont  ^  ^  ^  .v  i  /  i  i. 

for  five  years  at  $15.00;  additional  subscriptions  on  gUest  speaker  at  the  weekly  luncheon 


-namely  three  dollart  each. 


Member;  The  Associated  Business  Papers,  Adver-  nhia  Oct  1 
rising  Federation  of  America,  National  Editorial  _ 


guest  speaker  at  the  weekly  luncheon  Paul  O.  Nafe,  formerly  a  feature 
of  the  Poor  Richard  Club  of  Philadel-  editor  on  the  Christian  Science  Moni- 


paper  of  lectures  in  several  Midwestern 

Paul  O.  Nafe,  formerly  a  feature  states,  relating  his  experiences  abroad, 
editor  on  the  Christian  Science  Moni-  Horace  V.  Stewart,  member  of  ^ 
tor,  has  purchased  the  Marion  (N.  C.)  Denver  Post  Staff  for  more  than  20 


Atsociation,  National  Better  Business  Bureaus  and  Ed  Barnes,  former  city  editor  of  the  McDowell  News  from  F.  B.  Morgan,  years,  is  seriously  ill  in  Fitzsimmons 
““  J*"  Houston  (Tex.)  Post  is  recovering  who  has  published  the  paper  since  General  Hospital,  government  hospi- 


audited  net  paid  **A.  B.  C.**  every  Saturday  circula¬ 
tion  as  follows: 


Six  Montht 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

June  30, 1940 . 

12,403 

13,233 

“  1939 . 

12,726 

13,783 

“  1938 . 

12,360 

13,312 

“  1937 . 

11.482 

12,751 

“  1936 . 

10,778 

11.801 

“  1935 . 

10,225 

11,333 

“  1934 . 

9,359 

10,592 

“  1933 . 

8,796 

10,320 

“  1932 . 

9,920 

10,987 

“  1931 . 

10,497 

11,569 

“  1930 . 

10,816 

12,216 

“  1929 . 

9,878 

11,105 

from  a  bullet  wound  accidentally  1936.  Mr.  Nafe  was  sports  editor  of  tal,  near  Denver.  Stewart  recently 
suffered  while  visiting  on  a  ranch  near  the  El  Paso  (Tex.)  Herald  until  1922  was  given  a  six-month  leave  of  ab- 
San  Antonio.  when  he  went  to  ffie  Monitor.  sence. 

Miss  Martha  Lanioreaux,  of  Jack-  Miss  Christine  V.  Chippendale,  so-  Hamilton  Thomquist,  Boston  Eve- 
son,  Mich.,  has  joined  the  ^  Jackson  ciety  editor.  Fall  River  (Mass.)  Her-  ning  Transcript  news  editor,  is  leaving 
Citizen  Patriot  staff,  replacing  Mrs.  Neios,  has  been  elected  chairman  to  serve  as  second  lieutenant  in  the 
Frances  Bildner,  resigned.  of  the  Herald  News  Editorial  and  En-  naval  reserve. 

Henry  Midiael  Rabun,  sports  writer,  graving  Fund  Board  of  Trustees.  Frank  Roberts.  89,  veteran  editof 
Houston  (Tex.)  Press,  and  Mrs.  Ra-  Other  members  of  the  Board  are  of  the  Oskaloosa  (Kan.)  Independent. 
bun  are  parents  of  a  son  bom  Sept.  24.  Francis  J.  McGrath,  sports  editor,  and  injured  last  week  when  he  feU 

Walter  Jessel,  formerly  head  of  the  Andrew  J.  Digiammo,  sports  writer.  feet  from  the  outside  stairs 

picture  desk  on  the  Hartford  (Conn.)  Charles  E.  Gallagher,  managing  edi-  his  printing  office. 


A  WI  DOW  KNOWS 

What  even  a  little  life  insurance  can  do 


(The  following  letter  is  published  by  permission  of  the  writer) 

“When  my  husband  passed  away  suddenly  three  and  a  half  years  ago,  1  was  left 
with  two  little  girls,  ages  nineteen  months  and  three  and  a  half  years.  Luckily  1 
also  was  left  a  small  amount  of  money  from  my  husband’s  insurance  policy  which 
amounted  to  $2500.  Realizing  that  that  amount  would  not  go  far  in  the  raising  of 
two  girls  to  womanhood,  I  decided  to  make  every  penny  of  that  money  bring  large 
dividends  to  our  future. 

“1  had  taught  school  for  four  years  previous  to  my  marriage  and  decided  my 
best  bet  was  to  go  back  to  it.  But  my  diploma  had  expired  and  primary  methods  had 
changed  considerably  in  the  eight  years  1  had  been  away.  1  asked  myself,  ‘What  is 
the  best  investment  1  can  make  with  my  money  to  assure  the  kind  of  upbringing  I 
want  for  my  girls?’  So  1  packed  my  bags  and  was  back  in  school  only  five  weeks 
after  I  lost  my  husband. 

“Naturally  I  took  the  children  with  me  as  1  couldn’t  bear  the  thought  of  being 
away  from  them.  I  found  an  excellent  private  kindergarten  where  I  made  arrange¬ 
ments  to  have  them  cared  for  from  8  a.m.  to  5  p.m.  five  days  a  week  which  gave 
me  plenty  of  time  for  my  classes  and  study.  We  took  a  small  apartment  and  kept 
house.  I  finally  finished  my  three  terms  and  was  rewarded  with  a  fine  teaching 
position  which  1  have  held  for  two  and  a  half  years. 

“I  feel  sure  I  made  a  wise  choice  in  going  back  to  school  as  difficult  as  it  was, 
for  it’s  hard  to  take  up  after  a  lapse  of  twelve  years,  along  with  the  care  of  two 
children.  Without  the  insurance  money  my  husband  left,  I  would  have  been  unable 
to  assure  the  lasting  security  I  desired  for  the  children’s  future.” 

Mrs,  Mary  B.  Schneider 

SEATTLE,  WASHINGTON 


Some  day  you  or  your  family  will  thank 
the  agent  who  persuaded  you  to  buy 
life  insurance. 


this  advertisement  paid  for  by  1939  ANNUAL  MESSAGE  OF  LIFE  INSURANCE 
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Dies  Committee  Hears  < 
Ex-Bimdsman  j 

Richard  Wilhelm  Werner,  a  former  ( 
member  of  the  German -American 
Bund,  was  questioned  for  five  hours  i 
by  the  Dies  Committee  in  Washington 
Oct.  4  concerning  his  revelations  of 
Bund  preparations  for  “Der  Tag”  in  i 
America  after  he  was  identified  as  the 
“Storm  Trooper”  author  of  articles 
in  the  “Blitzkrieg  of  Hate”  series  ap¬ 
pearing  in  the  New  York  Journal- 
American.  . 

Werner  testified  that  the  Bund  is  ^ 
preparing  for  the  day  when  “blood 
w’ill  flow  in  the  streets  of  the  United 
States”  and  said  its  leaders  look  to 
Hitler  for  the  command  to  fight.  He 
told  of  training  in  street  fighting  on 
Flushing  Meadows  in  Queens,  L.  I., 
where  “war  games”  and  rifle  practice 
were  held. 

The  former  Bundsman,  whot  offered 
his  information  to  Paul  Schoenstein,  ' 
city  editor,  several  days  after  the 
Joumal-American’s  series  began,  sup¬ 
plied  the  newspaper  with  leads  to 
secret  records,  photographs  and  ptosi- 
tive  identification  of  hundreds  of 
storm  troopers  and  other  hundreds  of 
Bund  sympathizers.  He  explained 
that  he  had  resigned  in  disgust  and 
wanted  to  expose  the  Bund’s  danger¬ 
ous  activities. 

Werner  was  taken  to  Washington 
by  Sid  Boehm  and  David  Sentner, 
Journal  -  American  reporters,  who 
lived  in  hotels  writh  him  for  ten  days 
while  his  story  was  checked  by  the 
newspaper’s  staff.  Werner  asked 
Schoenstein  to  guarantee  protection 
against  Nazi  revenge  and  he  was 
moved  nightly  to  a  new  hotel  as  a 
precautionary  measiu^.  Later  he  was 
induced  to  present  his  information  to 
the  FBI  in  Washington  and  to  appear 
before  the  Dies  committee.  According 
to  Schoenstein,  a  score  of  Federal 
prosecutions  are  to  be  initiated  on  the 
basis  of  Werner’s  testimony. 

■ 

Outdoor  Industry  Put¬ 
ting  'House  in  Order' 

Outdoor  Advertising  Association  of 
America,  Inc.,  this  week  established 
a  national  field  service  force  to  im¬ 
plement  its  recently  adopted  prin¬ 
ciples  and  policies  governing  the 
placement  and  operation  of  the  out¬ 
door  advertising  facilities  of  its  mem¬ 
bers,  according  to  C.  D.  Blessed,  pres¬ 
ident  of  Walker  &  Co.,  Detroit,  and 
chairman  of  the  Association’s  public 
relations  committee. 

“Organized  outdoor  advertising  is 
determined  to  put  its  owm  house  in 
order,”  says  Mr.  Blessed,  “and  every 
poster  panel  and  painted  bulletin 
operated  by  a  member  of  the  asso¬ 
ciation  will  be  surveyed  by  the  new 
field  force.  Our  sxu’veys  show  that  the 
structures  of  organized  outdoor  adver¬ 
tising  constitute  only  a  minor  portion 
of  commercial  roadside  occupancy. 
The  solution  of  the  problem,  in  my 
opinion,  lies  not  in  elimination  but  in 
the  orderly  development  of  commer¬ 
cial  roadside  occupancies,  including 
proper  protection  of  oim  natural 
scenic  beauty  in  exclusive  areas, 
which  can  be  accomplished  with  the 
consent  and  support  of  a  majority 
of  the  owners  of  property  and  busi¬ 
ness  in  the  area  affected,  through 
reasonable  voluntary  regulation.” 

■ 

JOINS  Am  CORPS 

Newton  Anderson,  former  Chicago 
City  News  Bureau  reporter,  has 
joined  the  American  Elagle  Squadron 
flying  with  the  British  Royal  Air 
Force  in  the  battle  of  England,  it 
was  announced  this  week  in  a  news 
dispatch  received  from  London. 


GERMAN  THREAT 

The  German  Foreign  Office  Oct.  4 
in  Berlin  annoimced  that  further  “in¬ 
discretions”  by  foreign  correspondents 
such  as  premature  anouncements  of 
the  conference  between  Chancellor 
Hitler  and  Premier  Mussolini  will  be 
met  with  strict  counter  measures,  ac¬ 
cording  to  an  INS  dispatch.  In  future, 
it  was  said,  such  offenses  will  be  han¬ 
dled  under  military  espionage  regula¬ 
tions. 

■ 

May  Bring  Charges 
Against  Newsman 

Woonsocket,  R.  I.,  Oct.  7 — Angered 
because  Joseph  A.  Kelly,  manager  of 
the  Woonsocket  bureau  of  the  Provi¬ 
dence  Journal  and  Evening  Bulletin, 
would  not  divulge  the  names  of  per¬ 
sons  who  had  given  him  confidential 
information  regarding  the  controversy 
over  the  site  of  the  housing  project  in 
this  city.  Mayor  Felix  A.  Toupin  sud¬ 
denly  adjourned  a  hearing  in  City 
Hall  here  tonight  on  his  charges 
against  four  members  of  the  Woon¬ 
socket  Housing  Authority,  and  threat¬ 
ened  to  bring  a  contempt  charge 
against  Kelly. 

After  Kelly  had  refused  to  name 
his  informants  several  times.  Mayor 
Toupin  warned  “we’ll  find  out  the 
law  about  this,”  and  left  the  cham¬ 
bers,  setting  the  time  for  the  next 
hearing  as  Thursday  or  Friday.  Kelly 
had  answered  several  questions  and 
had  admitted  writing  the  story  but 
declined  to  tell  where  he  got  his  in¬ 
formation  which  he  still  believed  to 
bo  correct.  Kelly  under  persistent 
questioning  said  he  had  never  violated 
a  confidence  and  wouldn’t  do  so  for 
anybody  in  the  world. 

Judge  Ira  Lloyd  Letts,  defense 
counsel,  informed  the  mayor  that 
Kelly  wasn’t  in  contempt  as  far  as  he 
was  concerned.  Kelly  even  reminded 
the  mayor  that  the  city’s  chief  execu¬ 
tive  himself  had  told  him  things  in 
confidence  and  he  had  never  violated 
that  confidence. 

■ 

FOURTH  BUREAU  AD 

More  than  332  daily  newspapers  re¬ 
quested  the  Biu'eau  of  Advertising, 
ANPA,  to  send  mats  of  the  fourth  ad 
in  the  series  promoting  newspaper  ad¬ 
vertising.  More  than  400  newspaper 
members  of  the  Bureau  printed  the 
first  release  entitled  “Excepting  Her- 
I  mits,”  issued  last  May.  (E.  &  P.,  May 
;  25,  page  56.)  Three  hundred  and 
eighty-seven  papers  requested  the 
second  in  the  series  and  362  asked  for 
t  the  third.  More  ads  are  to  be  re¬ 
leased  in  the  series  from  time  to  time. 
Space  is  donated  by  the  individual 
newspaper. 


TIME 

The  Weekly  Newsmagazine 
Editorial  offices  in 
NEW  YORK  CHICAGO 
DETROIT  PHILADELPHIA 
LOS  ANGELES  SAN  FRANCISCO 
WASHINGTON 
LONDON  PARIS 


2  California  Dailies  Are 
Sold  by  Richmond 

Purchase  of  the  Hanford  (Cal.) 
Daily  Sentinel  and  Morning  Journal  is 
announced  by  Stanley  Beaubaire, 
William  Wagnon,  Jr.,  and  W.  Keith 
Topping.  The  new  owners  assumed 
active  management  Monday  as  the  re¬ 
sult  of  a  transaction  handled  by  M.  C. 
Moore,  newspaper  broker  of  Beverly 
Hills. 

Acquistion  of  the  two  dailies  was 
from  Joseph  E.  Richmond,  publisher 
at  Hanford  for  42  years  Mr  Rich¬ 
mond  became  half-owner  of  the  Sen¬ 
tinel  in  1897  and  acquired  the  re¬ 
mainder  of  the  paper  from  his  partner, 
Fred  A.  Dodge,  in  1914.  He  purchased 
the  Journal  six  years  ago  and  has 
since  published  it  in  connection  with 
the  Sentinel 

All  three  of  the  new  owners  have 
San  Francisco  area  connections.  Mr. 


Full  services  of 
THE  ASSOCIATED  PRESS 


Beaubaire,  who  worked  for  Hears! 
newspapers  eind  organizations  in  San 
Francisco  and  in  New  York,  will  be 
editor  and  publisher.  Mr.  Topping, 
former  All-American  end  at  Stanford 
University,  has  been  in  the  advertis¬ 
ing  business  in  New  York  City.  Mr. 
Wagnon  also  has  been  in  advertising, 
and  worked  with  Mr.  Beaubaire  when 
the  latter  was  a  publicity  chief  for 
the  Golden  Gate  International  Ex¬ 
position. 

Announcing  his  retirement  from 
newspaper  activity,  Mr.  Richmond 
said  he  would  remain  in  business  in 
Hanford. 

■ 

HEADS  DIRECT  MAIL 

L.  Rohe  Walter,  advertising  man¬ 
ager,  the  Flintkote  Company,  Inc., 
New  York,  was  re-elected  president 
of  the  Direct  Mail  Advertising  Asso¬ 
ciation,  Inc.,  Oct.  2,  at  the  Haddon 
Hall  Hotel,  Atlantic  City. 


You  are  conscious  of  the  never- 
ending  change  of  the  pattern  of  our 
daily  lives — the  constant  clamor 
for  something  new.  You  recognize 
this  clamor  as  the  inspiration  of 
progress.  You  want  to  keep  step 
with  the  times. 

Or  perhaps  you  believe  that  a 
new  head  dress  will  ease  your 
composing  room  burden — will 
eliminate  a  costly,  complicated 
head  schedule. 

Or  for  competitive  reasons,  you 
believe  that  a  new  head  dress  will 
attract  new  readers. 

But  whatever  your  reasons,  you 
want  to  change  your  head  dress! 
And  since  you  do,  you  should  have 
the  new  Linotype  folder  that  shows 
the  way  to  simple,  economical 
head  schedules. 
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2  Seattle  Times 
t  Exposes  Frauds 
T  In  Own  Contest 

It. 

ig.  Four  Winners  in  Salmon 

[qj  Derby  Had  Entered 

X-  "Bought"  Fish 

)m  Seattle,  Wash.,  Oct.  7 — In  an  un- 
nd  usual  example  of  scooping  its  own 
in  story,  the  Seattle  Times  Oct.  2  in  a 
front  page  story  revealed  that  four 
winners  in  the  newspaper’s  First  An¬ 
nual  Salmon  Derby  held  Sept.  29  had 
duped  the  paper  by  entering  “bought” 
fish. 

Met  Sayre,  assistant  city  editor,  him- 
■  self  an  ardent  fisherman,  who  ar- 
ranged  the  Derby,  spent  nearly  48 
°  hours  of  ceaseless  investigation  with 


police  and  prosecuting  officials  before 
breaking  the  case.  The  four  were 
arrested. 

Three  men,  each  of  whom  had  won 
new  cars,  were  charged  with  grand 
larceny.  The  fourth,  a  woman  who 
had  w'on  a  car  as  first  prize  in  her 
division,  was  held  as  a  witness.  All 
confessed. 

The  Times  said  that  the  cars  had 
been  recovered  and  would  be  turned 
over  to  the  next  fishermen  on  the 
list.  Winner  of  the  sweepstakes,  a 
$1,000  cash  prize,  was  Evans  Manoli- 
des,  a  deputy  prosecutor.  There  was 
no  question  as  to  the  legitimacy  of  his 
claim  or  that  of  Harry  Ketchell, 
winner  of  another  of  the  free  automo¬ 
biles. 

The  four  held  admitted  buying  fish 
from  Swinomish  Indians  fifty  miles 
away,  keeping  the  fish  in  a  live  box 
until  a  few  hours  before  the  contest, 
then  cacheing  them  on  the  beach. 


When  the  contest  began  in  the  dark 
at  five  a.m.  the  ringleader,  Anthony 
Zuanich,  retrieved  the  hidden  fish  and 
distributed  one  each  to  the  others. 
Derby  sponsors  were  suspicious  of 
the  entries  at  the  time,  but  after 
questioning  the  four  were  unable  to 
disqualify  them  on  the  spot. 

Then  began  Sayre’s  investigation. 
Monday  night  Stan  Peterson,  operator 
of  the  resort  where  the  fish  had  been 
kept,  recognized  the  winners’  pictures 
in  the  Times  as  the  persons  he  had 
dealt  with  and  telephoned  Sayre,  who 
then  made  a  telephone  appointment 
with  the  girl  as  a  prospective  buyer 
of  the  car.  She  showed  up  with  Zuan¬ 
ich  and  the  two  were  arrested.  After 
an  hour’s  questioning  she  admitted 
the  plot.  Frank  Dupue,  another  of  the 
foursome,  was  arrested  later.  Thurs¬ 
day  the  fourth,  M.  E.  Smith  of  Spo¬ 
kane,  was  arrested  two  hundred  miles 
away  at  Pasco. 


FTC  COMPLAINT 

Washington,  D.  C..  Oct.  7 — The  Fed¬ 
eral  Trade  Commission  will  shortly 
announce  a  hearing  date  in  connection 
with  its  complaint  against  'fhe  Am¬ 
sterdam  Syndicate,  Inc.,  Deward  & 
Rich,  Inc.,  and  Norm  Advertising,  Inc., 
nil  of  79  Madison  Avenue,  New  York 
City,  alleging  that  these  corporations 
and  a  number  of  others  and  John  H. 
Ryder  have  violated  the  FTC  Act  in 
the  sale  of  “ready-made”  advertising 
matter. 

■ 

AD  MEN  TO  MEET 

Logan,  Utah,  Oct.  8 — Fall  meeting 
ol  the  Utah-Idaho  Newspaper  Adver¬ 
tising  Managers’  association  will  be 
held  here  Oct.  20-21.  George  B.  Mor¬ 
gan,  advertising  director  of  the  Ogden 
Standard-Examiner  and  president  of 
the  association,  has  announced.  Rilea 
W.  Doe  of  San  Francisco  will  speak. 


Erbar  Medium  CenA,  A  Metrmnedium  Nom  2 


The  new  booklet  recently  produced  by 
Linotype,  offers  a  series  of  simplified 
head  schedules  for  the  newspaper  exec¬ 
utive  who  is  planning  to  restyle  his  paper. 

It  shows  actual  head  schedules  that 
are  varied  and  interesting  yet  created 
from  only  a  few  fonts  of  matrices.  It  shows 
the  numerous  combinations  of  types 
available  for  varied  and  lively  heads. 

But,  these  head  schedules  are  not 
based  on  an  extravagant  use  of  matrices. 
Simplicity  is  the  keynote. 

Newspaper  executives  will  discover 
that  "So  You  Want  to  Change  Your  Head 
Dress"  points  the  way  to  more  economi¬ 
cal  methods  of  head  composition. 

Incidentally,  "So  You  Want  to  Change 
Your  Head  Dress"  is  based  on  an  idea 
presented  by  John  E.  Allen  in  his  new 
book,  "The  Modern  Newspaper,"  where 
a  detailed  discussion  of  simplified  head 
schedules  can  be  found. 

Ask  your  Linotype  man. 


I  Ninety-seven  Young  Men 
Run  From  Here  to  There 

ThM  They  Tim  Ro«mI 
AiM  Ten  CartvHieelf 
,  QiMcUy  Out  ef  Tom 
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Ninety-seven  Young  Men 
'Run  From  Here  to  There 


SoM  Type  Focet  Are  Eo ' 
Some  Type  foces  Are  ffl 

S«n  Tyye  Foces  Are  Eeaier  I 
S«ue  Tfpt  Focus  Are  Fesier  f 


Seventy-seven  Lively  Kangaroos 
Leap  Frm  Home  to  Breakfast 

Then  They  Tom  Round  hnd  Tom  Corteheels 
And  $tf«et  Cemeie  Quiddy  Out  ot  This  Town 


Seventeen  Men' 

Leap  196  Yards  | 

In  ^ven  Jumps; 

IWnwyTuniRowid 

Aal  Tan  CrtaAmh 
QaicMTOitafTm 

SeiteirMen  Ninety-seven  Young  Men  ^ven ^-seven  Uvdy  Kan^roos 
I  4A,  u  .  n  r  LI  a  -TL  Leap  From  Home  to  Breakfast 

Leap  196  Yards  Run  From-  Here  to  There  _  _ _  — 

'  And  Quickly  Bock  Again  Seventy-seven  Lively  Kangaroos 

QaicUr  Oat  at  Tow*  T***  Tk*)tTam  toond  Tarn  Cortwtioalt  Leop  FfOm  HomC  tO  Breokfast 

. .  And  Street  Comers  Ropidly  Out  ot  This  Town  ^ 

Lorge  Cties  Then  They  Turn  Round  end  Turn  CortwheeJs 


fnter  Two  Go/t  Motelm 


iSeventy-seven  Lively  Kangaroos 
'jLeop  From  Home  to  Breakfast 

Then  They  Turn  Round 
And  Turn  Certwheols 
^  Qnkkiy  Out  et  Town 


T*«UT-ire«  YoUks 
^»te  22.237  Yrti 

Thm  They  Turn  Round ' 

And  Turn  Cartwheels  | 


»a-— _ I 

Mu»-iree  YoUk 
22,237  Ymk 


1-5 _ 

Locol  Women! 
^GolfConteeh  • 


':*-a  - 

,  :  All  Fgctories  Humming,  Woifccn  Also, 

, Ninety-seven  Young  Men  tAsHumniing  Birds  Besiege  TMs  Town 

Run  From  Here  to  There  *-*» - — 

'  TW.  Tka,  Tim.  IUhwI  eW  T».  CmtwMa  foetories  Humming,  Workers  Alto 

AndStaaMCenMnOaicUrOirtafTImTew*  As  Humming  Birds  Besiege  This  Toum 


■<-m 

Typical 

Pages 

(Reduced) 


LINOTYPE 


I-« _ ! 

^eren  Local  Women 
rnttrGon  Contests 


Linotype  Memphis  Famiiy 


TTie  Japan  Advertiser  was  sold  cable  by  a  British  refugee  child  in  Chicago  to  her  mother  in  far-off  England 
Thursday  after  48  years  of  r^ording  week.  The  child’s  questions  and  her  mother’s  answers  were  carried  by 
the  emei^ence  of  Japan  to  me  cable  through  arrangements  made  by  the  Chicago  Herald-American.  The 

of  a  modern  power.  It  wm  tlm  old^  Chicago  Hearst  newspaper  arranged  with  British  military  authorities  and 
newspaper  m  Japan  publimed  un  er  censors,  permitting  the  little  seven-year-old  girl  and  her  mother  to  exchange 
its  origmal  n^e,  e  mos  .j®”,  .  greetings  and  answer  each  other’s  questions.  Mrs.  Reginald  Long  sat  beside 
American  daUy  publi^ed  outside  th«  international  News  Service  ticker  in  Slough,  Buckinghamshire,  England, 
waning  aiint^rt  from  dictated  to  the  telegrapher  answers  to  the  questions  asked  by  her  child. 

H.rald-A™erioa„  tel^raph  room  pW  danced  wiU.  dclU  a.  each 
the  Government-owned  Japan  Times  news  from  home.  It  was  said  to  be  the  first  time  that  a  British  refugee 

&  Mail  for  a  price  reportedly  between  ^  U.  S.  had  been  given  an  opportimity  to  make  a  direct  contact  with 

$300,000  and  $400,000. 

fic£  NOTES  IMPROVEMENT  IN  NEWSPAPERS'  DRESS 

since  1908,  as  saying  that  no  pressme  thE  daily  newspapers  of  this  coimtry  have  made  tremendous  strides  in  the 
had  bwn  ™  f'®  improvement  of  their  general  appearance  and  readability  over  the  last 

and  ^  son  Wilmd,  mana^g  editor  years,  according  to  V.  Winfield  Challenger,  director  of  printing,  N.  W. 
and  York  H^a  d  n  cor-  ^  ^  Challenger  spoke  Thursday  night  at  a  special  meeting 

befo^Tthe  yei-end  c£f 

ence  K  Davies,  business  manager,  is  ^  York  City,  of  wmnmg  papers  m  Ayer  s  10th  Amu^ 

now  in  New  York,  visiting  this  coun-  Exhibition  of  Newspaper  Typography.  Our  experience  mdicates  that  the 
try  for  tlie  first  time  in  11  years,  iiiore  readable  a  newspaper  is  made,  from  the  standpoints  of  typography. 
Other  American  members  of  the  staff  arrangement,  and  printing,  the  more  its  editorial  matter  is  followed  ^m 
are  Don  B.  Brown  of  Pittsburgh,  news  P®8®  to  page.  This,  of  course,  is  important  to  the  visibility  and  effectiveness 
editor,  and  Newton  K  Edgers  of  the  advertising.  Judging  from  the  increasing  amoimt  of  interest  shown 
Seattle.  Their  plans  have  not  been  by  publishers,  I  should  say  that  the  next  10  years  will  see  even  more  un¬ 
announced.  pressive  developments  in  the  daily  field  than  we  have  noted  in  the  past 

Mr.  Fleisher  acquired  the  paper  in  decade. 

1908.  It  grew  in  size  and  influence,  ■  — — - - 

mcin,  became  managing  editor,  just  Canadian  Plan  for  Branham  Firm 

before  the  World  1^.  It  added  cor-  NgWS  BlOadCCIStS  T  1 

respondents,  F.  A.  Mackenzie  m  Lon-  IQQIIAQ  C 

don,  Frederic  William  Wile  in  Wash-  A  new  plan  for  preparation  of  news  *001*^0  WWIWA 
ington.  It  opened  a  New  York  for  broadcasting  on  stations  of  the  ||  J  . 

business  office.  For  some  years  up  Canadian  Broadcasting  Corporation  /iQ  l/ireCtOlTy 
to  the  1923  earthquake,  Mr.  Fleisher  without  sponsorship  will  probably  go 

ran  the  Philadelphia  Public  Ledger  into  effect  Jan.  1,  Editor  &  Publisher  Recognizing  the  increasing  interest 
foreign  service  in  the  Far  East,  with  learned  this  week.  on  the  part  of  advertisers  and  agen- 

joint  Ledger- Advertiser  correspond-  Although  the  Canadian  Press  has  not  cies  in  the  use  of  nm-of-paper  color 
ents  in  Peking,  Shanghai  and  given  the  plan  its  full  approval  as  yet,  in  daily  newspapers.  The  Branham 
Manila.  CBC  is  to  accept  responsibility  for  pre-  Company  has  published  a  Newspaper 

It  was  in  that  period  after  the  P^^big  and  broadcasting  news  using  Color  Advertising  Directory  that  will 
World  War  and  before  the  earthquake  *®  ^  ^®  enable  advertisers  to  quickly  ascer- 

that  the  University  of  Missouri  school  United  Press.  tain  where  r-o-p  color  is  avaUable, 

of  journalism  began  sending  the  director  of  the  new  or-  how  much  it  costs  and  helpful  data 

pick  of  its  graduates  to  the  g^ization  has  not  been  selected,  it  is  on  minimum  space  requirements. 
Advertiser  understood  the  choice  will  be  D.  C.  along  with  practical  hints  on  how  to 

The  Advertiser  was  burned  down  McArffiur,  ^peivisor  of  news  broad-  use  color  in  newspaper  ads. 
in  the  1923  earthquake  and  again  in  and  liaison  man  The  directory  lists  511  newspapers 

1930.  After  the  second  fire  the  poUcy  CP.  accepting  r-o-p  color  ads,  giving  the 

of  bringing  out  staff  members  from  "  of  various  size  ads  in  one  color 

the  United  States  on  three-year  con-  BATTERY  ADS  “  **®®“ 

tracts  was  abandoned.  .  *  •  i  i-  j  ^  great  help  to  agency  space 

The  paper  is  being  merged  with  extensive  localized  newspaper  buyers  and  those  who  are  charged 

the  Jap^  Times  &  Mail  which  was  campaign,  set  up  in  cooperation  with  with  the  responsibiUty  of  planning 
bought  about  seven  years  ago  from  ‘ts  distributor  organization,  will  fea-  newspaper  color  campaigns.  Com- 
Kimpei  Sheba  by  the  Japanese  For-  ®  *®  sch^ule  menting  on  toe  fundamen^  pi^se 

eien  Office  The  Japan  Times  &  Mail  WUlard  Storage  Battery  Com-  of  toe  book,  Carl  H.  Sundberg,  Bran- 

a.nd  Advertiser  wUl  have  morning  and  P®^y-  The  decision  to  include  news-  ham  research  director,  said: 

afternoon  editions.  P®P®^®  ^  *^®  ®®mpaign  c^e  as  the  L.onlnq  Toward.  Color 

result  of  surveys  conducted  to  de-  •<,_  j- _ _ 

■  termine  toe  advertising  medium  best  opnomllv  a  cimno 

suited  to  toe  territory  of  each  Willard  towards  color  hnV  a  dicfac^ 

TO  USE  PAPERS  ONLY  distributor.  Each  distoibijor’s  terri-  t^^ious  work  ^f  digghS  out  toe 
McKesson  &  Robbins,  Inc.,  an-  ory  was  covered  mdividually,  and  necessary  information  on  color  rates, 
nounces  toe  inauguration  of  their  fall  the  survey  was  nationwide  m  scope, 
and  winter  advertising  campaign  for  Augmenting  this  cooperative  news-  _  — 


Write  for  illustrated  bulletin 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 


Martin’s  Scotch  whisky  in  which  they  paper  campaign  will  be  toe  use  of 
will  use  newspapers  exclusively.  The  radio,  billboarck,  large  space  units  in 
initial  schedule,  consisting  of  one  and  national  magazines,  class  publications, 
two  column  advertisements  of  210  and  trade  papers  and  state  papers.  Mel- 
420  lines  respectively,  will  appear  in  urum  and  Fewsmito,  Inc.,  of  Cleve- 
77  newspapers  in  66  cities  nationally,  land,  is  the  agency. 

Ivey  &  Ellington,  New  York,  is  toe  ■ 

agency.  After  September  toe  volume  FTC  COMPLAINT 
of  advertising  be  stepped  up  ^  ^  ,  . 

gradually  in  successive  months  during  Washington,  D.  C.,  Oct.  8  Violation 
toe  remainder  of  toe  year.  ^®  Robinson-Patman  Act  through 

discriminatory  payment  of  one-half 
■  toe  cost  of  newspaper  advertising 

XJCKTNC  11  HD  placed  by  favored  customers,  is 

HEADS  OKLA.  Ar  charged  in  a  Federal  Trade  Commis- 

Joe  N.  Groom,  managing  editor,  sion  complaint  against  White  Swan 
Okmulgee  Times,  was  elected  presi-  Uniforms,  Inc.,  and  Leo  M.  Cooper, 
dent  of  toe  Oklahoma  Associated  Press  its  president  and  treasurer,  who  also 
by  members  at  their  annual  meet-  trades  as  Puritan  Uniform  Company 
ing  Oct.  5  at  toe  University  of  Okla-  and  York  Uniform  Company,  all  of 
homa,  Norman.  He  succeeds  A.  J.  21  St.  Casimir  Avenue,  Yoders,  N.  Y. 
Strauss,  managing  editor,  Enid  News  Ry  refusing  similar  advertising  allow- 
and  Eagle.  Budge  Welty,  Bartlesville  ances  to  other  customers,  toe  respond- 
Enterprise,  was  elected  vice-presi-  ents  are  guilty  of  fostering  unfair 

competition,  toe  complaint  charges. 


Magazine  Reels 

with 

Jones  Automatic 
Tension  Governor 


NEWSPAPERI 
AND  MAGAZiMf 

PRESSES  AN0| 
STEREO  IGWPMBrr! 


excel  all  other  paper 
feeds  in  pn^ormance 
Smd  for  Booklet 

Walter  Scott  &  G). 

PLAINFIELD,  N.  J. 
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mtan  men 


Dolla  PS 


The  United  States  Bureau  of  Statistics  has  just  issued  an  im¬ 
portant  illuminated  map  of  all  New  England,  locating  by  means 
of  symbols,  the  principal  defense  industries  now  cooperating. 
It  provides  startling  verification  of  the  part  this  area  is  playing 
in  America's  great  defense  program. 

New  England  plants  are  peculiarly  adapted  to  the  nation's 
urgent  needs:  its  machine  tool-workers  are  famous;  its  meth¬ 
odical  care  in  all  things  a  tradition.  Headlines  tell  the  story 
of  an  unprecedented  progress — general  business  activity  is  at 
j  a  new  peak;  heavy  industry  continues  at  capacity  operation 
against  increasing  backlogs.  To  date.  New  England  mills 

)have  received  at  least  60%  of  all  defense  orders  placed  in 
woolen  and  worsteds. 


New  and  old  airplane  plants  cover  vast  acreages;  boat-build¬ 
ing  establishments  are  working  overtime;  ammunition  and 
machine-tool  factories  feel  the  impact  of  steady  demand;  vital 
lines  are  expanding  to  the  tune  of  millions  of  square  feet — 
50%  greater  capacity,  as  in  the  case  of  aviation.  New  En¬ 
gland's  participation  in  the  national  defense  program  was 
increased  by  $700,865,858  during  the  first  15  days  of  Septem¬ 
ber  alone.  15,500  plants,  representing  more  than  200 
types  of  production,  stand  "at  attention,"  ready  for  every  call. 


New  Englanders  have  money  to  spend  because  their  earning 
power  is  great.  New  England  prospers  while  SERVING  THE 
COUNTRY  in  an  indispensable  manner.  By  using  the  news¬ 
papers  below,  it  is  possible  to  reach  all  the  people  in  all  the 
“Dot  and  Dollars"  markets  at  a  surprisingly  reasonable  rate. 


r.»odC*M 


New  Bedford  Standard  Times  and 
Mercury  (M&E) 

New  Bedford  Sunday  Standard 
Times  (S) 

Newburyport  Daily  News  (E) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Quincy  Patriot  Ledger  (E) 

Salem  News  (E) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 
Worcester  Telegram  and  Evening 
Gazette  (M&E) 

Worcester  Sunday  Telegram  (S> 

RHODE  ISLAND 
Pawtucket  Times  (E) 

West  Warwick  Pawtuxet  Valley 
Daily  Times  (E) 


Westerly  Sun  (E&S) 
Woonsocket  Call  (E) 
CONNECTICUT 
Bridgeport  Herald  (S) 
Danbury  News-Times  (E) 
Hartford  Courant  (M) 
Hartford  Courant  (S) 

Meriden  Record  (M) 

New  Britain  Herald  (E> 
New  Haven  Register  (E&S) 
New  London  D^y  (E) 
Norwalk  Hour  (E) 

Norwich  Bulletin  and  Record 
(M&E) 

Stamford  Advocate  (E) 
Waterbury  Republican  & 
American  (M&E) 
Waterbury  Republican  & 
American  (E&S) 


MAINE 

Bangor  Daily  News  (M) 

Portland  Press-Herald  Express, 
Sunday  Telegram  (M&ES)  ‘ 
NEW  HAMPSHIRE 
Concord  Monitor-Patriot  (E) 
Keene  Sentinel  (E) 

Manchester  Union-Leader  (M&E) 

VERMONT 

Barre  Times  (E) 

Bennington  Banner  (E) 
Brattleboro  Reformer  (E) 
Burlington  Free  Press  (M) 
St.^^ohnsbury  Caledonian-Record 

MASSACHUSETTS 
Beverly  Evening  Times  (E) 

Boston  Globe  (M&E) 


Boston  Globe  (S) 

Boston  Post  (M) 

Boston  Post  (S) 

Boston  Record  &  American  (ME) 
Boston  Sunday  Advertiser  (S) 
Brockton  Enterprise-Times  (E) 
Cape  Cod  Standard-Times, 
Hyannis  (E) 

Fall  River  Herald  News  (E) 
Fitchburg  Sentinel  (E) 
Framingham  News  (E) 

Gloucester  Times  (E) 

Greenfield  Recorder-Gazette  (E) 
Haverhill  Gazette  (E) 

Holyoke  Transcript  (E) 

Lawrence  Eagle-Tribune  (ME) 
Lowell  Courier-Citizen  and 
Evem'ng  Leader  (M&E) 
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editor:  ^'publish 


OTlourke  Urges 
Analysis  of  All 
Dept.  Operations 


ICMA  Chief  Tells  How 
Circulators  Can  Attain 
Greater  Efficiency  < 

By  GEORGE  A.  BRANDENBURG 


Circulation  managers  need  to  make 
a  more  careful  analysis  of  the  work 
expected  of  each  individual  unit  of 
their  op>e  ration 


at- 


Clem  D.  O'Rourke 


and  results 
tained,  if  news¬ 
paper  circula¬ 
tion  depart¬ 
ments  are  to 
operate  efficient¬ 
ly,  said  Clem  D. 
O’Rourke,  Cleve¬ 
land  Press,  pres¬ 
ident  of  ICMA, 
in  a  recent  in¬ 
terview  with 
Editor  &  Pub¬ 
lisher.  Discuss¬ 
ing  the  need  for 


her  of  publishers  who  expect  their 
circulation  managers  to  operate  effi¬ 
ciently,  yet  do  not  give  them  an  itemi¬ 
zation  of  expenses  charged  to  tliat 
department,  nor  the  receipts  credited 
to  circulation.  •,  - 

“How  they  can  expect  the  circula¬ 
tion  manager  to  do  an  efficient  job,  or 
t  )  increase  revenue  from  the  depart¬ 
ment  over  which  he  is  supposed  to  bo 
responsible  without  giving  him  this 
brsic  knowledge  from  which  he  would 
have  to  work  is  beyond  me,”  he  de¬ 
clared. 

“No  method  has  ever  been  found  to 
save  money  in  operating  costs  with¬ 
out  first  analyzing  the  money  which 
is  being  spent,”  he  continued.  “Like¬ 
wise,  there  is  little  desire  on  the  part 
of  the  circulation  manager  to  elimi¬ 
nate  waste  or  even  to  increase  rates 
unless  he  has  the  actual  figures  to 
show  what  such  changes  would  ac¬ 
complish.” 


culation  lake  forms  which  tend  to  in¬ 
spire- confidence  in  the  newspaper. 


Staging  "Presidantial"  Drive 
SPEAKING  OF  presidential  activities, 
462  carrier-salesmen  of  the  Rock¬ 
ford  (Ill.)  Star  and  Register-Republic 
are  engaged  in  a  “Presidential”  sales 
contest.  Large  red,  white  and  blue 
“Me  for  President”  buttons  blossomed 
out  in  Rockford  and  six  surrounding 
towns  as  the  boys  sought  to  nominate 
candidates  for  president  and  vice- 
president. 


Mueller  Addresses 
Safety  Council 


JOSEPH  J.  CANAVAN 


How  He  Got  His  Start 

FRANK  R.  BRAILSFORD,  circulation 
manager,  Lawrence  (Mass.)  Eagle 
and  Evening  Tribune,  started  news¬ 
paper  work  “via 


Joseph  J.  Canavan,  52,  chairman  of 
the  New  York  State  Board  of  Parole 
whof  went  into  government  service 
after  25  years  as  a  New  York  news¬ 
paperman,  died  suddenly  at  80  Centre 
Street,  New  York,  Oct.  10,  of  a  heart 
attack.  Canavan  had  worked  on  the 
Brooklyn  Eagle,  the  Herald  and  the 
Morning  Sun  and  had  been  night  city 
editor  of  the  World  for  seven  years 
when  he  took  the  state  office  in  1929. 


smoother  operations  of  all  the  com¬ 
ponent  units  of  a  newspaper’s  circula¬ 
tion  department,  Mr.  O’Rourke  stated: 

“It  has  been  proven  on  many  opera¬ 
tions  that  the  time  it  takes  to  com¬ 
pletely  analyze  what  every  single 
person  in  the  circulation  department 
is  doing  for  every  minute  of  the  time 
he  or  she  is  supposed  to  be  working, 
will  brin^  to  light  many  obsolete 
methods  and  much  wasted  time.” 

Favors  Complete  Checkup 
Mr.  O’Rourke  believes  that  such  an 
analysis  should  go  through  the  entire 
circulation  operation,  including  truck 
upkeep  and  delivery;  mailing  room; 
out-of-town  dispatching;  clerical  help 
in  the  office;  district  or  branch  men; 
street  boys  at  every  location  and  car¬ 
rier  boys  on  every  route;  supervisors 
and  promotional  efforts. 

"The  necessity  of  publishers’  de¬ 
mands  for  definite  revenue  from  their 
circulation  departments  and  the  ef¬ 
fects  of  legislation  on  our  operation 
are  only  two  conditions  which  have  so 
vitally  changed  circulation  operation 
over  the  past  10  years,”  he  said,  “as 
to  make  such  a  thorough-going  analy¬ 
sis  necessary  to  keep  up  with  the 
trend  of  the  times.” 

Surprises  in  Store 
Mr.  O’Rourke,  who  along  with  other 
circulation  executives  in  Cleveland 


the  back  door 
route.”  He  ex¬ 
plains  he  began 
as  a  carrier  boy, 
adding  “we  were 
then  called 
newsboys  and 
entered  the 
pressroom  to 
purchase  papers 
by  way  of  the 
back  alley.” 

Mr.  Brails- 
ford’s  first  regu¬ 
lar  newspaper 


AD  MAN  DIES 

Charles  T.  Johnstone,  advertising 
executive,  died  of  a  stroke  Tuesday 
in  his  home  in  Jamaica,  L.  I.,  at  the 
age  of  69.  Mr.  Johnstone,  who  was 
president  of  Redfield-Johnstone,  Inc., 
had  long  been  identified  with  adver¬ 
tising  in  the  proprietary  medicine 
field. 


CiiicAUO,  Oct.  8— There  is  still  bull-  ' ; 
headed  resistance  and  scornful  indif-^ 
ference  by  the  public  to  the  presen:  ') 
style  of  traffic  safety  education.  Har-  'y' 
old  L.  Mueller,  associate  editor  of  the*'^ 
Oklahoma  City  Daily  Oklohaman  ana 
Times  and  president  of  the  Oklahoma 
State  Safety  Council,  declared  hen 
today  in  addressing  the  29th  Nationa; 
Safety  Council  Congress.  More  that 
10.000  are  in  attendance  at  tlie  annva 
conference  covering  every  phase  oi 
safety  education.  ' 

Mr.  Mueller,  in  addressing  the 
Street  and  Highway  Traffic  Section 
today,  Sciid: 

“We  need  enforcement  first  and  ther 
engineering  and  education.  People 
want  to  know  who’s  telling  them  how 
they  should  drive  their  automobile 
...  As  a  newspaper  editor,  I  know 
that  there  are  but  two  kinds  of  storie- 
which  have  a  deterrent  effect  on  care¬ 
less,  reckless  and  illegal  driving— those 
that  report  strict  enforcement  and 
those  that  relate  to  the  sordid  detai' 
Ilf  bloody  accidents. 

“I  hate  to  think  we  have  to  kill 
somebody  in  gruesome  fashion  evCTv 
day  or  so  and  spread  the  story  across 
the  pages  of  our  newspapers  to  scare 
readers  into  decent  driving.  There 
is  a  weakness,  too,  in  the  horror  type 
ot  accident  story  from  the  standpom; 
of  education.” 
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Frank  R.  Braiisford 


have  had  to  revamp  their  methods  of 


employment  began  in* the  business  of¬ 
fice  of  the  publication  with  which  he 
has  been  associated  for  the  past  27 
years.  At  the  start,  his  duties  in¬ 
cluded  circulation,  advertising  and 
reportorial  assignments.  Referring  to 
his  early  experience  in  circulation 
work,  he  wrote: 

“My  first  active  part  in  circulation 
building  began  during  a  bicycle  sub¬ 
scription  contest  when  our  competitor 
followed  our  announcement  a  few 
days  later  with  a  similar  one.  Com¬ 
petition  at  that  time  was  keen  and 
both  local  papers  boasted  of  circula¬ 
tion  figures  around  10,000.  We  gave 
out  100  bicycles  compared  to  the  op¬ 
position  eight,  during  the  contest  pe¬ 
riod  for  25  new  subscribers  per  bi¬ 
cycle,  which  resulted  in  giving  us  an 
excellent  circulation  advantage.  Cir¬ 
culation  activities  continued  to  give 


distribution  as  a  result  of  Cleveland  our  publication  an  even  more  decided 

advantage  until  our  competitor  dis- 


newspapers  deciding  to  eliminate  cor¬ 
ner  salesmen,  pointed  out  that  amaz¬ 
ing  facts  are  frequently  brought  to 
the  attention  of  circulation  managers 
when  such  analyses  are  made.  “One 
often  finds  each  unit  operating  so  dif¬ 
ferently,”  he  explained,  “that  virtu¬ 
ally  each  unit  is  a  circulation  depart¬ 
ment  in  itself. 

“I  mean  by  this  that  each  street 
supply  man,  district  man  or  branch 
man,  maybe  because  he  has  been 
more  or  less  successful,  is  permitted 
to  establish  his  own  personal  ideas  of 
operation  in  his  territory  to  the  ex¬ 
tent  they  are  almost  entirely  in  con¬ 
flict  with  those  which  are  in  operation 
in  other  territories.  This  condition 
can  result  in  nothing  but  confusion 


continued 
back.” 


publication  a  few  years 


How  a  Publish  <>1  Sees  It 
WAYNE  D.  McMURRAY, 
manager,  Asbury 


on  any  days  when  this  individual  is 
not  on  the  job.  When  every  similar 
job  is  done  in  a  uniform  way  and 
substitutes  are  given  the  same  train¬ 
ing  you  have  a  continual,  not  a  spas¬ 
modic  operation  which  is  bound  to  be 
productive.” 

The  ICMA  president  also  referred 
to  another  condition,  which  he  said 
had  at  times  astounded  him:  the  num- 


general 
Park  Press  and 
president  New  Jersey  Press  Associa¬ 
tion,  in  a  recent  address  before  the 
ISCMA,  stressed  the  importance  of 
the  circulation  department,  asserting 
that  circulation  managers  are  often 
better  judges  of  reader  interest  than 
are  city  editors.  He  urged  that  news¬ 
papers  develop  a  system  of  confer¬ 
ences  among  their  department  heads 
so  that  the  news  room  might  have  the 
benefit  of  ideas  offered  by  the  circu¬ 
lation  and  advertising  departments. 

While  advocating  that  newspapers 
should  seek  to  get  all  of  the  profitable 
circulation  possible,  he  asserted  they 
should  not  go  too  far  afield  and  solicit 
circulation  in  areas  outside  their  le¬ 
gitimate  field  of  influence.  Such  cir¬ 
culation,  he  said,  is  of  little  or  no 
benefit  to  the  advertiser  and  hence  of 
little  profit  to  the  newspaper.  He  also 
urged  that  methods  of  obtaining  cir- 


A  (IRCULATION  AND  GOOD-WILL 
IDEA  THAT  HAS  UNCLE  SAM'S 
APPROVAL— 


An  awakened  America  turns  proudly  patri¬ 
otic,  and  here  is  your  opportunity  to 
advance  a  vital  cause,  unselfishly,  yet  with 
deserved  rewards. 


It  is  possible  for  you  to  secure  highly  artistic  facsimile 
reproductions  of  the  DECLARATION  OF  INDEPENDENCE, 
printed  on  6()-lb.  handsome  Parchment  Stock,  from  specially- 
etched  copper  plates,  made  from  the  original  in  the  Library 
of  Congress.  Actual  size —  16V2-21V2  •  •  •  L>ig»  beautiful,  im¬ 
pressive,  clearly  legible  ...  a  LIVING  story  in  the  LIVING 
signatures  of  those  whose  courage  conceived  it. 


Every  reader  on  your  paper  will  respond  to  an  tipportunity 
to  possess  a  copy.  Libraries  report  unceasing  interest  in  a 
message  of  life,  liberty  and  pursuit  of  happiness,  as  con¬ 
ceived  bv  a  nation's  forefathers. 


HOW  YOU  CAN  USE  IT— PATRIOTICALLY 
and  with  PROFIT. 

.  .  Offered  at  a  modest  sales  price — far,  far  less  than  cost. 
.  .  Free  with  a  month's  renewal  .  .  .  carrier  boy  prize. 

Tie-up  with  City  News  Room.  Copies  presented  to  teachers, 


schools,  honor  pupils. 

Declaration  of  Independence  Contests  .  .  .  stories  of 
historic  interest  .  .  .  the  bulwark  of  Democracy. 

Tie-in  with  local  Posts  of  American  Legion  .  .  .  veterans  of 
foreign  wars,  etc.  For  use  by  merchants  in  windows  .  .  • 
and  a  COPY  IN  EVERY  HOME. 


Exclusive  to  ONE  PAPER  in  EVERY  TOWN.  Available  in  any 
quantity  overnight.  Economically  priced  for  a  PURPOSE,  not  a  PROFIT. 
Imprints  free,  with  name  of  your  paper  on  the  parchment.  Free  mats, 
— free  promt>tion  service.  Wire  or  write  for  prices  and  samples. 
So  far,  demand  has  been  extraordinarily  large.  ACT  AT  ONCE. 


WM.  C.  POPPER  &  CO. 

148  Lafayette  St.,  New  York.  N.  Y. 
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1 19  Advantages  of  Dailies 
iListed  in  Ad  Bureau  Book 


NINETEEN  ADVANTAGES  are  given 
an  advertiser  through  use  of  news¬ 
paper  advertising,  according  to  “The 
Newspaper  as  an  Advertising  Me- 


V8%;  radio,  7%;  magazines,  7%;  out¬ 
door,  3%;  don’t  know,  etc.,  5% 

The  book  contains  170  pages  and 
measures  5%  by  8*/^  inches.  It  is  di- 


dium,”  issued  Oct.  11  by  the  research  vided  into  seven  major  sections:  His- 


and  promotion  department  of  the 
Bureau  of  Advertising,  AN PA.  The 
volume  constitutes  a  handbook  of  the 
newspaper  in  North  America,  and  de¬ 
scribe  its  beginnings,  its  growth,  its 
services  to  the  public,  and  its  use¬ 
fulness  to  buyers  of  advertising. 

15  Advantages  to  Advertiser 

With  newspapers,  it  is  stated,  an 
advertiser  can: 

1.  Reach  the  largest  number  of  his 
potential  customers; 

2.  Get  his  message  to  the  whole 
family; 


MARKER  PROVES  GREELEY  DID  "GO  WEST" 

HORACE  GREELEY,  famed  New  York  Tribune  editor  of  the  19th  Cmtury, 
apparently  took  to  heart  his  advice  to  “go  west”  and  landed  at  Eagle 
Harbor,  Mich.,  Jime  15,  1847.  This  fact  was  brought  to  light  recently  by 
Homer  Guck,  former  publisher  of  the  old  Chicago  Herald  &  Examiner,  now 
resident  of  Eagle  Harbor  ip  the  copper  mining  section  of  upper  Michigan. 
Mr.  Guck  writes  that  Greeley  landed  in  front  of  the  door  of  his  cottage  on 
Lake  Superior.  He  enclosed  a  picture  of  an  Eagle  Harbor  marker  which 
states  Greeley  came  there  on  the  Independence,  “the  first  propeller  boat  on 
Lake  Superior.  It  had  a  maximum  speed  of  5  miles  per  hour.  That  night, 
Greeley  reported,  the  harbor  was  frozen  over  for  some  distance  from  shore. 
There  was  no  dock  and  oxen  he  had  brought  from  Detroit  were  thrown 
overboard  to  swim  ashore.”  Mr.  Guck  adds  that  Greeley  had  a  large  per¬ 
sonal  investment  in  one  of  the  copper  mines  at  the  Delaware  location,  six 
miles  north  of  Eagle  Harbor.  “He  came  up  to  see  what  it  looked  like  and 
stayed  on  to  write  his  memoirs,  so  the  local  people  say,”  writes  Mr.  Guck. 

COL.  HERRON  RETIRED  FROM  RESERVE  COMMAND 

WASHINGTON,  D.  C.,  Oct.  7 — Col.  Leroy  W.  Herron,  advertising  director  of 
the  Washington  Star,  has  been  retired  as  commanding  officer  of  the  313th 
Field  Artillery,  reserve,  a  unit  he  organized  20  years  ago,  but  at  a  farewell 
dinner  his  military  organization  passed  unanimously  a  resolution  “that  Col. 
Ijeroy  W.  Herron  be  made  honorary  colonel  of  the  313th  Field  Artillery  for¬ 
ever.”  “They  weren’t  going  to  let  the  colonel  retire  just  because  some 
Army  medico  thought  he  was  through,”  was  the  explanation.  Col.  Herron 
served  in  the  Spanish-American  War  and  was  present  when  the  Spanish 
Army  surrendered.  He  was  a  major  of  the  110th  Field  Artillery  in  France, 
and  has  been  an  officer  of  the  District  National  Guard. 


tory.  Editorial,  Circulation,  Advertis¬ 
ing,  Specific  Advantages,  Case  His¬ 
tories  and  the  Bureau  of  Advertising. 

In  addition  there  is  a  check  list  of 
sources  for  advertising  and  market 
data,  a  double-page  spread  summariz¬ 
ing  important  facts  and  figures  on  the 
medium  as  a  whole,  and  a  five-page 
index.  A  part  of  the  foreword  is  de¬ 
voted  to  describing  the  services  of  ad¬ 
vertising  in  general. 

The  editorial  chapter  describes  the 
place  of  the  newspaper  in  every¬ 
day  life  and  its  importance  to  the  ad¬ 
vertiser.  The  special  services  that 

3.  &lect  markets  that  offer  the  best  newspapers  render  their  readers  is  one 

opportunities;  of  the  subjects  discussed. 

4.  Check  advertising  costs  against  The  chapter  on  newspaper  circula- 

ssles  market  by  market;  tion  presents  detailed  information  on  - - - 

5.  Give  his  advertising  copy  a  local  the  number  of  weekday  and  Sunday  is  the  amount  of  money  spent  by  peo- 

touch,  a  home-town  flavor  in  each  newspapers  in  the  United  States  and  pie  of  the  United  States  and  Canada 
market;  Canada,  and  their  circulation,  the  for  their  daily  newspapers— $400,000,- 

6.  Get  quick  results  in  today’s  news-  number  of  tabloid  newspapers  and  000.  It  is  disclosed  that  50,000,000  let- 

papers;  their  circulation,  etc.  The  chapter  also  ters  are  written  to  editors  every  year 

7.  Hme  his  advertising  to  meet  the  includes  data  on  the  growth  of  news-  by  newspaper  readers, 

immediate  problem  and  changing  con-  paper  circulation  in  the  United  States 
ditions;  and  Canada  since  1919,  the  relation- 

8.  Build  good-will  and  prestige  as  ship  between  retail  sales  and  newspa- 

well  as  sales;  per  circulation,  number  of  newspaper 

9.  "He  his  advertising  message  in  readers  per  copy,  and  the  effect  of  .  . 

with  the  news  of  the  moment,  thereby  “big  news”  on  newspaper  circulation  the  New  York  ^mes  fir^  began  writing  wheri  he  ^came 

making  it  more  effective;  and  on  the  reading  of  newspaper  ad-  Square  New  York,  editor  of  the  New  London  (Conn.) 

10.  niustrate  his  product  and  its  vertisements.  Numerous  charts  illus-  ^icd  of  heart  disea^  Wednesday  m  Telegraph  in  1910.  He  also  worked 

^gjjt  St.  Vmcent  s  Hospital,  New  York,  after  - - '  - - - 

11.  Tell  where  to  get  his  product;  The  chapter  on  advertising— largest  ®  illness.  He  was  45  years 

12.  Gain  deder  distribution  and  the  book— defines  the  different  , 

dealer  cooperation;  types  of  newspaper  advertising*  sup-  Tj/^xxrrv 

13.  Tell  his  story  every  day,  or  as  plies  figures  on  retail,  national  and  alUWtl  V ColCtL/ 

frequently  as  necessary  to  drive  his  classified  advertising  expenditures,  Walter  Howey,  editor-in-chief  of 

message  home;  (|Uotes  important  retail  and  national  Hearst  papers  in  Boston  has  returned  subscription  rates  from  90  cents  to 

14.  Test  his  advertising^  in  any  given  advertisers  on  their  experiences  in  to  his  job  after  a  successful  operation  $1.00  per  month  daily  and  Sunday, 

area  before  releasing  it  nationally;  newspapers,  gives  figures  on  the  performed  at  Mt.  Sinai  Hospital,  New  and  from  65  to  75  cents  per  month 


SIGN  BUILDER  DIES 

Francis  E.  J.  Wilde,  who  invented 
and  built  the  electric  moving  letter 


F.  P.  LATIMER 

Hartford,  Conn.,  Oct.  9 — Frederick 
P.  Latimer,  editorial  writer  for  the 
Hartford  (Conn.)  Times  since  1926, 
died  Tuesday  night  at  his  home  here. 
He  was  64  years  old.  He  had  recent¬ 
ly  been  ill,  but  appeared  in  the  best 
of  health  Tuesday  afternoon  and  had 
written  his  usual  daily  column  before 
going  out  for  an  automobile  ride.  He 


for  several  years  on  the  New  York 
Mail. 

RAISES  "SUB"  RATES 

The  Houston  (Tex.)  Post,  Oct.  1 
annoimced  an  immediate  increase  in 


15.  Do  all  this  at  a  lower  cost  than  sources  of  newspaper  revenue,  lists  York, 

with  any  other  medium;  national  advertising  expenditures  in 

16.  Get  local  merchandising  assis-  newspapers  by  classifications  in  1939, 

twee  and  local  market  information  the  100  largest  national  newspaper 

from  local  newspapers;  advertisers  and  their  1939  expendi- 

17.  Get  big  results  with  small  bud-  tures  in  that  medium.  Following  a 
gets  through  effective  use  of  small  discussion  of  newsp>ap>er  advertising 

rates  and  costs,  figures  are  given  on 

18.  Provide  a  news  background;  costs  of  advertising  in  weekday  and 

19.  Ayoid  waste  effort  by  concen-  Sunday  newspapers,  broken  down  by 


daily  only. 


^fltank 


\jcu, 


trating  his  product  where  it  can  be 
sold. 

“Media  preference  suiweys  among 
dealers  in  many  different  lines  have 
repeatedly  established  newspapers  as 
the  favored  medium  not  only  for 


States,  territories,  and  city-size 
groups. 

Advertising  Successes  Shown 

The  importance  of  careful  selection 
of  markets  is  pwinted  out,  with  de¬ 


sales,  but  for  buUding  prestige  and  failed  fif^es  on  how  markete  differ 
creating  inquiries,”  the  volume  states  ^  certam  parts  of  Ae  United  States, 
in  presenting  results  of  two  such  sur-  The  advert^ing  chapter  concludes 
veys  conducted  recently  by  the  Mar-  ^th  a  detailed  surn^y  of  some  of 
ket  Research  Corporation  of  Amer-  the  finding  of  “I^e  Contouing 
ica.  New  car  dealers  in  Buffalo  were  Study  of  Newspaper  Reading, 
asked  what,  in  their  opinion,  was  the  Additional  chapters  include  the  spe- 
niost  effective  advertising  medium  and  cific  advantages  of  the  medium,  and 
voted  as  follows:  examples  of  advertisers  who  have 

,  .  1  _  .  _  .  put  them  to  good  use.  The  latter  are 

ftir  in  Uad  As  SaUt  Producur  presented  in  case  history  fom.  There 

On  building  prestige:  Newspapers,  are  12  case  histories  of  national  ad- 
36%;  radio  32%,  magazines  17%,  out-  vertising  successes  in  newspapers,  and 
door  9%;  don’t  know,  etc.  6%.  an  equal  number  of  retail  advertising 

On  creating  inquiries:  Newspapers,  successes,  with  specific  data  on  each. 
61%;  radio,  24%;  magazines,  5%;  out-  The  double-page  spread  at  the  end 
'k)or,  2%;  don’t  know,  etc.,  8%.  of  the  book  highlights  some  of  the 

On  producing  sales:  Newspapers,  facts  presented  in  greater  detail  else- 
32%;  radio,  26%;  magazines,  12%;  where  in  the  volume,  and  also  con- 
outdwir,  2%;  don’t  know,  etc.,  8%.  tains  some  interesting  facts  on  the 
Major  electrical  household  appliance  newspaper  industry  such  as  the 
“Calers  (except  department  stores  amount  of  newsprint  consumed  by 
fnd  dealers  handling  only  radios)  in  daily  newspapers  in  the  United  States 
l^nsas  City  answered  as  follows  in  a  in  1939;  amount  of  special  rotogravure 
similar  survey:  paper  used;  amount  of  ink  used;  num- 

On  creating  inquiries:  Newspapers,  ber  of  type-setting  machines  used; 
'6%;  radio,  12%;  magazines,  8%;  out-  number  of  workers  employed  and 
door,  2%;  don’t  know,  etc.,  2%.  amount  paid  to  them  in  wages  and 

On  producing  sales:  Newspapers,  salaries.  Also  included  in  this  spread 


CHICAGO  TRIB! 

. . .  And  especially  you,  Col.  McCormick, 
for  evolving  the  famous  American  Fashions 
Contest.  For,  from  among  over  12,000  entrants, 
your  judges  awarded  Honorable  Mentions  to 
Gertrude  Dwyer  and  “Dotti". . .  who  are  both 
doing  women's  fashion  features  for  ESQUIRE 
Features,  Inc. 

.  .  .  So,  American  fashion' wise  editors,  if 
you  want  to  see  fashion  features  that  have  won 
honorable  mentions  on  many  a  woman's  page, 
write  or  wire: 

Ssijulle  'features, 

919  NORTH  MICHIGAN  AVENUE  •  CHICAGO 
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"Visualization"  Plan 
Chief  ABC  Topic 

continued  from  page  5 


the  board,  American  Association  of 
Advertising  Agencies,  and  president, 
Benton  &  Bowles,  Inc. 

At  the  annual  ABC  luncheon 
Thursday  noon,  Henry  Napier  Moore, 
editor  of  Maclean’s  magazine,  Toronto, 
Canada,  and  former  correspondent  for 
the  Australian  Press  Association  and 
the  London  Daily  Express,  will  be  the 
principal  speaker.  His  subject  will 
be  “The  ABC  of  the  NAC  (No^ 
American  Co-Operation).”  Joining 
with  ABC  members  at  the  limcheon 
will  be  the  Chicago  Federated  Adver¬ 
tising  Club.  The  luncheon  will  be 
held  in  the  grand  ballroom  of  the 
Stevens. 

Us*  of  AlC  Reports 

Thursday  afternoon  will  be  devoted 
to  divisional  meetings.  Aside  from  the 
major  proposal  before  the  newspaper 
group,  no  other  special  topics  are 
scheduled  for  discussion.  The  adver¬ 
tiser  members,  however,  will  have  an 
opportimity  to  hear  J.  O.  Carson,  ABC 
director  and  member  of  the  advertis¬ 
ing  department  of  the  H.  J.  Heinz  Co., 
lead  a  discussion  regarding  the  use 
of  ABC  reports.  Mr.  Carson  will 
demonstrate  the  practical  use  that  his 
company  makes  of  ABC  reports  in 
the  selection  of  media  to  carry  Heinz 
advertisements.  Mr.  Carson  will  take 
typical  newspaper  audit  reports  and 
analyze  them  from  the  standpoint  of 
values  based  on  actual  market  re¬ 
quirements. 

On  Friday  morning  the  final  general 
business  session  of  the  ABC  conven¬ 
tion  will  be  held  at  which  time  the 
chairmen  of  the  various  divisions  will 
make  their  reports  and  recommenda¬ 
tions. 

James  N.  Shryrock,  ABC  managing 
director,  announced  this  week  that 
Bureau  membership  is  at  a  new  all- 
time  high,  totaling  2,052.  As  of  Sept. 
25,  ABC  membership  included  274 
advertisers;  134  advertising  agencies; 
1,094  newspapers;  224  magazines;  56 
farm  papers,  270  business  papers.  He 
said  advance  inquiries  indicated  a  rec¬ 
ord  attendance  at  next  week’s  con¬ 
vention. 

The  NAEA,  meeting  at  the  Black- 
stone  on  Monday  and  Tuesday  of  next 
week,  will  hear  prominent  speakers 
on  a  wide  range  of  subjects  relating 
to  newspaper  advertising  problems. 
President  C.  E.  Phillips,  Rockford 
(Ill.)  Morning  Star  and  Register- 
Republic,  will  preside  over  a  well- 
balanced  program,  details  of  which 
were  announced  in  EIditor  &  Publisher 
for  Oct.  5.  As  an  added  attraction, 
NAEA  will  feature  a  “mystery  man” 
as  Monday’s  luncheon  speaker. 

On  Tuesday,  Victor  Lowrie,  media 
director  in  the  Chicago  office  of  Mc- 
Cann-Erickson,  Inc.,  will  be  the 
luncheon  speaker. 

Other  NAEA  Speaker* 

In  addition  to  the  speakers  previ¬ 
ously  annoimced,  NAEA  members 
will  hear  L.  H.  McLeod,  district  man¬ 
ager,  Lever  Bros.,  speaking  on  “A 
District  Manager  Looks  at  Advertis¬ 
ing  Solicitors”;  Wilder  Breckenridge, 
sales  manager.  Bureau  of  Advertising, 
ANPA,  will  present  the  latest  review 
of  the  continuing  studies  of  newspa¬ 
per  reading  habits;  Don  Bridge,  New 
York  Times,  will  head  a  panel  of 
“experts”  to  answer  questions  during 
an  “Information  Please”  quiz  period; 
Horace  F.  Brodie,  Pontiac  (Mich.) 
Press,  will  discuss  “How  to  Sell  Color 
Advertising”;  and  Ben  Wood,  manag¬ 
ing  director.  Tea  Bureau,  will  be  a 
guest  speaker. 


pected  to  join  with  Inlanders  for  the 
two-day  meeting  at  the  Shemum, 
Oct.  15-16.  Included  on  the  program 
will  be  timely  subjects,  ranging  from 
newspaper  public  relations  to  the  40- 
hcur  week,  along  with  an  advertising 
forum.  Arthur  T.  Robb,  editor  of 
EIditor  &  Publisher,  will  deliver  the 
Tuesday  luncheon  address.  His  sub¬ 
ject  will  be  “The  Public  Relations  of 
Our  Newspapers.”  On  Wednesday 
noon,  the  Inland  will  honor  Charles 
H.  Dennis,  editor  emeritus  of  the  Chi¬ 
cago  Daily  News.  President  Clinton 
F.  Karstaedt,  Beloit  (Wis.)  News,  will 
preside  at  the  convention.  The  com¬ 
plete  Inland  program  appeared  in 
E.  &  P.  for  Oct.  5. 

Included  among  the  other  groups 
meeting  in  Chicago  next  week  will  be 
the  annual  convention  of  the  Agri¬ 
cultural  Publishers  Association  at  the 
Stevens  Hotel,  Oct.  16. 


a  committee  headed  by  George  Bur- 
bach,  St.  Louis  Post-Dispatch,  and  the 
Fcur-A’s  newspaper  committee  is 
scheduled.  Likewise,  the  Bureau  of 
Advertising  Expansion  Advisory  Com¬ 
mittee  will  hold  a  dinner  meeting 
Tuesday  evening.  On  Wednesday 
night,  the  Bureau  of  Advertising  Com¬ 
mittee  in  Charge  will  convene  for  a 
dinner  meeting.  Thursday  night,  di¬ 
rectors  of  the  International  Circula¬ 
tion  Managers  Association  will  meet. 

As  a  new  and  added  feature,  ABC 
Week  will  come  to  a  close  Friday 
night  when  Chicago’s  advertising  fra¬ 
ternity  stages  its  first  Advertising 
Men’s  Gridiron  Dinner  in  the  grand 
ballroom  of  the  Stevens.  This  event 
is  billed  as  “hellzapoppin”  session, 
patterned  after  the  famous  Gridiron 
Club  dinners  in  Washington,  D.  C. 
S.  E.  ’Thomason,  Chicago  Times  pub- 


whicb  there  is  another  newspaper  member  and 
such  circulation  claim  amounts  to  15%  of  the 
nec  paid  circulation  of  the  local  member,  the 
Audit  Bureau  of  Circulations  shall  be  re¬ 
quired  to  break  down  this  circulation  on  a  net 
paid  basis,  provTiled  that  a  specific  request  is 
made  to  the  Bureau  by  the  member  newspaper 
located  in  the  municipality  for  which  this 
breakdown  is  required.  This  request  must  be 
made  at  least  ninety  days  before  the  close  of 
the  next  annual  audit  period  and  the  break¬ 
down  shall  be  made  by  the  Bureau’s  auditor 
and  embodied  in  the  Audit  Report  as  a  sup¬ 
plement  to  Par.  25. 

“(b)  If  the  circulation  of  one  newspaper  is 
broken  down  as  provided  for  in  Paragraph  (a) 
a  similar  breakdown  shall  be  made  at  the  same 
time  for  each  other  member  newspaper  in  the 
same  city. 

“(c)  If  the  member  requesting  the  break¬ 
down  questions  the  accuracy  of  the  breakdown 
as  shown  by  the  Audit  Bureau  of  Circulations' 
figures  and  published  in  the  Audit  Report  the 
rules  governing  outside  investigations  shall 
appy.” 


^C.  cll 

State 

County 

Town 

iCiUFOR 

■  bOS  a: 

Burban 
Eagle  1 
••Glen< 
•Set  Clr 
Siaber 
rcRcnta 
Stun 
La  Orel 
Kontro 
Sunlani 
Toions 
Veroug 
Under: 


Unfair  Compariient 

The  small  town  publishers  felt  that 


lisher,  will  serve  as  toastmaster  and  _  _  _ o 

On  Tuesday  evening  a  joint  dinner  chief  heckler  for  the  occasion  which  their  request  was *jiKt"*arjming 
n.eeting  of  the  NAEA.  represented  by  wUl  attract  1,500  guests.  the  metropolitan  papers’ were  claiming 

— ^  circulation  in  the  small  towns  and 
but  they  can  also  be  used  in  imder-  comparisons  made  were  un- 


ABC  Committee's 
Explanation  of 
"Visualizing"  Plan 


standing  what  use  can  be  made  of  this  contended  that  their  fig- 


Many  newspaper  publishers,  other 
than  members  of  the  Inland,  are  ex- 


Following  is  an  explanation,  pre¬ 
pared  by  the  ABC  Committee  on  Visu¬ 
alizing  Newspaper  Circulation,  of  the 
proposed  plan  which  would  relate 
newspaper  circulations  by  counties  to 
the  number  of  families  in  each  county, 
to  be  submitted  for  consideration  by 
the  membership  at  next  week’s  Audit 
Bureau  of  Circulations  convention  in 
Chicago: 

Ever  since  the  proposal  of  two  years 
ago  to  include  a  map  in  the  reports 
of  the  Bureau  was  found  by  the  news¬ 
paper  division  to  be  impractical,  your 
board  of  directors  has  been  endeavor¬ 
ing  to  find  some  method  whereby  the 
newspaper  reports  would  make  more 
usable  certain  information  which  is 
already  in  the  reports,  namely,  the 
circulation  of  newspapers  by  city 
zones  and  by  coimties. 

In  working  out  the  plan  now  sub¬ 
mitted  the  board  has  eliminated  the 
features  in  the  previous  plan  which 
the  newspapers  found  impractical. 

To  Add  Caatas  Figure* 

In  Par.  25  of  the  Audit  Report  of 
Newspapers,  directly  under  the  total 
gross  draw  for  each  county,  it  is  pro¬ 
posed  to  add  the  “net  paid  circulation 
for  the  county,  the  number  of  fam¬ 
ilies  in  that  county,  as  shown  by  the 
most  recent  U.  S.  census  report,  and 
the  percentage  that  this  net  circula¬ 
tion  is  of  the  number  of  families  in 
the  county.”  This  net  circulation  to 
be  obtained  by  reducing  the  gross 
draw  for  the  county  on  the  individual 
day  shown  in  Par.  25  by  the  percent¬ 
age  shown  in  the  first  paragraph  of 
Par.  25. 

’This  same  information  shall  be 
shown  on  all  reports  for  the  city  zone. 
(By  so  doing  the  concentration  of  the 
small  paper’s  circulation  in  its  own 
city  zone  will  be  clearly  shown  even 
though  its  city  zone  lies  inside  of  the 
coimty  in  which  a  metropolitan  paper 
is  published.) 

In  other  words,  if  the  gross  draw 
shown  in  the  Los  Angeles  Evening 
Herald  &  Express  report  for  the  12 
months  ending  March  31,  1939,  for 
Imperial  County  is  454,  the  net  is  ob¬ 
tained  by  deducting  3.37%  as  shown 
in  the  opening  paragraph  of  Par.  25, 
or  439  net. 

So  that  this  change  in  the  Audit 
Report  can  be  better  understood, 
sample  Audit  Reports  are  submitted 
herewith  for  the  Glendale  News-Press 
and  the  Los  Angeles  Herald  &  Ex¬ 
press.  They  not  only  show  what  in¬ 
formation  is  to  be  added  in  each  case 


additional  information 

Typical  Report* 

The  reports  on  Los  Angeles  and 
Glendale  are  used  as  an  example  be¬ 
cause  they  were  suggested  by  one  of 


ures  were  net,  which  they  were 
(Par.  8),  whereas  the  figures  in  their 
town  of  the  metropolitan  papers  were 
gross  (Par.  25). 

This  brief  history  discloses  (1)  that 


the  newspaper  members  of  the  board  the  request  of  the  newspapers  the 
as  typical,  not  only  of  a  large  metro-  “^®®*“Own  m  Par.  25  was  made  oblig- 


politan  daily  but  of  a  town  (Glen¬ 
dale)  the  corporate  limits  of  which 
are  entirely  within  Los  Angeles 
County  in  which  the  Herald  &  Elxpress 
is  published. 

To  appreciate  fully  that  the  present 
suggestion  of  the  visualization  com¬ 
mittee  is  only  an  attempt  to  make 
more  usable  the  information  which 
the  newspaper  publishers  themselves 
have  put  into  the  Audit  Report,  a 
brief  history  of  Par.  25  is  essential. 

PriorAo  1922  a  breakdown  in  Par.  25 
was  optional.  In  1921  Amon  Carter, 
publisher  of  the  Fort  Worth  Star- 
Telegram,  suggested  to  the  board  that 
the  breakdown  be  made  obligatory. 
His  proposal  was  rejected  by  the  board 
but  a  year  later  the  newspaper  divi¬ 
sion  at  the  1922  convention  passed  the 
following  resolution: 

“BE  IT  RESOLVED,  that  the  present  rule 
of  the  Bureau  which  leave  it  optional  for  the 
publisher  of  a  daily  newspaper  to  furnish  with 
his  annual  Audit  Report  a  list  of  towns  receiv¬ 
ing  twenty-five  or  more  copies  be  abrogated, 
and  it  shall  hereafter  be  mandatory  upon  all 
newspapers  to  supply  this  information.” 

From  that  time  until  1930  the  break¬ 
down  was  alphabetical  by  towns  hav¬ 
ing  25  or  more  copies.  Iliere  was  a 
division  by  states  but  no  classification 
was  made  by  counties. 

»y  CoantU* 

But  at  the  meeting  of  the  board 
held  Feb.  21, 1930,  John  Cowles  (presi¬ 
dent  of  the  Minneapolis  Star-Journal) 
proposed  that  the  listing  in  Par.  25  be 
shown  by  coimties.  ’The  motion  as 
passed  at  this  meeting  read  as  follows: 

“UPON  MOTION,  DULY  SECONDED, 
IT  WAS  UNANIMOUSLY  RESOLVED 
that  effective  with  the  period  beginning  July 
1,  1930,  the  list  of  towns  in  Par.  25  of  news¬ 
paper  Audit  Reports  be  arranged  alphabetically 
by  counties  instead  of  alphabetically  by  towns 
only  in  state  groupings,  as  it  is  now  shown.” 

Some  years  ago  the  small  town  pa¬ 
pers  aroimd  Los  Angeles  and  Chicago 
were  joined  by  the  small  publishers 
aroimd  Boston,  Toledo  and  perhaps 
other  cities  in  demanding  that  the 
metropolitan  papers  be  required,  on 
request,  to  give  their  breakdown  in 
the  towns  where  the  smaller  papers 
were  published  on  a  net  paid  basis 
instead  of  on  the  gross  draw  basis. 
’This  resulted  in  the  adoption  of  the 
following  rule,  which  was  passed  by 
the  board  at  its  Dec.  4,  1936,  meeting: 
‘CHAPTER  B,  ARTICLE  II,  SECTION  5: 
“(a)  When  a  newspaper  claims  circulation 
in  any  other  independent  corporate  munic¬ 
ipality,  inside  or  outside  its  own  city  zone,  in 
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atory  instead  of  optional;  (2)  that  at 
the  suggestion  of  John  Cowles  and 
others  the  breakdown  was  made  not 
only  by  towns  but  by  counties;  (3) 
that,  when  demanded,  metropolitan 
papers  must  show  their  net  paid  cir¬ 
culation  in  a  town  instead  of  the  gross 
figure  so  that  the  comparisons  bfr 
tween  the  circulation  of  the  local 
paper  and  the  metropolitan  paper  will 
be  on  the  same  basis,  namely,  net  paid. 

It  is  believed  that  the  proposed  plan 
will  make  the  preparation  of  news¬ 
paper  advertising  schedules  muA 
simpler  for  advertisers  and  advertis¬ 
ing  agencies  and  will  result  in  the  use 
of  increased  advertising  space  in 
newspapers. 

Moreover,  it  does  not  fix  arbitrarily 
any  area  for  any  community — that  is, 
for  any  newspaper;  it  will  enable  pub¬ 
lishers  to  show  advertisers  and  agen¬ 
cies  without  additional  effort  or  ex¬ 
pense  the  relation  between  their 
circulation  in  a  county  and  the 
number  of  families  as  shown  by  the 
census.  At  the  present  time  most 
large  advertisers  and  agencies  go  to 
considerable  expense  and  effort  to 
work  out  these  figures  showing  the 
relationship  between  a  newspaper’s 
circulation  and  the  number  of  fam¬ 
ilies  in  each  county.  ’The  cost  of  doing 
this  can  be  borne  by  large  advertisers 
and  agencies  but  not  by  smaller  ones. 
Anything  that  makes  the  use  of  news¬ 
papers  as  an  advertising  medium  eas¬ 
ier,  more  accurate  and  uniform  will 
increase  the  use  of  newspaper  adver¬ 
tising. 

Hew  Flan  Would  Oporate 

’This  explanation  of  the  proposed 
plan  is  submitted  to  the  newspaper 
members  of  the  Bureau  in  accordance 
with  a  resolution  passed  at  the  la^ 
meeting  of  the  Board. 

Committee  on  Visualizing  News¬ 
paper  Circulation:  B.  C.  Duffy, 
chairman;  D.  D.  Richards,  Stu¬ 
art  Peabody,  Eben  Griffiths, 
James  O.  Carson. 

Following  are  sample  Audit  Re¬ 
port  excerpts  to  show  how  the  pro¬ 
posed  plan  would  operate  in  the  case 
of  a  small  daily  and  a  large  metropoli¬ 
tan  daily  in  the  same  county: 

Note:  The  Grand  Total  shown  in  thh 
paragraph  U  2.01%  greater  than  the 
aze  net  paid  circulation  for  the  tw*i" 
months  endin*  March  31,  1939.  as  shown 
in  Paragraph  8. 
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•  These  are  net  circulation  flgrurrs  (grosa 
changed  to  agree  with  net  paid  average 
Paragraph  8)  for  comparison  with  romom 
of  families  and  showing  percentage  of  cow 


a 

Was 

I-EPI 

(Co 


OR  OCTOBER  12.  1940 


_ _  lor  each  county  aa  well  m  for  the 

IXaC.  city  zone  for  city  of  publication. 

jtite  Carriere 

County  and 

;  Town  Dealers  Mail  Total 

4cALirORKIA 

I  LM  ANGELES  COUNTY 

Burbank  234  234 

.  Eule  Rock  120  120 

••Glendale  12,327  12,327 

•!(et  Circulation  .  12,070 

Niaiber  of  Families  .  18,530 

rscentsKe  of  Net  Circulation  to 

Nomber  of  Families  .  65,10% 

U  Cresoental 


Montrose 
Sonland 
Tninnya 
Verouto  City, 
Cnder  26  copies 


695 


37 


596 


37 


ToUl  13,276  37  13,313 

•Net  Circulation  .  13,045 

Nsmber  of  Families  .  615,771 

PereentSKe  of  Net  Circulation  to 

Namber  of  Families .  2,12% 

••Includes  circulation  in  city  zone  as  de- 
Kiibed  In  Pararraph  12  (a). 
MISCELLANEOUS  COUNTIES 
Not  analyzed 

Under  25  copies  19  19 


13.332 


Total  in 

California  13,270  66 
Ali  OTHER  STATES 
MISCELLANEOUS  COUNTIES 
Not  analyzed 

Under  26  copies  20  20 

(Glendale  News-Press.  Glendale,  Calif.) 
Note:  The  Grand  Total  shown  in  this 
piracraph  is  3.37%  greater  than  the  aver- 
iis  net  paid  circulation  for  the  twelve 
months  ending  March  31,  1939,  as  shown 
in  Paragraph  8. 

••These  are  net  circulation  figures  (gross 
changed  to  agree  with  net  paid  average 
Paragraph  8)  for  comparistm  with  number 
of  families  and  showing  percentage  of  com- 
pariaon  (or  each  county  as  well  as  for  the 
ARC.  city  zone  for  city  of  publication. 
SUte 
County 

Town  Dealers  Mail 
CALIFORNIA 
IMPERIAL  COUNTY 
Brawley  136 

Calszieo  100 

*EI  Ontro  216 

Under  26  copies  2  2 


Total 


136 

100 

216 

4 


464 


430 

14,961 


Total  462 

"Net  Circulation  . 

Number  of  Families . 

Pweentage  of  Net  Circulation  to 

Number  of  Families .  2.93% 

LOS  ANGELES  COUNTY 
•Altadena  399  399 

•Arcadia  (included  in  Monrovia  circulation) 
(Listing  of  other  towns  eliminated  to 
save  space) 

Whittier  1.060  1.069 

Wilmington 
incl.  Ter¬ 
minal  Is.)  733  733 

Under  25  copies  144  14  168 


Total  236.637  36  236.673 

"Net  areolstlon  .  227,731 

Number  of  Families .  615,771 

Permtage  of  Net  CiKuIatlon  to 

Number  of  Famines .  36.98% 

iloi  Angeles  Evening  Herald  “and  Express. 

Loe  Angeles.  Calif.) 

Note:  Boldface  indicates  added  informa- 
non  under  the  progrased  new  plan. 


Justice  Arrests  Photog, 

Coniiseextes  Camera 

Minneapolis,  Oct.  7-A  Minneapolis  jy)  MANAGER  AT  21 


Brush-Moore's 
New  6%  Issue  Is 
Over-Subscribed 

Newspaper  Corporation 
Revises  Financial  Setup  .  .  . 
Owns  Seven  Papers 

Holders  of  Bnish-Moore  Newspapers, 
Inc,,  securities  have  over-subscribed 
the  corporation’s  new  6%  issue.  A 
plan  of  alloting  the  shares  for  the 
over- demand  among  the  present  pre¬ 
ferred  shareholders  and  bondholders 
is  being  worked  out. 

The  corporation’s  approved  plan  of 
refunding  obligations  calls  for  liqui¬ 
dation  of  the  present  5%  bonds  in  the 
amount  of  $2,000,000  through  a  bank 
loan  of  that  amount  at  4%%,  payable 
in  installments  over  a  15-year  period, 
and  an  exchange  of  the  present  7% 
first  and  second  preferred  issues  in 
the  amount  of  $2,100,000  for  a  single 
preferred  issue  in  the  same  amoimt 
bearing  6%  interest. 

All  bonds  are  to  be  called  for  pay¬ 
ment  Nov.  1. 

Owns  Six  Ohio  Papers 
Brush  -  Moore  Newspapers,  Inc., 
owns  and  publishes  the  only  daily 
newspapers  in  their  respective 
cities: 

Portsmouth  (Ohio)  Times,  Canton 
(Ohio)  Repository ,  Steubenville 
(Ohio)  Herald-Star,  Marion  (Ohio) 
Star,  East  Liverpool  (Ohio)  Review, 
Salem  (Ohio)  News,  and  the  Salis¬ 
bury  (Md.)  Times. 

The  corporation  also  owns  the  Salem 
(Ohio)  Label  Co.  and  has  a  half  inter¬ 
est  in  the  Ironton  (Ohio)  Tribune, 
daily. 

In  the  field  of  radio  it  owns 
the  Ohio  Broadcasting  Co.,  operating 
radio  station  WHBC  at  Canton,  and 
owns  a  half  interest  in  the  Vee  Bee 
Corp.,  operating  station  WPAY  at 
Portsmouth,  Ohio. 

Louis  H.  Brush  of  Salem  is  presi¬ 
dent  of  the  company,  Roy  D.  Moore 
of  Canton,  vice-president  and  general 
manager,  and  William  H.  Vodrey  of 
East  Liverpool,  secretary  -  treasurer 
and  general  counsel. 


news  photographer’s  camera  was  con- 
^ted  and  the  picture  taker  himself 
pla(»d  under  te^nical  arrest  as  the 
•^t  of  an  evangelist’s  anti-vice 
campaign  which  extended  to  the 
ne^y  town  of  Jordan,  Minn. 

w  affair  started  when  the  news- 
nian,  Wayne  Bell,  of  the  Minneapolis 
Star  Journal,  took  a  picture  of  a  jus- 
of  the  peace  while  the  latter  was 
m  the  act  of  signing  his  name  to  a 


At  the  age  of  21,.  Richard  G.  irwin 
is  a  State  Street  store  executive,  serv¬ 
ing,  as  advertising  manager  of  the  four 
Benson  &  Rixon  Company  clothing 
stores  in  Chicago.  In  addition,  Mr. 
InA'in  is  founder  and  head  of  the 
Alliance  Advertising  Services,  Chi¬ 
cago. 

He  organized  the  firm  a  year  ago 
after  he  left  Northwestern  University. 
“Nobody  would  give  me  a  job,”  he 


-  -  w-  iNODOC 

®  warrant  for  said,  “so  I  decided  to  start  my  own 
yire  cruder  previoi^ly  advertising  company.” 

•’“O  wn  evaded  by  officials  of  another 
r.earby  town,  Shakopee,  when  he 
to  have  them  sign  warrants. 

.  when  Bell  flashed  the  picture,  the 
J^ce,  Ted  Pekama,  leap^  from  his 
and  chased  Bell  and  Ralph 
ueller,  reporter,  for  four  blocks — 

•  nto  the  arm.s  of  ^o  constables. 

the  JP  took  the  camera,  placed 
^11  imder  technical  arrest  and  warned 
>m  he  would  cite  Bell  and  Mueller 
01  contempt  of  court  if  the  Star  Jour- 
”lP'*Wished  a  story  of  the  incident, 
j.,  ^®'*'’spapeT  told  its  readers  of 
p®  including  the  threat,  in  a 

®ge  One  box.  Later,  the  justice  re- 
the  camera  to  Bell,  but  is  still 
l()ldw  the  plates  and  plate- 

■ 

SPECIAL"  NAMED 

On  Oct.  1  the  John  Budd  Company 
"as  appointed  national  advertising 
•^resentative  of  the  South  Norwalk 
tOonn.)  Sentinel. 


ONCE  ALL  NEWSPAPEB 
ADS  WEBE  DULL  AGATE! 

Newspaper  advertising  of  a  century  ago  was 
dull,  monotonous  agate.  And  yet  newspapers 
had  to  ban  improvements  in  physical  appear¬ 
ance  because  some  advertisers  objeaed  to  any¬ 
one’s  using  display! 

Today’s  acceptance  of  display  advertising  makes 
such  opposition  seem  ludicrous.  Were  people 
opposed  to  progress  in  those  days?  Obviously 
not,  since  McCormick  had  just  invented  the  reap¬ 
er  that  helped  solve  the  world’s  food  problem, 
Morse  had  just  patented  the  telegraph  that 
helped  solve  the  world’s  communication  prob¬ 
lem,  and  Howe  had  just  perfeaed  the  sewing 
machine  that  made  possible  mass  production  of 
clothing. 

Today  there  are  also  some  people  who  oppose 
newer,  better  ways  of  doing  things.  In  retailing, 
for  example,  a  few  persons  oppose  chain  stores. 

Yet  chain  stores  represent  the  most  modem  mass 
merchandising  methods.  They  buy  in  quantity. 
They  transport  goods  direct  from  producer  to 
consumer  with  a  minimum  of  in-between  waste 
and  cost.  They  sell  at  economically  low  prices  in 
modern  stores  manned  by  courteous,  trained 
salespeople.  They  keep  money  at  home  in  the 
community. 

That  is  why,  just  as  display  advertising  inexor¬ 
ably  won  out  because  it  was  better,  chain  store 
methods  have  become  an  integral  part  of  retail¬ 
ing.  Today  chain  store  innovations  in  merchan¬ 
dising,  display,  newspaper  advertising,  and  sell¬ 
ing  are  quickly  adopted  by  ALL  merchants  to 
the  direct  benefit  of  every  customer. 

Chain  stores  and  newspapers  have  had  many 
parallel  experiences.  Today  they  share  the  ex¬ 
perience  of  striving  to  provide  a  happier,  richer, 
fuller  life  for  their  communities. 


ARP  FOOD  STORES 

The  Great  Atlantic  &  Pacific  Tea  Co. 


IS ew  York  Journal  and  America 


Installs  6  Intertypes 


•  Intertype  is  particularly  pleased  to  announce 
at  this  time  the  installation  of  SIX  UNIVERSAL 
STREAMLINERS  in  the  composing  rooms  of  the 
New  York  Journal  and  American,  one  of  the  world’s 
largest  newspapers.  The  Journal  and  American,  like 
most  other  newspapers,  chose  Four-Deck  Intertypes: 

3  Four-Deck  Model  G  Mixers 

1  Four-Deek  Model  G  Mixer,  42-eni 

with  F'our-Deek  Side  l^nit 

2  F'our-Deek  Model  C*s 

Each  of  the  six  new  machines  is  equipped  with  the 
Automatic  Quadding  and  Centering  Device  and  the 
Mohr  Intertype  Saw.  Other  extra  equipment  in¬ 
cludes  new  Six-Mold  Disks  and  a  number  of  extra 
magazines  and  fonts  of  matrices  for  the  ad  alley. 

•  •  • 

If  you  are  not  using  Intertypes ...  or  not  enough  In¬ 
tertypes  . . .  now  is  the  time  to  step  ahead.  Investigate 
the  latest  Streamlined  Universal  Intertypes;  and 
bear  in  mind  that  many  of  their  most  important  fea¬ 
tures  —  some  of  them  listed  at  the  right  —  are  not 
obtainable  on  any  other  machines. 

For  full  particulars,  address  Intertype  Corporation, 
Brooklyn,  N.  Y.,  or  the  nearest  Intertype  Branch. 


1 .  Quick  conversions  from  one  model 
into  another  — even  from  mixer  into 
non-mixer  or  vice  versa  —  to  meet 
changing  requirements. 

2.  Latest  equipment  for  economical 
food  store  and  similar  ad  composition 
which  requires  mixing  of  different 
type  faces  in  a  single  line. 

:t.  Finger-flip  changes  of  type  and 
time-saving  twin  distribution  on  non¬ 
mixer  machines. 

•1.  Only  two  basic  models  —  mixers 
and  non-mixers  —  with  61  available 
combinations  of  equipment. 

5.  A  wide  variety  of  combinations  of 
standard  90-channel  and  wide  72- 
channel  magazines  —  changeable  at 
any  time  in  the  future  to  any  other 
combinations  —  for  all  kinds  of  text 
and  display  composition 

B.  Full-speed  composition  of  text  on 
wide-range  display  machines. 

7.  Magazines  completely  flexible  and 
interchangeable;  font  distinguishing 
systems  adaptable  to  all  purposes. 

8.  The  automatic  channel  entrance 
(standard  equipment,  most  models). 

A.  New  features  for  insuring  better 
slugs,  including  Intertype’s  famous 
baffle  mouthpiece,  bulb-type  thermo¬ 
stat,  and  mold-cooling  blower. 

10.  Time-saving  automatic  quadding 
and  centering.* 

11.  Power-operated  magazine  shift.* 

12.  Six-mold  disk  with  automatic 
ejector  blade  changes.* 

*  Extra  equipment. 
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